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ORDER FROM YOUR DISTRIBUTOR 


ATLANTA 
Melvin S. Roos 


BALTIMORE 
William’s Corp. 
BOSTON 
Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


CHICAGO 
Hecht Fixture Co. 


CINCINNATI 
General Display Corp. 


CLEVELAND 


Pribil Display & Sup. Co. 


DENVER 
Walter W. Martin 


ROIT 


DET. 
The Art Products Mfg. Co. 


KANSAS CITY 
National Equip. Co. 


LOS ANGELES 
Grossman & Silvers, Inc. 





MIAMI 
Samuel C. Dutch & Son 


MINNEAPOLIS 
L. E. Hier Display Equip. Co. 


NEW ORLEANS 
Gulf States Display 


PHILADELPHIA 
Naythons Display Fix. Co. 
PITTSBURGH 
DeWeese Display Equip. Co. 
PORTLAND 
Northwest Display Equip. 


ST. LOUIS 
Midwest Display Equip. Corp. 
SAN FRANCISCO 
Kehoe Disp. Fixture Co. 
MONTREAL 
Miller’s Display Fix., Reg‘d 
HONOLULU 
Bader and Co., Hawaii 
NEW YORK 
43-51 West 36th St. 


Gaga) F< Nation- Wide 
mS Dishlay Service 








PRESENTING 


Glowr KORRECT-WAY Aced 
FOR CHRISTMAS DISPLAYS 


Never has history seen a period when America 
more sincerely appreciated reminders of life’s 
happier moments. That's the real reason these 
traditional symbols of Yuletide’s merriment 
command such quick attention. Win more 
profits—make Xmas trims pay, by ordering a 
complete set of these ACES today! 


GENERAL SPECIFICATIONS 
All units (except Xmas Tree) made of strong ‘‘DURALOID” com- 
position. Finished a Snow-White enamel and artistically hand 
tinted in true Xmas colors. 


SANTA PLAQUE—N¢o. F1764—24” wide x 
31”" high. Complete with hanging wire....... $ 5.95 ea. 


XMAS TREE—No. F1768—44” wide x 47” 
high. Papier-mache construction with five 
9x12’ oval hardwood display shelves........ $12.95 ea. 


SNOW MAN—No. F1766—28" high overall. 
Has one 10’ and one 8” round display shelf. $ 9 95 ea 


WHR Mine Ghd COG BOG... 2.0 cece ccvcees 
CHERU B—No. F1767—18” high. With 10” $ 5 95 ea 


ee ee re 


CHERUB SET—No. GF1767—Consists of 
two F1767 units, described above, and one $10 50 ea 


10n20" ‘plete “SINAN BHO. ..«.. 656 ce ee ceceess 


PROMPT SHIPMENT — Orders received by October 24th 
will be shipped on or before November Ist. 


ef ¥ SYNTHETIC SNOW 


Gives displays an air of 


Kop 5. 
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WALT DISNEY’'S 


DUMBO 


s A SMASH HIT! 





THE GREATEST OF ALL 
CHRISTMAS ATTRACTIONS 


for Your TFOYLAND 
AND WINDOWS 


YES... Dumbo is Walt Disney's TOPS. ‘'Sneak 
Previewers'' in New York and on the West Coast 
acclaimed it Disney's greatest picture! It will be 
released soon and is already receiving tre- 
mendous nation-wide publicity. 

YES .. . Dumbo is Stensgaard's greatest of all 
Christmas attractions! it's a Christmas natural 
that will make your store the “BIG TOP." Pro- 
motion materials for large and small stores. 
for windows .. . interiors .. . toy section... 
walk aground . . . everything from Comuras to 


complete mechanical attractions. Units cost from 
$3.50 up. 


* 
Also... . ask about the new INFANTS’ SEC- 
TION featuring ‘BABY MINE’ from DUMBO. 
“ 


Stensgaard’s DUMBO Display Promotion 
's Sold Exclusively to One Store in a City 


A few cities are still open... hurry, hurry... if 
ou want the greatest Christmas attraction ever of- 
ered, WRITE or WIRE TODAY to see if it's available 


"OF your city 
® 


ALL DUMBO DESIGNS 
WALT DISNEY PRODUCTIONS 


DUMBO DISPLAY PROMOTIONS EXCLUSIVELY BY 


WL. STENSGAARD & ASSOCIATES, INC. 
NEW YORK e CHICAGO e OAKLAND 
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SpRyCcTURAL 


PATENT PENDING 


LEMPEREO MA 


Make Attractive and 


CHRISTMAS 
DISPLAYS 


Here are a few suggestions of the 
hundreds of attractive Christmas dis- 
plays you can make... inexpensively. 
Genuine Structural Bends are practical 
... flexible ... easy-to-cut .. . con- 


struct .. . easy to finish in any color. 


NOW! SrRUCTYRAL Ben ns 


IN 8 FT. and 12 FT. LENGTHS 


Genuine Structural Bends enable you to do smooth 
modern construction of most any type at lowest cost. 
18 basic shapes carried in stock. With the new 12 
foot lengths, additional height or length, if required, 
can be obtained with a minimum of construction. 


Big, colorful 20-page Genuine 
Structural Bend catalog .. . 
shows all Bends. . . suggested 
treatments . many actual 
installations . . and con- 
struction details. 

Also 8-page illustrated 
Modern Decorative Plaque 
brochure shows more than 2 
dozen beautiful WLS carved 
plaques . suggested use. 











ORIGINAL 


BENDS 


S$ OMT 


Inexpensive 


Display boards for use in window or interior made from Genuine 
Structural Bend No. C-48. One Bend makes four units each two feet 
wide. Wood easels are used on the back. Structural Bends for these | 
four units cost only $6.95 unfinished. 





UPPER LEFT—Display unit tor window or interior made in any number of 
sizes from any design B Genuine Structural Bend. Genuine Structural Bends 
for four units like this from one design B-48 costs only $4.95 unfinished. 
RIGHT—Frame effect using Structural Bend designs | or E. Genuine Structural 
Bends for 4 ft. square frame using design 1-24 costs only $5.30 unfinished 
LOWER UNIT—Display base using design J-24 or J-48 Structural Bend 
Genuine Structural Bends for eight bases like this using design J-24 cost 
only $3.50 unfinished. 


— — a — 


Window unit made with Genuine Struc 
tural Bend No. E-16 or E-24 depend- 
ing on size wanted. Genuine Structural 
Bends for 8 foot long setting using de 
sign E-16 cost only $6.00 unfinished. || 


——— —| 








Display unit made from Genuine Struc 
tural Bend No. E-160r E-24. Use plastic 
or glass for top. Vary height to your 
own desire. Genuine Structural Bends 
cut from one 8 foot design E-16 
for above cost only $2.00 unfinished. 


AND BEST OF ALL —THESE DISPLAYS CAN BE REFINISHED 
AND USED OVER AND OVER...THROUGHOUT THE YEAR 


PRODUCTION and SUPPLY 


A DIVISION OF W. L. STENSGAARD & 
346 NORTH JUSTINE AVENUE - 


ASSOCIATES, INC. 
CHICAGO, ILLINOIS 
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OUR NEXT ISSUE 


DISPLAY WORLD is now engaged in a survey 
of the display field to find out just how the de- 
fense program, priorities and so on will affect the 
retail displayman, the display studio, the jobber 
of display materials, and the manufacturer in the 
months to come. ... It is planned to publish the 
results of this survey in the November issue as 
something in the nature of a guide for all con- 
nected with display. 


1941 


"Put things where people can see them; dra- 
matically tell them about it; factually put the 
spotlight of glorification upon it, and people will 
make a beaten path. ... More and more of this 
for 1941. More and more attention to depart- 
ments in the interior, even though we continue to 
give full consideration to the exterior.''"—Charles 
B. Dulcan, Sr., Vice-president, The Hecht Com- 
pony, Washington. 


THE COVER 


This striking display, used by Udall & Bal- 
New York City, was done by Robert 
Pichenot, now with Oppenheim Collins of the 
same city. Pichenot last year won the Fifth 
Avenue Association's first prize for jewelry 
displays involving a Christmas theme. The 
photograph is an excellent example of what 
can be done with a small window. 
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> New York agrees with you! 








y 
\ ‘ HAT a furore on Fifth Avenue! The charming figures styled 

A a4 
‘ me by Mr. Gosling, created in the Mary Brosnan Studios Franklin 

wai 8 
Simon's interpretation of “That New York Personality.” Think how 

sia 
ri 


mannequins “custom-styled” for your store would thrill your town. 





May we send photos and full details? 


JAS. b. WILLIAMS. ING. 498 Seventh Avenue, New York 


SOLE DISTRIBUTORS OF MARY BROSNAN STUDIO MANNEQUINS e¢ CYRILLE STEINER FIXTURES 
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SUOVIL 


JUNIOR MISS MANIKINS 


‘truly reflect the spirit of 
a Young America 


Cora Scovil for . ; , 
Lord e Taylor Pre-eminent in Design 


Supreme in Quality 


VAZAN, INC. 304 EAST FORTY-FIFTH STREET, NEW YORK CITY 
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With all the current interest in the eco- 
nomic affairs of the nations of North and 
South America and their relation to the 
“good neighbor” policy, perhaps a brief de- 
scription of this South American firm’s dis- 
play operation would be informative to our 
friends in the north. 

To begin with, the House of Tonsa has 
forty-two branches and agencies throughout 
Argentina and Bolivia. It is the largest 
footwear chain in South America, handling 
women’s, men’s, and children’s shoes, as well 
as hosiery and handbags—the latter 
being exported to the United States. 

The Tonsa chain have over 150 
modern, well-equipped display windows, 
changed three times each month. 

Along the same lines followed by a num- 
ber of North American chains, at the Tonsa 
headquarters in Buenos Aires the basic plans 
are set forth for all window displays of the 
chain throughout the country. The large 
branch stores have a special display studio; 
the display studio at the head store covers 
an area of 400 square meters. 

All window decorations are designed by 
the writer and carried out at the Tonsa cen- 
tral studio where painters, joiners, electri- 
cians, and other artisans work exclusively 
for the display making up back 


also 


stores 


section 
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By BERT LEVI 


Casa Tonsa, Buenos Aires 


grounds, window decorations, and any fea 
Electrical spraying devices, 
mechanical saws, and other technical appli- 
ances are at their disposal. 

The themselves, particularly in 
Buenos Aires, strongly reflect North Amer- 
ican influences. As_ with 
everything originating from 
Norte” is well accepted down here. Color 
is used plentifully throughout Argentina. 
Pastel shades lead, light blue and pink being 
most favored. Light green with light pink 
is a successful combination. 

The displays pictured are 


tures required. 


displays 


nearly 
“America del 


fashions, 


perhaps typical 
of those in use by Casa Tonsa. At the 
upper left is a window featuring “Solflex” 
shoes with a “North American shape.” The 
background is covered with white paper and 
the shoes are shown on an inclined displayer. 
The man’s figure is cut from wood and is 
covered with appliqued cloth. 

The display at the upper right plays up the 
fact that Tonsa is both an importer and ex 
porter. 


—Typical of Casa Tonsa displays are these 
designed by Bert Levi. The lower two were 


part of a series of five, shown one after the 
other in a single window space by means of 
an elevator arrangement— 





The jsjouth American Way 


Aires 


which 


Our Buenos store has an 


unusua 
consists of five ele 


display feature 
vator displays moving up and down in one 
window's This permits us to show 
plane 
which 
installing a series of 
front. For ex- 
ample, these elevator displays—patented by 
Casa Tonsa—recently allowed us to show by 


space. 


displays in sequence on a_ vertical 
rather than the horizontal 


can be followed by 


sequence 


windows along the store 


successive pictures how the firm’s reputation 
(“Hasta Norte America llega la fama de 
Tonsa’) gets to the United States. The dis 
plays had backgrounds picturing the geo 
graphic progression mentioned in the slogat 

first Argentina, then Brazil, then Mexico 
Hawaii, and finally New York City. Two 
of the windows are shown below. That fo 
Argentina had a light blue color scheme and 
The back- 


used 


symbolized gauchos on the range. 
ground for the Brazil display 
The Rio de Janeir 
illuminated 
with the Mexican motif was 
against a pink back 
ground, and that for Hawaii used shades ot! 
The 
showed the 
New York and the Statue of Liberty done i 
violet on glass as 


green 


as the leading color. 


silhouette glass 


was on 
The window 


done in light gray 


red and green. final display in this 


elevator series skyscrapers of 


a background. 
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Chicago Turns To Fall 


“The frost is on the ‘punkin’ "’—and_ the 
corn is scattered from one end of State 
street to the other: red corn, yellow corn, 
purple corn, with and without husks. The 
leaves are a little brighter now behind the 
mannequins’ cuddly fur jackets—the grapes 
growing behind the glass are big and purple 
and luscious as they hang heavily from 
gleaming white trellises—here and there are 
light flurries of sparkling snow, flaming 
berries that spring to life in  mid-fall, 
branches stark, brown and real or fantastic 
and multicolored. Lights—green, gold, and 
crimson, echoing the autumnal color scheme 

shine on with as much brilliance as the 
harvest moon. October, clothed in regal 
splendor with a few fancy new twists, moves 
into the scene and takes center stage. 

“Fall Touches,” as the hand-lettered win- 
dow poster at Marshall Field & Co., Evan- 
ston, read recently, were revealed in both 
the background and merchandise on display 

a particularly attractive single-panel win- 
dow designed by Del LeSage, director of 
display \ plateau arrangement represent- 
ing an open nut shell held a_ spotlighted 
bust, jewelry, perfume, flowers, shoes and a 
purse, all selected to complement the smart 
costume dress and chubby fox jacket worn 
by the single mannequin standing in the 
window. Background flats were effectively 
banked with branches of frost-turned leaves 
and the limb of an offstage tree is visible 
overhead through the proscenium opening. 
Floods and spots throw interesting shadows 
on the rear wall and over the flagstones 
peeking out from the carpet of leaves on the 
floor The window is reproduced on this 
page. 

Also out in Evanston, one of four large 
new store-iront fall opening windows. at 


By KENDALL HULL 
Fred Kuehn & Co., Chicago 


Edgar A. Stevens, Inc., has been causing a 
stir among spectators at large. It is a mag- 
nificent dramatization of dinner gowns, done 
in an elegant, and at the same time rather 
revolutionary, manner by George Kerns. Be- 
hind two glowing glamour girls with flowers 
in their hair is an artistic, studded satin 
frame—grape colored striped satin with con- 
trasting buttons anchoring the padding un- 
derneath to give a quilted effect. There’s an 
imaginative white plastic tree-woman in the 
center, a gnarled trunk for her body—a mass 
of hoary twigs for her hair, and two fantas- 
tic branches are reaching up and out to form 
a pair of rather grotesque, but interesting, 
arms. She holds aloft two luscious bunches 


ot purple velvet grapes, and her costume 

a spray of leaves. She glances with lon 

lowered lashes, overhanging her pale cheek 

at an array of brilliant accessories in h 

lap. Gloved hands and gold-slippered feet 
quite unattached to bodies, perch in her 
smaller branches—but the grand ladies sta1 
into space, unmindful of this odd creature’s 
presence, enjoying their share of the spot- 
light which comes from a new and different 
fluorescent illumination arrangement — con- 
tained in a light wood trough placed on the 
floor along the plate glass of the window 
The light gives adequate illumination for 
the accessories, which ordinarily would be 
lost in the darkness at night. The window 








is pictured on this page. 

In the ready-to-wear section of Charles A 
Stevens & Co., pictured here, a clever idea 
in window treatment has been carried out 
under the direction of Bruce Elliott, new 
manager of displays. An unusual and _ in- 
spired mural, painted by Miss Dulac, has 
been done on spun glass which serves a 
good purpose by hiding all exterior inter- 
ests outside on State street and focusing 
customer attention on the room and_ the 
merchandise within it. At either end are 
two imaginative and friendly looking trees 
done in a combination of outline and brush 
work. In the center is a_ tower-student 
building guarded by a fence. And from left 
to right between the trees at a point a little 
way above the floor is a pageant of co-eds 
and campus romping through a series 0! 


small panels. The room is comfortable and 


—Upper left, by Del LeSage, Marshall Field & 

Co., Evanston. . . . Above, by Gordon Kerns, 

Edgar A. Stevens, Inc., Evanston. . . . Left, by 

Bruce Elliott, Charles A. Stevens & Co... . 

(All photographs by courtesy of Fred Kuehn & 
Co., Chicago) — 
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—Right, by Paul Wertz, The Fair. . . . Center, 

a display from the State street store of Sears, 

Roebuck & Co. . . . Below, by J. R. Cooper, 
Mandel Brothers— 


simply furnished in the modern manner, and 
chairs and smoking stands are arranged so 
that customers may enjoy the mural while 
they are selecting or waiting to be shown 
merchandise. It’s a lovely idea, and one 
that should prove profitable from the store’s 
point of view. 

Racing stable atmosphere adds interest to 
a series of six displays created by Paul 
Wertz, of The Fair, two of which are shown 
here. Featuring “Santa Anita Gold” dresses 
on trim models, the sets are titled by hand- 
lettered posters leaning lazily against bales 
of hay. Through the open door sections, 
posteresque thoroughbreds peer out and the 
bystander catches them in the act of 
munching hay. There’s a horseshoe over 
each stable door, a broom and a shovel be- 
side it, and on a cloth draped standard in 
each panel stand pottery horses, while maga- 
zines and other objects carry out the barn- 
yard theme. There’s straw upon the floor, 
just enough to add the right finishing touch 
to these simple but graphic presentations. 

Fifty-five years of merchandising progress 
chalked up for Sears, Roebuck & Co. have 
inspired a fascinating series of “Album 
Reviews,” one of which is depicted here. 
(Another is shown in the Los Angeles arti- 
cle in this issue.) A large scroll up in the 
left-hand corner reads “Sears’ 55th Anniver- 
sary Sale Now in Progress,” and just beside 
the scroll are two charming “Gay 90's” fash- 
ion scenes with the most rococco sketched 
frames to add interest. At top is a trio—a 
rather ferocious looking father with the 
orthodox derby and a beautiful set of han- 
dlebar mustaches, the little woman radiant 
in bustle and plumes, and Junior in Buster 
Brown collar and flowing tie, waiting pa- 
tiently on a_ stiff-backed chair, while his 
parents contemplate their packed luggage. 
This little verse accompanies the sketch: 
“The things Ma wore to stay in fashion 
Often strained the family ties. . . . Train 
time never made allowance. . . . For the 
things like hooks and eyes.” (Oh, ves, we 
forgot to mention that Junior was waiting 
while Pa hooked Ma’s dress up the back.) 
The lower portion was an actual reproduc- 
tion from one of Sears’ old catalogues, rem- 
iniscent of the rustle and bustle days. The 
right half of the window, in appropriate con- 
trast to the left, showed a modern page in 
the company album. Through a large open- 
ing in the page of the book were seen two 
up-to-the-minute mannequins in autumn 
finery, one seated, the other standing beside 
a small table holding a vase of flowers. 
Les Janes is display director for all of Sears’ 
stores. This particular display appeared in 
the State street retail outlet. 

Display Director J. R. Cooper, Mandel 
srothers, won a recent victory when he ar- 
ranged a “defense” window on State street. 
The scene was a section of a battle ship, 
revealing an armament shield from one end 
61 which Old Glory waved in the breeze. 
Hung over the side of the shield by thick 
red, white, and blue cord with tasseled ends 
Was a smart poster reading: “For Defense 

[Continued on page 60] 
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Yule=-Tide 


At the upper left is a striking display by J. FE. Vent, 
Rike-Kumler Company, Dayton, Ohio. Extra light had to 
be used to take this photograph. The window itself was 
“blue-lighted” and was dark enough so that the lights in the 
village in the background could be seen. 

Next in the same column is a Christmas display featur- 
ing handkerchiefs, by John W. Tarpey, De Jong’s, Inc., 
Evansville. The cut-away sedan-chair is lined in cerise and 
made a beautiful effect against a blue background illumi- 
nated in blue fluorescent light. 

This is followed by a display of Interwoven hose, by 

J. Ritter, B. R. Baker Company, Toledo, the merchandise 
being shown on a slanting displayer before an old English 
tavern scene. 

Last in the column is a gift window featuring mer- 
chandise advertised in “House and Garden.” The work of 
Joseph Apolinsky, Loveman, Joseph & Loeb Company, Bir- 
mingham, the display had a shimmering background of 
white strands of cellophane. The central decoration was a 
painting on black velvet depicting the bringing in of the 
Yule log. 

At the top right of this page is a novel window by 
Edgar Gebhart, Jane Engel, Inc., New York City. The 
mannequin floats in mid-air against a deep blue foil back- 
ground sprinkled with silver stars. Beneath her is a map 
of Manhattan showing small paper buildings representing 
well-known night spots and Jane Engei’s own building. 

selow, on the same page, is one of six windows by 
Sidney Ring, Saks-Fifth Avenue, New York City. Lady 
Noel is viewed through a holly-trimmed red lattice con- 


structed just inside the glass. She wears a head-dress of 
tiny candles. Her jewelry is of mistletoe, holly, or tiny 
bells. This, as well as the other New York displays pic- 
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Settings 


tured on these two pages, was a prize winner in last year’s 
display contest sponsored by the Fifth Avenue Association. 
Jean McLaren is manager of the association's department 
of window display standards. 

At the upper left on this page is a display by Martine 
Kane, for Helena Rubenstein, New York City. Dramatic 
in its simplicity, the window shows the American continent 
on a half-globe of the world placed on the blue mirror floor. 
Suspended over the globe are Rubenstein gift perfumes and 
novelties, standing out against the star-studded background 
of blue velvet. Two white cherubs seem to be scattering 
the gifts over the country below. 

A novel Christmas tree was used at the 1940 Christmas 
Fair of Esquire magazine. It was covered with red velvet, 
hung with green holly garlands, and tepped with stylized 
angels blowing trumpets. 

At the upper right is a display by Rosamond Fulmer, for 
Hammer Galleries, New York City. This window consisted 
of a delicately executed miniature snow scene with snow- 
covered logs displaying jewelry. Small lighted windows set 
into the background showed additional gift merchandise. 

Companion display to the illustration used on_ this 
months cover is the window pictured next, by Robert 
Pichenot, for Udall & Ballou, New York City. 


This is followed by a window from Franklin Simon’s, 
New York City, showing a colorful selection of Shulton’s 


Early American Old Spice” toiletries. The principal dec- 
orations were pine boughs and Christmas tree ornaments. 

The final illustration is an unusual setting for a music 
store. Executed by Eleanor Schermerhorn, the display fea- 
tures a Baldwin piano as the Christmas gift de luxe. The 
instrument is decked out with a large ribbon bow and 
Christmas tag. 
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PROMOTIONS 


by Louis Gehring 


Display Designer and Consultant, New York City 


























|. An air of charm and elegance 
expressed in this Christmas windo 
study. A majestic tree in all its splend 
displays itself through a break in th 
wall and becomes an interesting settin 
for the lovely lady. Gifts are attra 


tively arranged. 


2. The joyous Christmas appeal 
this smart unit makes an ideal displa 
for gifts. The bells and trees die-cut 
border gives a delightful accent to you: 
shelf and ledge displays. A variety 
such valances and wal! treatments t+ 
meet every holiday occasion can be 
found on the market. The word ''Gift: 
is lettered on colorful cone-shaped tree 


set in pots. 


3. The giant Christmas wreath offer 


an excellent setting for displays of men 











t 
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pajamas or other gift items. The wreath 
which acts as a frame for merchandise, can 


be made of colorful metallic paper. 


4. Display your men’s gifts lavishly against 
the simple lines of a Christmas tree. The 
tree can be cut out of wall board and cov 
ered with one of the many colorful Christ 
mas papers. Size and depth of tree depend 
yoon the kind of merchandise to be dis- 


played. 


5. The calendar display is a simple but 
effective way to remind casual window 
shoppers how few days are left and how 
anxious good old Santa is to break through 
on that merriest of days with no one for- 


y0tten. 
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os Angeles Goes “All Out” 
For Formal Fall Opening 








“Modes of Autumn” was the order from 
fashion’s field headquarters, and the South 
ern California communiques revealed spar 
kling victories for the fashion and display 
armies. The victories were officially con 
firmed when thousands of persons visiting 
downtown Los Angeles cheered the formal 
unveiling of the new fall showings. Uni 
formed trumpeters blared the news from 
street corners when the curtains were with 
drawn and lights were flashed on in hun 
dreds of store windows. Fashions mad 
in Los Angeles seemed to be the center of 
attraction, winning added recognition for 
local designers and manufacturers. This 
noticeable interest in locally made merchan 
dise brought emphasis to the fact that Los 





By HERB CROSS 
"Dick" Whittington, Los Angeles 


Angeles has become the fashion center ot 
the world. 

Impressive among the many creations 
shown during the “Modes” celebration were 
the colorful displays of bright and gay re- 
sort and street wear, which reflected the 
casual way of California living. Mr. and 
Mrs. Window Shopper were also thrilled by 
the many displays showing defense indus- 
tries in Southern California, in observance 
of “Retailers for Defense” week. 

No part of fashion was without repre- 
sentation in these Southland windows. From 
the tiny tot of three months to the bride 
and career man, all the types had their 
counterparts in the many style displays. The 
new colors were both vibrant and muted. 


In the “brown to beige” family came suc! 
colors as Caribou, a warm taupe beige; In 
dian buff, a rosy beige; Mojave and Chest 
nut, which are chocolate and red browns 
Four greens are Mint Jade, Wintergreen 
Forest green and Del Monte. Two blues 
are Tahoe and Soldier. Benedictine was 
pinkish-rust; Arrowhead gray and Desert 
pink were other featured colors. When thx 
displaymen encountered these new and fancy 
colors in the fall fashion plans, they rolled 
up their sleeves and went to work designing 
backgrounds and accessories to complement 
them. 

“Vintage Tones via the California grape 
vine” was the theme of the Desmond’s-Wil 
shire windows for fall. This series was 








very interesting because of the unusual colo! 
scheme. The featured “Vintage Tones 
were red, blue, and green. The windows 
were alternately flooded in these colors, 
with white spots. directed on the manne- 
quins. As the colors alternated, so did the 
window backgrounds. One window had ai 
old-fashioned grape press, as pictured in th 
first photograph, another had a straw-and 
bamboo man as fall atmosphere. Anothe 
feature of these displays was that both 
men’s and women’s apparel were shown with 
the same window color schemes being car 
ried out in their apparel. 

“Retailers for Defense” was the theme 
of several Bullock’s “Modes of Autumn’ 
windows. The showings featured Army 
Navy and Marine characters in various ac 


—Desmond's-Wilshire used "Vintage Tones” 

for its "Modes of Autumn" theme; the back- 

ground featured a wine-press. . Next are 

two displays by L. J. Portia, Bullock's. (All 

photographs by courtesy of "Dick'’ Whitting- 
ton, Photographers, Los Angeles) — 
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—A panorama of displays at Harris & Frank, 
done by Mark Kelley, is shown in the photo- 
graph at the right... . G. J. Butcher, of the 
Sears, Roebuck & Co. Pico store, created the 
distinctive album" display. . . . The final win- 
dow is the work of Aubrey L. Maley, The 
Broadway-Hollywood— 


tivities “out of the line of duty.” In the 
window illustrated here, a Navy wedding 
is in progress. Display Manager L. J. Portia 
desired a little different aspect to the de- 
fense issue, so he chose this romantic appeal. 
Eight mannequins were used in the showing: 
the bride and her maids, and the groom with 
his guard of honor. The officers’ dress uni- 
forms were very snappy and were complete 
in every detail. Portia used real gladiola 
bouquets in the window for added realism 
and color. Other Bullock’s windows in the 





military theme were similarly attractive. 

Portia presented Broadhill suits in a 
stereopticon effect in the Bullock's men’s 
store windows, as shown in the third illus 
tration. A large stereoscope was con 
structed to draw the shopper's eye to the 
double image of the fall fashion picture on 
the background. White cords from the eye 
piece to the picture carried the perspective 

Mark Kelley, of Harris & Frank, has been 
doing splendid work and his fall promotions 
were rightly given considerable praise. This 
store, with its open front, gave Kelley an 
opportunity to present men’s suits side by 
side in several fall shades. “Walnut Blends” 
and “New Browns” were the featured colors. 
Over-sized papier mache walnuts were dyed 
a rustic brown for atmosphere. The display 
is pictured at the top of this page. 

As part of their national promotion scheme 
to make significant the 55th anniversary 01 
Sears, Roebuck & Co., the Los Angeles 
branches of that company had a very inter 
esting series of institutional displays. Dis- 
play Director G. J. Butcher, of the Sears’ 


Pico store, used a picture album to depict 
the theme. One page of the album, which 
was of window height, took the store history 
back fifty-five years with a reproduction of 
an old-time mail order catalogue. A humor- 
Ous cartoon of a boudoir in the gay ’90’s was 
the principal illustration. The opposite page 
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of the album featured a modern mannequin 
wearing up-to-date lingerie. The book was 
constructed of wall board covered with a 
processed material \n anniversary pen 
nant was pasted on each window glass ot 
the series. The illumination was general 

“As pretty as a picture” was the theme 
of the Broadway-Hollywood fall displays by 
\ubrey L. Maley Each window in_ the 
series featured an unusual picture frame 
These frames were constructed of wood, and 
were surrounded by a very eye-catching de 
sign; appliqued paper was hand-shaped and 
pinned on the background to give this strik 
ing effect. These windows were illuminated 
with one white spot hitting the merchandise 

In order artistically to place and illumi 
nate the merchandise within each frame 
Maley constructed the background at a 20 
degree angle This presented the subjects 
to advantage and allowed the illumination 
to strike the mannequin fully and cast in 
teresting shadows. 

The autumn modes brought “Frankly 
Fine” window displays to Robinson's. Dis 
play Manager Harvey Pettit used a_ black 
and gold color scheme throughout his entire 
“Modes” series (Not pictured.) 
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Christmas Exteriors 
Require Dilanning 
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Sparkling lights against a dark sky—that 
seems to be the secret of successful Christ- 
mas exterior displays, whether used for a 
retail store or as a good-will token by a uti 
itv or other commercial institution. But si 
cesstul seasonal decoration, to be effectiy 
is not the result of a few garlands of eve: 
ereen here and red and green lamps the: 
strung up at the last possible moment. [{ 
the store is to promote the holiday season 
in “all out” fashion, then the exterior trim 
must be given weeks of planning. Not only 
must it be pleasing to the eye from an artis- 
tic standpoint, but if possible it should tie in 
with the Christmas theme adopted by the 
firm tor the newspaper advertising and win 
dow and interior display. 

\n inspection of the photographs on thes« 
two pages show that the companies which 
sponsored the exterior decorations pictured 
gave plenty of time and thought to thei 
themes, with splendid results. Ranging trom 
the elaborate to the ultra-simple in nature, 
they are characterized by a finesse in execu 
tion which is immensely appealing. 

The first exterior illustrated here is a 
complete building decoration for the Hershey 
Creamery Company, Harrisburg, Pa. The 
Madonna and Child are seen as if in stained 
glass panels, flanked by an angel at each 
side. The scene, panel effects, and the star 
were made of “Cel-O-Glass.” The setting 
was designed and constructed by the General 
Outdoor Advertising Company, Harrisburg. 

The magnitude of Rockefeller Center, New 
York City, would seemingly dwarf any 
Christmas setting; that this is not the case 
is shown by the second photograph wherein 
a series of giant organ pipes and a 90-foot 
Christmas tree combine to give holiday at 
mosphere to the Center. Over-size translu 
cent globes of tough, unbreakable plastic 
decorated the tree. 

In 1932 the construction workers on the 
first building at Rockefeller Center erected 
a Christmas tree for themselves and the yet 
unnamed sidewalk superintendents. — That 
started a tradition, followed since by the 
Center management. Each vear, to get a tree 
in proportion to the mammoth buildings 
flanking it, Rockefeller Center timber cruts 
ers cover the northern forests. The tre 
selected for Christmas, 1940, towered 90 teet 
into the air at the head of the channel bh 
tween the French and British buildings 

Regular Christmas tree ornaments wer 
too small to be in proportion to the big 
branches of such a tree and none which wert 
found would do until the Monsanto Chen 


—At the upper left is an impressive exterior 
treatment made by the General Outdoor Ad 
vertising Company, Harrisburg, Pa., for the 
Hershey Creamery Company, of the same city 
. . . Center, the display used last year by 
Rockefeller Center, New York City. (Photo 
graph by courtesy of Monsanto Chemical Com 
pany.) ... Left, by Del S. Ford, for the Con 


sumers Power Company, Kalamazoo, Mich.— 
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—Upper left, a street decoration made by 
Landes-Parke Displays, Inc., for Springfield, 
Ohio. . . . Upper right, by Smith Sign Com- 
pany, for Peoria, Ill., street post decoration. 
(These two photographs, as well as the first 
shown on the opposite page, are by courtesy 
of the "“Cel-O-Glass" division of E. |. du Pont 
de Nemours Company, Wilmington, Del.) .. . 
The final photographs are of displays used by 
General Electric Company, Cleveland— 


ical Company's plastics division contributed 
a set of globes which were used as shown 

Spectacular, dramatic, and simple are the 
adjectives which come to mind when the 
third photograph is examined. This digni- 
fied setting is the work of Del S. Ford, who 
has charge of display for the Consumers 
Power Company, Jackson, Mich., and was 
created tor the Kalamazoo branch of that 
company. Three enormous candles reach up 
ward into the sky, while below and in front 
of them appears an electric star with four 
beams projecting to the sides. Two swing- 
ing Christmas bells are below the star, and 
the word “Greetings” in giant cut-out let- 
ters is silhouetted against a luminous back- 
ground. (This photograph appears through 
the courtesy of Ward C. Morgan Studio, 
Kalamazoo. ) 

Springfield, Ohio, last vear used holiday 
street decorations of which the unit shown 
at the upper left is a good example. These 
were installed over the cross-arms of the 
street light standards, topping natural ever- 
green trees. Four different designs were 
used, some units being painted in as many 
as seven colors. They were designed and in- 
stalled by Landes-Parke Displays,  Ine., 
Springfield. The material involved was 
“Cel-O-Glass.” 

At the upper right is an example of the 
Christmas decorations used on street stand- 
ards in Peoria, Ill, last vear. The circk 
bearing the Santa Claus head (double faced) 
and the edge of the star are of “Cel-O- 
Glass,” sprayed translucent white. The sta 
is fastened to a circular metal frame. These 
units were designed, built and installed by 
Smith Sign Company, Peoria. 

“The Night Before Christmas” was. th: 
subject of General Electric's huge outdoor 
display last season at Nela Park, Cleveland 
The decorations were turned on officially for 
the first time on December 13. Two divisions 
of the trim are pictured here. 

The story unfolded to visitors as they 
made their way up Nela’s winding driveway 
was Dr. Clement Clarke Moore's famous 
poem, “A Visit from St. Nicholas.”  Ap- 
pealing to voung and old alike, the story was 
translated into the universally understood 
language of light and attracted even mort 
Visitors than have former displays installed 
by GE during the holidays. (In 1939, for 
example, more than 300,000 visitors came to 
see the elaborately lighted scene.) 

The theme is definitely American, for 
Moore, the poet, was born in New York in 
1779 and conceived the St. Nicholas story 
on December 23, 1822, at which time he re 
cited it to his children. The story first ap 
peared in print exactly one vear later. 

The Nela display took the form of a series 

outdoor stage sets. Dramatic lighting ef 

cts were obtained through the novel use 
silhouette, projector-type spot and flood 


[Continued on page 47] 
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Fifth avenue is a little more than a stone's 
throw from Danbury and other fair sites 
scattered east of the Mississippi and north 
of the Mason-Dixon line, but it has swung 
with an impressive effort into the fair tempo. 
Its emporiums have drawn upon the tradi- 
tional celebrations which the golden days 
of fall bring and have promoted their wares 
in rustic settings. 

Typical was the series staged for Lord and 
Taylor by Display Director Dana O’Clare, 
entitled “A Day in the Country.” (Center, 
page 17.) 
rural activity, including the display and in- 


Depicted were many phases of 


spection of the apple crop which is pictured. 
The “macs” are heaped generously into bas- 
kets, and arranged on a background stand 
which is draped with patriotic bunting. The 
visitors are busily engaged in their inspec- 
tion of the fruit bulging from barrels, crates 
ind baskets resting on the pebbled plot in 
the foreground. The area is framed by 
poles painted white from which are strung 
lines of colorful pennants flapping in the 
crisp breeze. It is safe to say Johnny Apple- 
seed has had a gosh-darn good season. 

Note the interesting giant “mannequins” 
being used for some departments at Lord 
and Taylor’s, as seen in the first illustra- 
tion. The figures are distinctly reminiscent 
of the elongated, featureless mannequins 
which were inspired by the Paris exposition 
of a few years ago. 

City folk are closer to the land than 1s 
oft-times realized, and many were attracted 
by Abraham & Straus’ County Fair displays 
by John A. Rosenberg. (Top, page 17.) They 
occupied a bank of seven windows, pre- 
sented on floats of fashion and provided with 
atmospheric touches including barbecues, 
livestock, and crop displays. The cider in- 
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New York Goes TOA Fair 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


dispensable to such events supplied the 
motif for the display reproduced. The large 
float, constructed of natural wood bark with 
red wheels, supported a large cider dispenser 
in the shape of an apple, fitted with a spigot 
and painted apple-red except for the leaves 
which were fabric and in their natural color. 
Mannequins were placed in seated or stand- 
ing positions on the float, whose top was 
covered with natural twigs, branches, apples 
and tin cups in red, green, and yellow. In 
the background, branches heavy with their 
fruit rose, screening another mannequin 
whose companion drew the float by the “T”’ 
shaped handle. 

The harvest moon can be just as effective 
as June’s and Ovington’s has taken full no- 
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tice of the tact. Their A. Jennings has set 
a “bumper crop of gifts for the autumn 
bride” against a country background as seen 
in the lower photograph on page 16. The 
central unit is a weathered wood shed paint 
ed brown and provided with harness, 
wagon wheel and a basket filled with pro 
duce. The wares are displayed on cylinders 
painted in burnt sienna against a rear wall 
in sunset pink. Against it is a fence painted 
in rich autumn brown, through which shrub 
bery appears. Other foliage flanks the shed 
which rises from a pebbled floor. A com 
panion display employed the same approach 
using a life-size well complete with bucket 
as its main unit. 

The coming of autumn provided Bloom- 


A 


ingdale’s Joseph Dultz with an opportunity 
to translate the store's slogan of the mo- 
ment, “Things are turning brown,” into a 
series of effective displays which are not 
pictured. A corner display was set against 
an air-brushed vista, imparting a sense ot 
great space to the window. Mannequins wert 
posed on a floor banked with the changing 
foliage. In the center of the display was a 
high mound of leaves arranged as for a bon 
fire, from which a long, graceful line ot 
smoke rose. Baskets and barrows filled with 
more leaves for this country custom were to 
be seen in the display. The store’s collec 
tion of fall merchandise in harvest tones was 
the subject of the series. 

Prize pumpkins as well as blooded oxen 
are a county fair attraction and in a current 
display by Jean Moore, tor Delman, they are 
prominent. (Last photograph.) A rough 
wooden bench is the main unit. On it a 
mannequin is posed, holding an oversize 


—-Upper left, by Dana O'Clare, Lord & Taylor. 
Above, by Sidney Ring, Saks-Fifth Ave- 

nue. . . . Left, by A. Jennings, Ovington's. 

. . . (All photographs by courtesy of Virginia 
Roehl Studios, New York City)— 
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—Right, by John A. Rosenberg, Abraham & 
Straus. . . . Below, by Dana O'Clare. . 
Lower right, by Jean Moore, Delman— 


alligator bag, which leather is featured in 
the shoes displayed. They are arranged on 
the bench and on the floor of the window, 
together with melons. In the left fore- 
ground, out of a shell, spill shoes and such 
harvest fruits and vegetables as gourds, pep- 
pers, and avacados. Branches of leaves in 
golden tones completed the autumnal feel- 
ing. 

For a presentation of clothes for the 
“small fry,” De Pinna’s Hazelett Glazebrook 
opened divided windows into a single unit 
wherein to install a “doll house.” (Not 
shown. ) It was paper constructed, set 
against a sky-blue background. The roof 
was shingled in tones ranging from pink and 
magenta and the green vine was matched by 
a tiered tree. The occupants frolicked on a 
lawn of crystal rock candy and alphabet 





blocks added to the gayety of the display. 

At a time when woodchoppers must be 
doing a flourishing business, Saks-Fifth 
\venue took customers “backstage” to show 
how their famous woodchopper shoes affect 
their stockrooms. (Page 16.) Sidney Ring. 
display director, prepared a series of six 
windows for this interesting tour. The back- 
wall simulated the behind-the-scenes look by 
showing shelves of stock from which models 
have been extracted. This background was 
covered with duvetyn and air-brushed in 
powder- and dark-blue tones to achieve the 
effect of rows of shoes. Representative styles 
were displayed, hanging by their heels from 
open boxes which were painted in the same 
colors and provided with tissue paper of the 
same shade, achieving a smart, sophisticated 
look. The companion windows used shades 
ot yellow in three displays and the same blue 
in the remaining ones. 
Removal Planned 
For Fixture Firm 

On November 1 the S. & S. Hardware & 
Display Fixture Company will move to new 
and larger quarters at 1010 Sixth avenue, 
New York City. 
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Paper Sculpture Attracts 
Display Attention 

Much interest has been shown recently in 
some novel “paper sculpture” being created 
for display use by Erica Hanka Gorecka, 
30-80 32nd street, Long Island City, N. Y 
Complete, full-size figures such as fauns and 
operatic characters—done in intricate detail 
and with exceptional realism—literallky pour 
from her scissors. She makes no preliminary 
sketches, and uses only scissors, paper, and 
paste. Miss Gorecka is a graduate of Cooper 
Union, was assistant art director for the 
Polish consulate in New York City, and did 
considerable work for the Polish pavilior 
at the World’s fair. Her “paper sculptures 
have already been used by a number of lead 


ing stores. 


"Sew And Save" Week 
Dates Established 


The fourth national Sew and Save week 
will be held February 21-28, 1942. A display 
contest is usually sponsored during the same 
period by National Needlecraft Bureau, Inc., 
385 Fifth avenue, New York City 
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And Where Io Xow? 


By KARL E. WISE 
The Union Company, Columbus, Ohio 


good... a profession now if ever!... That here's our cue to start a little private cour: 
is, until the president or that other chap — of instruction. 
drops a great big question mark in the Talk display, the problems we've solve 
middle of our latest creation. the new conception of display, dramatic di Tr 
Then what happens? We go into a sulk, play. Tell him about the customer reaction wind 
blow up—behind his back, of course—and — noticed during various times of the day and the s 
mumble a wholly inadequate explanation of — night, those periods during which he con an i 
our display and decide to go some place — pletely forgets that he has windows. duces 
where we'll be appreciated—still sotto voce. If you're still putting in windows as you a 
The president and his No. 1 man _ have were twenty-five vears ago, or fifteen, ten, o1 Mion 
spent their time over figures, black or red on even one year ago, then you don’t belong will 
white; they have no variation of color such — in the profession. Since you're not installing S] 
° . ’ ° ° ’ ei 
as we have in display. Of course, he doesn’t = windows in the same old way, you've appa 
: ; , : iy. arate 
always grasp what we're attempting. And — ently gained in display knowledge; if you : 
mont 
were 
0 
ne curta 
8 Displ 
a) ide 
S1d¢ 
2) b 
ip with 
io 
0 | ment. 
iy] 
") Ins 
\re we off to Chicago, New York or the e ' absen 
coast and three months after we get Be wi) 4 Bea’ stead 
there, where will we go?) Why not just sit 9 } maxi 
. i) 
down tor a change and take stock of our- 0 \lf 
selves e , 
0 4 signe 
se > ee > i a 0 
Wh) are We alway lining up a Bette: 04 towel 
Job Don't tell me were running away 4 beam 
from some things we're just not big enough 0 rugs, 
Oo handle, that we don't understand show: 
something we're not thoroughly sold on our woul 
selves And, 1f we're not sold on display, were 
how do we expect our average store presi 
1 . ‘ She 
dent or general merchandise Manager to be: ~ 
' ' again 
Display has admittedly made tremendous : 
: Tence 
strides in the last ten vears. We now think, he | 
ve ha 
at least part of the time, in terms of drama, 
: colum 
of intelligent lighting, of space, of creating 
ee si . Lup 
atmosphere tor our stage on which we dis | 
play our wares. We've arrived! We're = 
were 
have, why not let the boss in on the reasons One 
for these changes ? humo, 


Some time ago, we designed and installed 
“Cosmetic niche” over one of our counters. 
featured “Sporting Pink,” a new color. 
The display consisted of a rustic sign con- 
taining the copy on color, a log upon which 
a fox fur was coiled, a riding crop, hat and 
appropriate gloves. The cosmetic boxes were 
unimportant . . . we were selling a_ color, 
which is probably obvious by now. — But, 
from nowhere, as is usually the case, came 
the big bad merchandise manager. He 
yanked out the fur and hat, remarking in a 
patronizing tone of voice, meaning to inte! 
vears of weighty experience, I suppose, “! 
can't see the cosmetics.” 


[Continued on page 62] 


—Although only one of these displays by Kar! 
Wise is for masculine Christmas gifts, the 
others definitely suggest the same theme. The 
window featuring Shulton's "Old Spice" toilet- 
ries for Father's day won second prize of $200 
in the national display contest. The Dopp Kit 
window seen in the small photograph was 
awarded a fine merchandise prize— 
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“Consumer Test’ Store 
Features Display 


Treatment of the entire store, from = the 
windows right through the selling floor and 
the stock cases, as a single huge display was 
an innovation in display technique intro 
duced at the experimental retail towel salon 
of Callaway Mills (La Grange, 
Miami Beach last season. The towel salon 
will be reopened again this fall. 


Ga.) at 


not handled as 
arate displays, but were designed to har- 
monize with the interior of the store. There 
were no backs to the although 
curtains could be drawn necessary. 
Displays were attractive both from the out- 
from inside the blended 


Show windows were sep- 


windows, 
when 


and 
with the selling floor fixtures and arrange- 
ment. 


side or store 


Inside the salon, there was a noticeabl 
absence of the formal type of display. In 
stead, the actual stock arranged for 
maximum visibility and attractiveness. 
\lfons New York 
signed the salon, created 
illuminating them with 
lighting. Callaway bath mats 
which match Callaway towels, were 
“naturally” on platforms, so they 
would be seen in the same manner as if they 


Was 


City, who de- 


wall 


Bach, 
niches for 
controlled 


towels, 
I and 


eam 
rugs, 


shown 


were in a bathroom. 

Shower curtains were draped realistically 
against the wall. Nothing in the salon was 
fenced off; the only objects that could not 
be handled were the flowers that filled glass 
columns supporting display tables. 

Luxury was the keynote of the Callaway 


salon and comtortable, over-size hassocks 
were provided for customers to sit on. 
One unusual note was the introduction of 


humor into the windows. A group of amus- 





By FREDERICK SHERMAN 
New York City 


“Callaway Cot- 
tons” bobbed and weaved in each display 
unit. One such group worked on a wholly 
impractical loom, apparently weaving the 
Callaway towels which were shown nearby. 
Other 
towels and bath accessories 
cotton fields, ete. Electric 
the little 
springs for arms and legs. 


ing little figures known as 


designing 
working in 
animated 
had coil 


windows showed artists 
fans 
figures, each of which 

The object of the salon, according to R. D 
Williams, Jr., 
charge 
test 


‘ol Ts, 


Callaway’s vice-president in 
First, it is to 
various patterns, 
ensembles. 


of sales, is two-fold. 
consumer reaction to 


bathroom 


types of 


and 















































































Miami Beach 


fairly accurate cross-section of the higher 


Since visitors to represent a 


income population, this can be done with 
The second object is to impress 
with the 


towels and bath ensembles by showing them 


accuracy. 
customers beauty of Callaway 
in a setting of absolute luxury. 

bath 


of course, sold by 


and shower 


department 


Callaway towels, mats 
curtains are, 
stores throughout the 


The first 


country. 


illustration shows one of the 


smaller displays, entitled “The Artist.” This 
window depicted one of the Callaway cotton 
characters as an artist busily at work paint- 
ing a 


new towel design. Through his con 





stant motions, made possible by the spring 
legs and arms, the figure—dressed in. th 
ultra-Bohemian manner created many 


laughs and added to the humorous presenta 
tion of the display. 

The next photograph shows a close-up ot 
the figures’ construction. 
Callaway 


Not only in 


serves as an 


interior of the 
the left. 
entirety, it 


One view of the 


Mills 


color, but in its 


store 1s seen at 


unusual background for the presentation of 
The back 


and function to 


the company’s products. entire 
ground is designed in color 
be complementary to the merchandise shown 
This 


package display. 


scene shows an interesting method of 





in the 
store's window display is pictured at the upper 


—One of the miniature scenes used 
left, while the close-up shows the construction 
of the figures. ... A part of the interior of the 


salon is seen at the left— 
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Around Ihe Calendar 
With Utility Wares 








INSTALL AN 
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—All four seasons are represented in this group of six displays, done by 
outstanding displaymen, while the merchandise ranges from coal stokers 
to gift items. . . . Left column, top and center, a Christmas setting by 
Del S. Ford, Consumers Power Company, Jackson, Mich. . . . Bottom, by 
Hi Grider, Kansas City Power Company, Kansas City, Mo. The bleak 
winter scene at the left of the display contrasts nicely with the montage 
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seen at the right. . . . Right column, top, by Roy Stewart, Barker Brothers 

Los Angeles—notable for its dramatic simplicity. . . . Center, a ‘Fall 

Fashion" showing of electric ranges, by William E. Parnum, British Colum- 

bia Electric Railway Co., Ltd., Vancouver, B. C. . . . Below, by George 

H. Wagner, J. L. Brandeis & Co., Omaha, making excellent use of the 
familiar clock theme— 
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SALES TEMPERATURES 


Medical Profession since 1897 


ALLY SHORTENS ILLNESS 


Made fer the 
th a B-D thermometer 


TION USU 
dy to act wi 


TIMELY AC 
‘ Be rea 


<a EXTRA : res se ¥ 
your B-D ; —— 
Keep ror B ' x . en inal, RASHER FO AD 
ae 
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FEVER THES ayrmssror>. * 


RMOMETERS 


...as this novel display 


of VUEPAK goes up 


on dealers’ counters! 


Here’s new proof that Mon- 
santo’s rigid, transparent Vue- 
pak has yet to exhaust its bag of 
new and effective selling tricks. 

In creating this eye-stopper 
and sales-starter for B-D Fever 
Thermometers Design Center, 
New York, has combined a 
drawn window of Vuepak with 
a cleverly die-cut, embossed 
cardboard panel to produce a 
lightweight, low-cost display 
that is sure to earn preferred 
position on dealer’s counters— 
particularly because it is so easy 
to assemble and set up. 

Through Vuepak’s clear trans 
parency, prospects can see the 
four leading types of B-D ther- 
mometers plus the new B-D 
Steritube—and thus get a com- 
plete sales presentation of the 
entire line in one unit. 

Yet Vuepak’s sturdy rigidity 
at the same time, protects the dis- 
play’s fragile contents from care- 
less handling and keeps them 
fresh and clean—an all-impor 
tant consideration, particularly 
for this type of merchandise. 

For more practical, effective ideas 
on how Vuepak can combine sales 


manship with showmanship in you 
. and for the 


displays or packages . 
names of competent, resourceful 
fabricators, inquire: MONSANTO 
CHEMICAL COMPANY, Plastics 
Division, Springfield, Massachusetts. 
District Offices: New York, Chicago, Bos- 
ton, Detroit, Charlotte, Birmingham, Los 


Angeles, San Francisco, Montreal 





MON SANTO PLASTICS 
Which Serves Mankind 


Serving Industry. 


VUE PAK 


TRANSPARENT PACKAGING MATERIAL 
TRACE mane 


Display designed and 
fabricated by Design 
Center, New York, for 
Becton Dickinson & 
Co., Rutherford, N. J. 
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Merry American Christmas 


The Frederick & Nelson Christmas theme 
is selected each vear with the idea in mind 
that it should be adaptable to all promo 
tional activities. In 
the phrase “A Merry American Christmas” 
it was felt that this theme was in perfect 
keeping with the spirit of the times. 
that while the 
of the few places on 


deciding last year on 


It was agreed, however, 
United States was one 
earth where a merry Christmas might truly 


be enjoyed, Christmas was not a_ particu 
larly appropriate time for flag-waving. 

The decorative treatments of the windows 
and interior were therefore planned to por 
tray the happiness of the Christmas season, 
rather than patriotic 

The dominant feature of the 
trumpeting herald, 


designed and executed 


motif. 
Christmas 


using a 


trim) was a modeled in 
the modern manner, 
in the store’s display shop Four of these 
white angel heralds were suspended, on steel 
built 
pillars of the street floor, 
pillars were covered with 


The pillar caps 


rods into them, from each of the key 


as pictured in the 
illustration Phe 
gold foil in a swirl pattern 


were covered with a red band which was 


By ADRIAN DELSMAN 
Frederick & Nelson, Seattle 


sottened by a border of white silk maline. 
\t the base of every such pillar was a ribbon 


“A> Merry Amer- 


served as 


wording, 
These banners 
lights 


banner with the 
ican Christmas.” 
a shield tor the 
shown upward on notes cut out of red metal 


concealed which 


such as is used in highway reflectors. 

The remaincler of the pillars were covered 
in white moire fabric. Suspended from a 
large bow of red satin ribbon on each side 
of the pillars was a group of three singing 


cherubs. Finished in gold, they were sur- 
rounded by a cloud of the white silk maline. 

The singing cherub was repeated on the 
pillars of the upper floors of the store, and 
single heads in a smaller size were used in 
the case trims. 

The herald and cherub themes 
ried in some form through all the display 


were Car- 


windows with the exception of an animated 
this latter 
circus display, to repeat the 
Town” and the children’s 


devoted to a 
motif of 


toy window; was 
trim 
“Toy auditorium 
The same designs were also used on 


during 


events. 


all merchandise and display cards 


the Christmas season. 


The pictures show considerable detail of 


these various treatments. The sleigh display 


was one of a series 


pended trom a gold pillar. 


using the herald sus- 
The ornament 
sleighs, of iron rods, were created in 


store's display shop. 

The window at the upper right was one oi 
a bank of six. The papier mache tree opened 
and closed slowly, showing the smaller gifts 
on the shelving. The background was whit 
moire, the tree white and gold, the cherubs 
gold, and the lettering and notes of red re- 
flector metal. 

The corner window pictured was the “k 
of the whole theme. This display remained 
in during the entire Christmas season. Three 
white heralds were suspended from a cloud 
of spun glass. The trees, backgrounds, and 
entire set were in white, with the exception 
of the choir of gold-finished cherubs on the 
background. Twelve thousand watts of cur- 
rent were used for the lighting effects, which 
were all in tones of blue with a white spot 
on the heralds. The lighting built up slowly 
from zero to full intensity and then dropped 
suddenly to zero again. 
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Richtex Snow is packed in 
flaked cream paste _ form. 
When using to splatter Christ- 
mas trees, princess pines and 
imitation trees, spread evenly 
on tree branches with hands 
and sprinkle lightly with No. 
30 Diamond Dust to creat> 
beautiful effects. 


Diamond Dust, 40c Lb. 





When applying to any other 
surface, first paint surface 
white and apply Richtex 
Snow in irregular manner to 
create snow effect. 

Richtex Snow may be used to 
make cutout snow covered 
letters, snow men, icicles and 
many other interesting effects. 
Stir well before using. 


Per Gallon 


$1.10 


Per 8-Gallon Can 


$8.00 


(Order a pint can as sample, 
only 25c) 


ve illustration shows how vou may 

ite with or obtain edge etfects with out 
RICHTEX SNOW by the use of a potato RICHTEX SNOW TREE 
Ceo eee we SOUTHERN IMPORTERS & EXPORTERS bows | , 


ICE Bags are 18’x1 
Each Bag 75c FANNIN BLDG. HOUSTON, TEXAS 


eed 
~e FOR VOOR. ¥% 
% 


wwe tllustratior shows f \ 
our RICHTEN SNOW te 


* La PROMOTIONS... 


— a 
courrme $s yimizor on walls ¥4 DW ake Quichbes (@)) 

# and ©concm SRS accomplished with 
GRECIAN-<MOLD ... a Flaible Fluted mahrial * 
SK that will stand 7 without bracing ... Availabl:  * 
wwe eo with o% without designs at am 
* Spunztel ot Milley Wary *10.95 —— “oe * 
Sheck aise Otek high Gelodiek Bema — fnnae 
ae y, PROMOTION DISPLAYS, Inc. * 
Be Q3€ast 21st NewWorkCiy,ne = * 
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Interior Displays 


One oi the most important paying avenues 
of today’s merchandising is the store’s inte- 
rior; yet, as most any merchant knows, in 
many cases it is greatly neglected. 

The main reason for this is the fact that 
the firm leaves its execution to a display 
department that is already over-taxed with 
work. Consequently, while the display win- 
dows may be doing a marvelous job, the 
interiors are dormant, losing the tremendous 
potentialities that merchandise, well pre- 
sented, has for greater volume in sales; and 
also losing the most powerful form of ad- 
vertising—the silent salesman constantly 
before the prospective customer’s eyes, the 
power of suggestion. 

Stores are becoming more and more con- 
scious of the importance of interior displays, 
but the manner in which this work can be 
executed is so varied that the displayman 
should be extremely careful lest he forget 
the shopper’s likes and dislikes completely 
and indulge in an orgy of color, grotesque- 
ness, or anything else that may be out of 
focus with the vision of the potential buyer. 
\s far as Vandever’s is concerned, we try 
to keep our interiors dignified and elegant— 
keeping in tempo with the display depart- 
ment, as our reputation of being “the” fash- 
ion store of Eastern Oklahoma must be 


By LOLITA STAINES 
Interior Display Mgr., Vandever's, Tulsa 


maintained. Our interior work comes under 


five classifications —cases, ledges, grottos, 
counter, and departmental displays. 

Our cases are treated as highly spe- 
cialized unit displays, using natural effects 
in many instances. Some of the most 
unusual effects were achieved in our cases 
this fall by using yellow backgrounds over 
which sheer rayon net was placed. Some of 
the high cases had russet net, others bright 
blue, yellow or green, which, when lighted, 
gave the effect of sunlight shining through 
the net. Natural fern, beautifully colored in 
fall tones, as decorations, formed the back- 
grounds for the carefully executed displays. 
Cretonne in soothing tones of color was 
used in the cosmetic case displays as this 
type of display appeals to women; in other 
words, a suggestion of home decoration, a 
perfect setting for beauty! 

We are very careful with our center ledge 
displays lest a display of this nature ob- 


—Some of Mrs. Staines interior display work 

is pictured in these four photographs. . . 

(Her husband, Richard Staines, is display man- 

ager for Vandever's, and just to keep things 

in the family, the two paintings seen in the 

"California Sports Shop" were done by her 
daughter, Nancy)— 


struct the view of a departmental display 
from an angle that would be very valuabk 
from the point of sales appeal. For instance 
great, massive displays on center ledges can 
completely obstruct the displays of certain 
departments and even departments them 
selves, thus doing more harm than good. 

Our grotto displays are fashion nooks 
changed daily, replaced by the latest fashion 
arrivals. 

Counter displays are a problem. Practi- 
cally every customer handles a display ot 
some kind before leaving a store, and the 
more attractive the arrangement, the more 
it appeals to her touch. A woman just must 
touch things, but so sensitive is her touch 
that many times the mere feel of the article 
sells that article. 

Departmental display comes into its own 
especially in home furnishings departments. 
A beautifully arranged bed, with coverings 
and curtains at the proper angle, done in co- 
ordinated color tones—or a beautifully ap- 
pointed dining room display resplendent 
with lovely linens, silver and crystal—makes 
the shopper's heart beat faster and creates 
the desire for possession. Immaculate cards, 
carefully worded, add to the story, especially 
if dramatized in word pictures. 

[Continued on page 44] 
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Chistes Sl. 


_ WITH POWERFUL 
Utley Vdaleside 


AKING the most of the big-money Christmas Season is a 






matter of making the most of your best merchandise 





.% 
een 


Hah ok 
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se a selling ideas! Carry out your great merchandise displays with 

he ess sales-impelling Sherman Display Materials. The Sherman line 

Roig) 4 includes everything from Santa Claus up... up to dominating 

Re Aq 8-FOOT GIANT-CURVE . . . towering 107’ SEAMLESS 

i «4 PAPER ... famous CORRODEK — the displayman’s favorite 
©4 corrugated ...and other top-flight display helps. 


In the great Sherman line you'll find grand Christmas three- 


on 
A teas 


dimensional sets, 5’ high by 714’ wide, superbly created in 12 
sparkling colors (a Sherman FIRST). You'll find multi-color 
background panels with traditional carolers, good Ol’ Nick, 
himself, and many other seasonal scenes. See these grand 
“Economy Plus” materials at your local display house. 


| 8-FOOT FROSTED GIANT CURVE 
Dynamic, Towering Beauty! Unusual is the word for Sherman 
Frosted Giant-Curve. (I/lustrated, top left.) In addition to its 
tremendous 8-foot height, the 4-inch Grecian flutes are flecked 
with myriad crystal flakes that reflect your lights in a sparkling, 





oe = appealing way. Comes in 10-foot continuous rolls. 
SoeseTae_ wenn sip 

- t s 
. . . done in sparkling colors. Sturdy 70 DISPLAY IDEAS FOR YOU 


corrugated backing. 


The 1941 Sherman DOUBLE-FEATURE Display Guide gives 
you 70 smart suggestions for sales-producing displays. In 
addition, it is a ready reference to the finest display accessories. 
FREE... just snip out the coupon belowand send for it TODAY! 


Shcrtiate 


PAPER PRODUCTS CORP. 





Silver twinklers in 
various sizes from 
344” up to 12”. 
Here’s economical 
beauty for impor- 
tant displays. 


SING of CHRISTMAS CHEER with , 
these Carolers. Printed in four bright METALLIC 


seasonal colors. Corrugated backing. DIE-CUT 
STARS 





f 

‘ Sherman Paper Products Corp., Dept. D10 ; 

- Newton Upper Falls, Mass. a 

# 

' Rush my FREE copy of the Sherman DOUBLE-FEATURE Display 1 

Guide with the 70 hot display ideas. Please send the name of the ! 

4 nearest Sherman dealer, too. 7 

‘ 1 

1 Name ‘ 

| ¢ 

: Company ; 

- Street ; 

\ f a no 1 
L MEAN ee AS wail ' City State t 
: ' é 


SNOW VALLEY —a dynamic, masterly design in TWELVE COLORS 
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Holiday Interiors 


The store interior setting during the holt 
day selling season has an important func 
tion—on it falls the duty of carrying through 
the impression the shopper has first obtained 
of augmenting the seasonal 
sales. The 


via the windows, 


spirit which results in) more 


( hristmas store 


vital 


inside of the 
at the 
the shopper is in direct con- 


decor on the 


influences the customer most 
stage of selling; 
tact with the merchandise and is ready, eve 
task of the 


enhancement 


anxious, to buy. A secondary 


holiday interior setting is the 


t store prestige 


Consequently the importance of good 
Christmas interior display can hardly be ex 
Naturally it 
whether the familiar and 
used 


aggerated must be planned 
with pertect taste, 
well-loved themes and decorations are 
or whether the displayman leans to a mort 
modern treatment. Any use of the religious 
angle must be handled with scrupulous care 
not to give offense to those who 
are sensitive about matters. 


With the many novel decorative materials 


in ordet 
such 


. a 


available today it is possible to secure prac- 
tically any effect An example of 
this is found in the first illustration, a scene 
from the toy department of the J. L. Hudson 
Company, Detroit, of which Charles L. 
Wendel is display director. Thirty arches, 
made of “Cel-O-Glass,” supplied holiday at- 
The pictorial material was ap- 
pled in colors and reproduced story-book 
(The method ot applying color to 
described in the 


desired. 


mosphere. 


scenes. 
this plastic 
“Questions and Answers” 
In addition to the arches, a 
panels 


material is 
column elsewhere 
in this issue.) 
substantial number of flat 
were similarly constructed—one of them be- 
arch 


surface 


ing faintly visible at the rear of the 
on the left. 

The Rike-Kumler Company, Dayton, Ohio, 
is well known for outstanding displays, and 
gives particular emphasis to the interior at 
all seasons. J. E. Vent, display director, 
created the main aisle set-piece seen in the 
For the background, a 
sparkling blue-green decorative material was 


second photograph. 


a Te 


rw 


aye 


stood natural preserved 


entire setting was illu- 


this 
balsam trees. The 
minated with green and blue lights. Note the 
each side. 


used. Betore 


use of large electric candles at 
Natural balsam trees were employed for th 
The bright 

platforms 
bearing the from Rike’s 
Means More” on a scroll. The 
trees bore 4-inch transparent red glass balls 
and were spotlighted, the lights being con 
cealed in 12-inch tubes at each end of the 
platform. The base of each tree was con 


floor ledge pieces, also. 
shallow 
slogan “A iit 
metallic 


main 


green trees rested) on 


cealed by numerous gift boxes in gay wrap 
pings. 

Wood Ltd., Nova Scotia, last 
vear had large murals along the walls, de 
picting scenes from “A Visit from St. Nick. 
This was supplemented on each column b 


Brothers, 


“wooden” soldiers, or with sentry boxes be 
tore which stood soldiers shouldering cand 
Each soldier stood before a gliste1 
metallic paper, flank« 
natural evergree! 


canes. 
ing background of 
columns of 


with vertical 


—Upper left display is from the J. L. Hudson 
Company's toy department, Charles L. Wen- 


del, display director. . . . (Photograph by cour- 

tesy of the "Cel-O-Glass" division of E. |. 

du Pont de Nemours Company.) . . . Next is 

a setting by J. E. Vent, Rike-Kumler Company 

Dayton, Ohio. . . . Above is a column decora- 

tion used by Wood Brothers, Limited, Nova 
Scotia— 
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BEFORE YOU BUY, COMPARE WIND-O-LINE UNSURPASSED VALUES! 


POINSETTA HOLLY FESTOON XMAS CHEER TINSEL DRAPE 
Silk Screen—3 Colors—9’ x 18’ Silk Screen—3 Colors—9’ x 18° Silk Screen—3 Colors—9’ x 18’ Silk Screen—I Color—9’ x 18 
Unusually brilliant all-over poin- Designed with 4 repeats of the col- All-over design artistically arranged Smart, all-over tinsel design in 
setta design, silk screened for the orful bell pattern. Silk screened in and silk screened in 3 colors on drape form on Christmas Red, 
first time on 9 foot White Wind-O- 3 colors (Christmas Red, Green and White Wind-O-Width background. Christmas Blue or Green back- 
Width, 9° x 18’, Per Roll $11.25 Silver Tinsel) on White background 9° x 18", Per Roll $11.25 ground. 9’x 18°. Per Roll $10.50 
only. 9° x 18’, Per Roll $11.25 


MARQUARDT & CO., ic. 


Display Paper Division 
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Display Studio Droblems 


Recently there has been a definite trend 
toward the use of small interior display 
windows for dramatic close-ups of merchan- 
dise, such as jewelry. To get a better under- 
standing of the problems involved in small 
jewelry windows, we conducted a series of 
experiments in the American Museum of 
Natural History, New York City, with the 
cooperation of Dr. Pough, curator of the 
geology department. 

Four jewels, representative of different 
types and cuts, were selected from the mu- 
seum’s fine collection. We placed these 
under different forms of lighting and took 
the series of unretouched photographs shown 
herewith. The results pictured can be used 
as an aid to display—in jewelry stores or 
in the jewelry sections of department stores. 

The four kinds of lighting illustrated, Fig. 
1, a point source; Fig. 2, a multiple point 
source; Fig. 3, a line source—fluorescent ; 
Fig. 4, completely general lighting—skylight. 

The jewels were mounted on tiny glass 
stands and kept in their respective posi- 
tions in each of the photographs. An 80- 
carat brilliant-cut topaz with a light bluish 


XXXVII: JEWELRY DISPLAY LIGHTING 


By FRED M. WOLFF 
Century Lighting, Inc., New York City 


tint is on the upper left. On the upper right 
is a 73-carat mixed-cut sapphire with a 
yellowish tint. In the center is a 20-carat 
opaque bluish-purple star sapphire. At the 
bottom is a 64-carat emerald-cut white topaz. 

Light intensity was maintained between 
fixed limits. The actual color of the stones 
has no effect on the principles demonstrated. 
One great difference exists, however, be- 
tween these photos and the actual appear- 
ance of the stones. When an observer looks 
at a stone he sees flashes of light, as the 
relative position of the stone and the eyes 
is never constant. The observer moves 
slightly while a stone lies in the case; when 
he holds a gem in his hand he shifts it 
back and forth. 

Fig. 1 shows the stones under a single 


—-Fig. |. four ‘cuts’ of jewels seen under 
"point" lighting. Fig. 2, under a series of 
“points."" Fig. 3, under “line” illumination. 
Fig. 4, under "sheet' lighting. (Photographs 
by courtesy of the American Museum of 
Natural History, and Fred Wolff; adapted 


from an article in "Illuminating Engineering) — 





“point” source of light. Actually, the “point 
was about 3 inches in diameter, but was at 
a sufficient distance properly to indicate the 
effect. Both the brilliant-cut and mixed-cut 
gems have numerous points of light showing 
as halation spots, but the shapes of the 
various facets are not clear. The emerald- 
cut stone appears sharply defined, but with- 
out the sparkle of the other two. The star 
sapphire is at its best, with a perfect star 
appearing in the center against a glowing 
background. It is interesting to note that 
the brilliant-cut topaz seems nearly opaque 
although the stone really is perfectly clear 
All the light entering the topaz, except a 
small spark showing at the very center ot 
the shadow, is redirected back through the 
face of the jewel. The mixed-cut sapphire 
permits somewhat more light to be trans- 
mitted, while below the emerald-cut stone 
long, bright bars appear. Note the sharp 
shadows cast by the stones. 

A series of “points” of light was the sec 
ond method of illumination tested. For 
Fig. 2, five 3-inch spotlights were used, 

[Continued on page 51] 
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LATEST CHRISTMAS BACKGROUND DESIGNS 


To get the newest and smartest modern “styling” into your holiday 
displays, use beautiful VELVELUR backgrounds ... for windows, 
interiors, case linings, ete. VELVELUR display papers build 
bigger business—inexpensively. 


Write Today for our New FALL AND WINTER CATALOG 


featuring the famous VELVELUR line Fresh, sparkling and colorful designs 
ind ideas tor backgrounds, ledgs trims. windows, panels, post trims, wal 


THE ACE PAPER CO., INC. 


Display Division 
Dept. 26 426 West Broadway, New York, N. Y. 


ises, 





SNOW STORM 


On 107” SEAMLESS—Red, Blue and Green—specify color. Beautiful, realistic, 
starry snow flakes, processed with a sparkling new snow material having 
depth and treated to resist tarnishing Perfect for all winter and holiday 
season 
For Windows and Interiors—a “natural” for case lining. 
Rolls 107” x 18’, $9.75. Specify color. 


XMAS WINDOWS 


On Xmas Red 87” VELVELUR—4 windows measuring 30” x 87” processed in 
multi-color, spaced 23” apart, to be used as realistic prop for a holiday room 
Can be cut apart and used as 4 separate panels 


For Background and Interior. Rolls 87” x 18’, $11.75. 


EACH in 5 Special C 
COLORS 
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d 
Columbus Coated Fabrics Corp. 4 
Dept. DW-101, Columbus, Ohio 
Rush sample folder showing swatches of Quilted Satin-Glo and Satin-Glo 
Brocade in full color range, including special Christmas colors. 
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Display Merchandising ... 


By De LEAR ERENT 
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—This "Snow Shop" will make the customer conscious of the need 
for winter merchandise. It can be used for children's snow suits, 
knitwear, caps, mittens, scarfs and similar apparel. Even such 
articles as skates and sleds can be added if desired. Another 
use is for the promotion of ski suits and ski-ing needs. The canopy 
top has hills made of muslin over framework and covered with 
artificial snow. Small evergreen trees add to the effect. The 
lettering can be cut-out cardboard covered with cotton. Posts are 
to be covered with icicles— 
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—This large aisle table for the display of toys has a large, fat 

Jumbo made by making two cutouts of the figure, placing them 

| foot apart and filling in the center with shelving. The canopy 

displays dolls as if they were enjoying a ride. Paint the elephant 

pink, with edging, eyes, and car-edges in gray. The fringe can bo 
gold and the canopy in red and white— 



























—This post decoration can be used throughout the store for a linen 
promotion, Thanksgiving motif, or as desired. The silhouette drama- 
tizes the season and serves as a sign surface. Paint the cutout in 
solid brown, with details and lettering in bright lemon-yellow— 
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—This idea provides a table and shelving for 
featuring Christmas wrappings. The canopy 
represents a huge gift box. The bow and rib- 
bon are of wide cellophane in red. The 
columns that hold the box are a series of boxes 
wrapped in different gift wrappings. The sides 
of the table are decorated in colorful wrapping 
paper. The same setting could be used for a 
showing of any line of gift items— 
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St. Louis Club Awards 
Life Memberships 

Life memberships were conferred upon 
jour members of the St. Louis Display 
Guild at a meeting October 6 at Candlelight 
house. The men were presented with silver 
membership cards. The awards were made 
by Thomas Kenna, president, to Joseph 
Chadwick, Famous-Barr Company; Glee R. 
Stocker, Glee R. Stocker & Associates; Er- 
win Hiffman, Hiffman Display Advertis- 
ing Company, and Syl Reiser, Garrison- 
Wagner Company. Chadwick, Stocker, and 
Hiffman are past presidents of the Inter- 
national Association of Display Men, while 
Reiser served for several years as secretary 
oi that group. 

Life memberships in the international or- 
ganization have also been awarded to these 
men, as well as other past-presidents and 
secretaries of the I. A. D. M., and _ they 
will receive gold cards next June when the 
annual convention is held in St. Louis. Otto 
S. Lasche, Kline's, Inc., has been appointed 
general convention chairman. 

A local women’s auxiliary has been or- 
ganized to assist the Guild in making plans 
for the entertainment of the delegates when 
the club plays host at the convention. Mrs. 
I. T. Vierheller has been named chairman 
of the auxiliary. 

The St. Louis Guild now has an active 
membership of more than eighty members 
and plans to enlist the cooperation of the 
entire display personnel of St. Louis by the 
time the convention program is completed. 

The meeting October 6 was the first joint 
meeting with the ladies since the group was 
reorganized last spring. Following a short 
business session for the appointment of 
committees and presentation of the awards, 
there was an entertainment program with 
dancing until 1 o’clock. 


Blum Heads Display 
At Fair Store 

The appointment of Sam Blum as display 
director for The Fair Store, Chicago, has 
been announced. He succeeds Paul Wertz, 
for many years in charge of display at The 
Fair, and who is expected to remain with the 
company in a different capacity, according 
to Chicago reports. Blum has been display 
manager for Gimbel Brothers, New York 
City, for the past two vears; before that he 
held a similar position with Bloomingdale 
Brothers, of the same city, and was with 
Bamberger’s, Newark. His successor. at 
Gimbel’s is Luke Maletich. 


Greggory Issues 
Christmas Catalogue 

\n unusual line of displays and display 
materials for the Christmas season is illus 
trated and described in a 32-page booklet 
just released by Greggory, Inc., 10 East 
Kinzie street, Chicago. Copies are available 
On request. 


Barkwell Joins 
Smart Shop 
Formerly in charge of display for Ralph 
Rupley, Houston, Joe Barkwell has accepted 
a similar position with The Smart Shop, 
the same city. George Bradley is now 
lsplay manager for Rupley’s. 
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The Glass tat bends — .. Jhisty (olers 


SMART - BRILLIANT - NEW - ARRESTING! 





Curved niche of White Dewdrop Flexglass, Fur Dept., Marshall Field & Co., Chicago, Il. 
(Design by Marshall Field Display Dept.) Photo: Hedrich. 


Marshall Field & Company's Display Department used 600 sq. ft. of scintillating White 
Dewdrop Flexglass to create a group of glamorous settings for this year’s promotion of 
smart furs. Use Flexglass at Christmas time and all year round because gay mirrors and 
gleaming metallics say quality and sell merchandise. Flexglass is the smartest, the newest, 
decorative medium for eye-stopping, exotic booths, niches, fixtures, windows and fronts. 
Real glass, in 30 colors and patterns, Flexglass is applied, inexpensively, to curved sur- 
faces, concave as well as convex ... and can be used outdoors as well as indoors. No surface 
coating or finish to wear off. Send today for free sample card showing the beautiful colors 


you can choose from in this permanent glass that bends. 


UNITED STATES PLYWOOD CORPORATION, 103 PARK AVENUE, NEW YORK 


Manufacturers of Flexwood 


Flexwood and Flexglass are manufactured and marketed jointly by The Mengel Co., Louisville, Ky., 
and United States Plywood Corporation. 
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Displays With Action Plus? 


These two displays were used during last 
year’s Christmas season in our downtown 
and Pasadena stores. They proved to be 
the most outstanding and interest-compelling 
attractions we have ever had. They exempli- 
fied beyond dispute the fact that electric 
trains in action offer an irresistible appeal 
to young and old alike, particularly when 
presented in a novel or spectacular manner. 

The “suspension bridge” display was used 
in our Los Angeles store and was seen by 
throngs of spectators for thirteen hours a 
An estimate places the 
number of spectators who saw it at 250,000. 

Four trains run simultaneously on this 
bridge on a double-track layout—two trains 
running in each direction, controlled by a 
The me- 
chanical presentation is as follows: two 
trains are at rest in front of the railroad 
station in the foreground; another train is at 
rest on the ledge of each mountain-side. The 
set is flooded with subdued light from blue 
spotlights. A sign 
is suspended with fine copper wire about 2 


day for thirty days. 


positive block-system mechanism. 


The sun is not visible. 
feet from the window-glass, and instructs 
the onlooker to wave his hand in front of a 
small star on the window when a green light 
in the center of the sign goes on. 

The green light flashes; a spectator waves 
his hand. This breaks a beam of light re- 
flected from a small mirror set in the awning 
frame to a concealed photo-electric cell 
within the window. A relay closes and the 
action starts. A brilliant sun bursts forth on 
the horizon and casts a glimmering sheen 
across the highly polished “water” surface 
Then the trains start in one, two, three, four 
order, dart in and out of the tunnels and 
cross the 12-foot suspension bridge, traveling 
at a “scale speed” of from 60 to 75 miles an 
hour. The action continues while the sun 
slowly sinks below the horizon, giving a very 





By STUART RAYMOND 


Broadway Department Store, Los Angeles 


realistic sunset effect. Finally, when the 
sun has set, the trains come to rest at their 
original positions, ready for re-starting 
when the green light goes on again. The 
action lasts for about 75 seconds. Then 
there is a rest period of 15 seconds before 
the green light goes on. The rest period is 
necessary to permit the mechanism to raise 
the sun 
above the horizon. 


invisible, of course—to its position 


automatic, and 
with the use of worm-gear locomotives this 
display functioned without interruption for 
thirty days. Clocking the trains showed that 
they traveled about two miles an hour, or 
the amazing distance of over 700 miles dur- 
ing the display period. Except for oiling the 
locomotives at six-hour intervals, the dis- 
play required very little servicing—and this 
was done through openings in the sides of 


The control is entirely 


the mountains at spots invisible to the spx 
tators. 

The photo-cell equipment was unfailing 
operation, and contributed an intrigui: 
mystery to the display. While this set looks 
like a composite unit, it can be dismantle: 
into three easily handled sections and ca 
be set up or taken down in about four hours 

For the sheer spectacular, the “spira 
tower” display used in our Pasadena stor 
Four trains run s 
multaneously in this display, two climbing 
the outer spirals while two descend on the 
inner spirals. It was very interesting t 
watch the expression on the onlookers 
faces as they stared, fascinated, at the littl 
trains as they climbed, climbed, climbed t 
the peak of the spiral tower nearly 10 feet 
above the sidewalk level. The height of this 
display is a commendable feature, as the a 


is in a class by itself. 
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tion can be seen by those at the fringe of a 
crowd. And I mean a crowd; this displa 
“packed ‘em in” from 9 a. m. to 10 p. m. 

The “spiral tower,” really a compoun 
helical spiral, is one composite piece. Th: 
rails—nearly 400 feet long—are one single 
piece of special steel. This eliminates derail 
ments, loose connections, trouble. As in the 
“Golden Gate” display, worn 
gear drive locomotives were used and wer: 
trouble-proof in performance. A window 
glass had to be removed to install this dis 
play, but this was only a half-hour job. 

Not only did these two displays delight th 
youngsters, but proved that grown-ups a! 
but children with a few vears added on. 

If any fellow display managers want mo! 
information about these displays I will | 
glad to oblige. 

(Editor's note: Details of the constructio 
of a two-train compound helical spiral wi! 
be sent on request to DISPLAY WORLI 
although tor fuller information on the tw 
units discussed in this article a letter shoul 
be addressed to Stuart Raymond, The Broa 
way-Downtown, Los Angeles.) 
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Thanksgiving Dates 
Differ Once More 

Thanksgiving, 1941, will be celebrated in 
twenty-five states on November 20 and in 


sixteen states on November 27, according to 


a poll of governors made by the Association 
of National Advertisers, Inc., New York 
City. The seven remaining states are un- 
decided or not as yet heard from. 

The governors of the folowing states have 
announced that they will designate the 
earlier date: Alabama, California, Colorado, 
Connecticut, Illinois, Indiana, Kentucky, 
Louisiana, Maine, Maryland, Massachusetts, 
Minnesota, New Jersey, New Mexico, New 
York, North Carolina, Ohio, Oregon, Rhode 
Island, Utah, Virginia, Washington, West 
Virginia, Wisconsin, Wyoming. 


Thanksgiving will be celebrated on the | 


traditional date, November 27, in the follow- 
ing states: Arizona, Arkansas, Delaware, 
Florida, Georgia, Iowa, Kansas, Montana, 
Nebraska, New Hampshire, North Dakota, 
Oklahoma, Pennsylvania, South Carolina, 
South Dakota, Tennessee. 

States which are undecided or have not 
replied are: Idaho, Michigan, Mississippi, 
Missouri, Nevada, Texas and Vermont. 
Mississippi in all probability will celebrate 
on November 20 because it is one of the 
many states having state laws compelling 
proclamation by the governor to coincide 
with that of the president. 

In 1940 thirty-two states observed the 
early date and sixteen states the traditional 
date. In 1939 twenty-three states observed 
the early date and twenty-four the tradi- 
tional date, and Texas celebrated on both 
dates. 


Marquardt & Co. 
Appoints Two 

Roy Knaggs, New York display and ad- 
vertising man for many years, has been ap- 
pointed to the sales staff of Marquardt & 
Co., display division, 75 Spring street, New 
York City, under the direction of Howard 
F. Harter. Knaggs will continue to contact 
chain and nationally known organizations to 
develop their requirements for special pro- 
motional displays constructed in three di- 
mensions from “Wind-O-Line.” 

Miss Evelyn Warshaw, of the Brooklyn 
Art school, has been appointed to assist 
Knaggs in the development of this fast- 
growing department. Marquardt also an- 
nounces that it has ready for distribution 
its new full color Christmas brochure, “It's 
Smart to Use Wind-O-Line.” Copies are 
obtainable on request. 





Milwaukee Club 
Visits Chicago 

Walter G. Vanselow, representing the 
Milwaukee Display Club, reports that that 
Organization dispensed with the regular 
monthly meeting set for September and in- 
stead visited Chicago as a group. Making 
the journey by chartered bus, the club mem- 
bers were entertained with smorgasbord and 
other refreshments at the new Garrison- 
Wagner Company showrooms at 326 West 
Adams street. Good music and entertain- 
ment helped complete a very enjoyable eve- 
ning. 
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More News About 


BENT-BOARD 


Here is a stream- 
lined display win- 
dow divider made 
from one No. 486 
panel of BENT- 
BOARD and two 
panels of No. 
243. The total 
BENT -BOARD 
cost for a unit of 
this type 10° tall 
is only $18.75. 
Both of these 
styles are exclu- 
sive to BENT- 
BOARD. 


* o Curved, adjustable (see sketch) dividers like 
this conform perfectly with present day archi- 
tectural design, and can be quickly installed 

with a minimum of effort. 


eS BENT-BOARD is the answer to all problems 
End Via of display or interior treatments that need 


smooth, flowing, curving lines. Eleven "in 
stock" designs provide almost limitless design possibilities. All 
11 designs with 5" diameter bends are carried in stock in 10’ 


lengths ... READY FOR IMMEDIATE SHIPMENT! 


Special designs, up to 12' long, on 3'4", 5", 7" diameter bends can be 


available quickly on special order. 


See your local display material dealer on BENT-BOARD or write direct to us. 


HARVE FERRILL & CO. 


National Distributors 
2635 SOUTH WABASH AVE., CHICAGO, ILLINOIS 


>. Ps oS a 
Me » pd BY NUMBER 











THE DESIGN DEPARTMENT OFFERS 
YOU THREE INSPIRING, NEW CHRIST- 
MAS DECORATIONS WHICH ARE 
EASY TO DUPLICATE AND PLEAS- 
ANTLY INEXPENSIVE TO EXECUTE. 
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Osterland Reelected President 
Of Cleveland Display Club 


[he annual meeting and election of ofh- 
cers of the Cleveland Display Club was held 
Monday evening, September 15, at the Aller- 
ton hotel. Ed Osterland, Wm. Taylor's, was 
unanimously reelected president and pledged 
his continued service and effort to the growth 
of the club, whose past record already has 
established it as one of the country’s most 
active display units. The other offices were 
hotly contested, showing the interested club 
spirit, and the results were as follows: Ed 
Neider, Cleveland Electric Illuminating 
Company, vice-president; Carl Knox, Mayer- 
Marks, secretary; Colin) Darragh, Fred 
Harvey's, treasurer, unopposed; Al Carrol, 
American Home Products; C. H. Fadem, 
Lyon Tailoring, and Jack Zealor, Fries & 
Schuele. members of the beard of directors. 

Fred P. Stashower, Lang, Fisher & Kirk 
\dvertising Agency, delivered a most inter- 
esting talk on the work of the Cleveland 
Community Fund and asked for the co- 
operation of the local displaymen in the 
drive. The window display cooperation for 
this event has been most commendable and 
increases from year to year. The speaker 
stated that the windows are considered one 
of the most important phases of the pub- 
licity program for this event. 

Nathan Silverblatt, secretary, DISPLAY 
WORLD, was a guest at this meeting and 
was called on for a few remarks. He em- 
phasized the importance of organization in 
making possible the attainments which will 
enable display to gain in importance and in- 
fluence in the merchandising field. 

\t this point the ladies joined the meet- 
ing and participated in the remainder of the 
program. Qt unusual interest was the talk 
on the “Seeing Eye” dogs by Mrs. Colin 
Darragh, who became a victim of blindness 
some five vears ago through illness. She, of 
course, was accompanied by her “Seeing 
Eve,” Lady Luck, and gave a most thrilling 
recital of her experiences, emphasizing that 
she is able to lead a nearly normal life. 
She has a most charming personality, is a 
polished speaker, and those present greatly 
enjoyed hearing her. Then followed motion 
pictures in color of the club's recent picnic 
and the lake cruise of J. Copperman and Leo 
Gomez. The pictures were taken by Gomez, 
who is an accomplished camera enthusiast. 

The social hour was aided by an abund- 
ance of refreshments. Nearly fifty display- 
men were at this meeting. 


New Literature 


For Stensgaard 

W. L. Stensgaard & Associates, Inc., 346 
North Justine street, Chicago, has released 
a series of brochures on various products 
of the well-known company. Included is a 
broadside depicting, in colors, the newly de- 
veloped “V For Victory” posters, carvings, 
and the like, as well as a sculptured Liberty 
Bell plaque. Another folder describes new 
giant-leaved mistletoe in sculptured relief 
with flock finish. 

One brochure is devoted to modern dec- 
orative plaques of carved wood in a variety 
of subjects. Still another 20-page booklet 
shows the many applications of “Structural 
Bends.” Copies of these folders are avail- 
able from the address given above. 
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HEWITT 
Laplay 
LETTERS 


Precision Molded, Pure White 


Composition Letters 





ABCDEFCHIIKILI 
WMwWopaqrstuvwxyz 


‘BCDEFCHIIK 








Clean, Steel-Cut Appearance. 


High Relief of 4” to %’. de- 
pending on size of letter. 


Furnished in Three Types: 


(1) Pinback Letters 
(2) Pinless Letters 
(3) Track Letters 


Will take any kind of color 
show-card, lacquer spray or dip, 
or can be rolled with an ink roller 


after letters are in place. 


Hewitt Display Letters are avail- 


able through all distributors of 


Quk Catt 


Display Advertising Materials 





from Coast to Coast 


For name of nearest dealer 
and descriptive folder 


WRITE TO 


BRANSBY & HEWITT inc. 


5921 WEST 23rd STREET 
NEW YORK, NEW YORK 
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The Editorial Window : 


and 

Ss 

By B. L. BENNETT ley, 

Wm. D. Hardy & Co., Muskegon, Mich. inst 
the 

ins] 

A novel experiment for a small town sto the 
to attempt, and a rather different instit tha 
tional window was a feature of the 194 tem 
Christmas season at the Wm. D. Hard) rec 
Company department store, Muskegon, Mix 7 

The display was an outright attempt at q. 
editorializing and it contained no advertis Oss 
ing whatever. “Peace on earth” was ou wel 
theme—a timely one, if not a too-ardently slal 
practiced one. The scene was simple. A are 
manger was constructed of odd pieces oi bei 
wood and painted so that it appeared aged stut 
In the manger we placed our baby mann the 
quin to indicate the birth of the Christ-child. fra 
Behind the figure a halo was created by unt 
dramatic amber backlighting and the figur: tail 
itself was bathed in subdued blue light. lair 
Angel’s-hair was used instead of real straw sho 
to create a symbolic effect. fro’ 

Across the window background was hung the 
the banner: “Joy to the World; the Lord is ligl 
Come.” We concealed a record-player b« In 
hind the props and kept it going continually cou 
with Christmas carols. The window was sea 
bordered with pure white Christmas trees, ing 
5 feet tall, which were spotted with blu ing 
lights shining upward from beneath them. 

In the front of the window, hand-lettered, Bin 
was a parchment scroll strongly lighted by in | 
a clear spotlight. It contained an editorial 1 
of 250 words on the plight of modern man 
in a warring, anything-but-peaceful world. sett 
“Be Men of Good Will,” the caption pleaded. co 

The editorial went on gently to reprove “yt 
mankind for observing Christmas so supet vas 
ficially, or for not observing it at all in the sta 
midst of spreading hostilities. It suggested -" 
that our ridicule of the Biblical plea tor aes 
peace on earth was almost a slight to the a 
worth of Christianity. The article ended Ge 
with a pledge for every American to re np 

me : Rene —— . foll 
affirm, in 1941, his faith in freedom of speech R 
and freedom of worship and freedom of “ 
thought. _ 

wis ; : aw: 

There was a little uncertainty on our part He 
as to just how the window would be received 
by local residents, this being a rather con- . 
servative community; but the result of our Dis 
efforts to put in a window which boasted a Is 
trenchant message for all was no end ot - 
kind words and compliments for the origi- ma 
nality and the timely quality of the display ing 
No matter how the customer may look upon His 
any one message set forth by the institu so 
tional window or the community service dis- tak 
play, he will appreciate the generosity of a cre 
store which surrenders valuable advertising unt 
areas for a general cause. dle 

The three illustrations are of various by 
treatments of the Nativity theme. The first Cit 

Ple 
—At the top is a dramatic portrayal of the Fo 
Nativity, by Everett Quintrell, The Elder & ' 
Johnston Company, Dayton, Ohio. . . . This Ro 
is followed by a treatment by James David ; 


Buckley, Saks-Fifth Avenue, Detroit, based on 
a group of old paintings. . . . The final scene 
is by Sidney J. Pickering, Griffin S. Hilliker 

Company, Ossining, N. Y.— at] 
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is by Everett Quintrell, The Elder & John- 
ston Company, Dayton, Ohio. Silhouettes 
portray the adoration, while the Madonna 
and Child are spotlighted. 

Second is a setting by James David Buck- 
ley, Saks-Fifth Avenue, Detroit. This was 
installed in a temporarily unused niche of 
the store’s shoe salon. The composition was 
inspired by various old paintings, especially 
the “Ortenberger Altar.” Buckley reports 
that “although a very delicate subject to at- 
tempt in a retail shop, it was enthusiastically 
received.” 

The third variant is the work of Sidney 
J. Pickering, Griffin S. Hilliker Company, 
Ossining, N. Y. The barn sides and root 
were constructed of rough, weather-beaten 
slabs of wood. The manger and hay crib 
are hand-carved to give the appearance of 
being old and crude. Being unable to rent 
stuffed sheep, Pickering constructed them in 
the store’s display shop, making a _ wire 
frame and plastering over this framework 
until a remarkably lifelike effect was ob- 
tained. The plaster was then covered with 
lamb’s wool and the features painted as 
shown. A lantern made of light metal hung 
from the roof, throwing a soft glow over 
the dimly-lit scene. A pin-point of white 
light was focused on the face of the Babe. 
In the distance the little town of Bethlehem 
could be seen through the open window. The 
seated figure of Mary was dressed in flow- 
ing robes and was posed in the act of mak- 
ing the bed in the manger. 





Bingham Wins Sweepstakes 
In Local Contest 

Top honors in the local display contest 
sponsored in connection with the fifth an- 
nual “Window Show” of South Bend, Ind., 
have been awarded to Frank G. Bingham, 
Robertson Brothers, who won the sweep- 
stakes prize of $100. The annual event at- 
tracted thousands of people to the down- 
town area for the formal unveiling of the 
windows. 

In the department store classification, 
George Wyman & Co., won first prize of $25, 
followed by The Star Store, $15, and Sears, 
Roebuck & Co., $10. In the specialty and 
shoe shop division, similar prizes were 
awarded to Greene’s, Inc., Frances Shop, and 
Herman’s, in that order. 





Displayman's Hobby 
Is Becoming Business 

Some time ago Gilbert Bartlett, display 
manager for Lewin’s, Wichita, began design- 
ing and making novelty jewelry as a hobby. 
His experiments with copper and silver were 
so successful that much of his time is now 
taken up with this type of work and an in- 
creasing demand has materialized for the 
unusual jewelry of his creation. It is han- 
dled exclusively by Lewin’s in Wichita, and 
by one store each in Omaha and Arkansas 
City, Ark. 


Plastic Shoe Displayers 
Folder Released 

The Transposter Service, 21 Follen street, 
Boston, has just issued a folder describing 
the firm’s distinctive line of plastic display- 
ers for footwear. The materials involved are 
“Lucite” and “Plexiglas.” Copies are avail- 
ble on request. 
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UNIQUE Glamou-lft EFFECT 


GIVES COTTON HOSIERY REAL ALLURE 






Through the uncertain hosiery conditions of today, you must 





protect your hosiery sales against a stockingless fad or “make- 





up” effects. 






Fairy Hosiery Forms, in the exclusive Glamour-Glo effect, 





can help you to maintain and increase hosiery sales regardless of 






style trends in nylon, silk or the new sheer cotton designs. 






The Glamour-Glo effect adds an exotic allure to all hosiery 
displays. In the illustration above, three of the latest sheer 





cotton hosiery styles are shown on Fairy Glamour-Glo Forms. 






Note how effectively and appealingly these are displayed. 







With displays of this nature you can glamorize any stocking 





style and emphasize the beauty of the stylishly dressed leg 





regardless of the material used. 







Prepare yourself now to meet any changes in the hosiery 
market. Be ready to meet all radical trends that may endanger 
your sales volume. Use Fairy Glamour-Glo Forms and pack 






your hosiery displays with that irresistible appeal and alluring 





glamour that every shopper seeks. 







SHOE FORM CO. Inc. Dept. DW-lo AUBURN, N. Y. 

















GISPLAT 


Strictly Masculine 
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—Large wooden wheels and autumn foliage are used effectively in the 
top display, left column, by H. L. Kauffman, C. H. Yeager Company, 
Akron. . . . Next is a gift window, by Alois Fabry, for Wallach's, New 
York City; shadow-boxes are in red; the background is of bamboo... . 
This is followed by a window by A. J. Ritter, B. R. Baker Company, Toledo, 
featuring evening wear for the holiday season. . . . At the top of the 
right column is a display by Charles A. Merrill, Godchaux's, New 





Orleans; the background is of red cedar, and the floor is covered with 

brown sawdust. ... In the center is a display by C. M. Shrider, A. E. 

Starr Company, Zanesville, Ohio—illustrating the firm's newly remodeled 

windows. . . . The final illustration is of a fantastic gift-sleigh used at the 

Esquire Christmas Fair; note the balloon-headed, newspaper-stuffed man- 

nequins; the horse's mane is made up of draped neckties; the sleigh and 
the horse's back are heaped with gifts— 
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Bulkley, Dunton Establishes 
Chicago Warehouse 

Due to increased demand and the addition 
of many materials to the firm’s line, Bulkley, 
Dunton & Co., 295 Madison avenue, New 
York City, has established a new warehouse 
at 2635 South Wabash avenue, Chicago, un- 
der the direction of Harve Ferrill & 
mid-western agent. A duplicate of the New 
York stock will be maintained in the Chi- 
cago warehouse, and modern equipment has 
been installed for conversion purposes. The 
new move is timely in view of the delay in 
freight traffic due to defense shipping, and 
will place a large stock of display material 
within a short distance of Bulkley, Dunton’s 
accounts located in this region. 

The company’s new brochure, “Display 
Folio, Christmas 1941,” is now available and 
can be had on request to either the New 
York or Chicago address. 





Defense Stamps Offered 
For Scull Displays 

The Wm. S. Scull Company, Camden, 
N. J., is offering defense stamps to grocers 
in exchange for their cooperation in the dis- 
play of “Boscul” coffee. Scull salesmen will 
purchase and deliver the stamps to dealers 
who participate. 


Displayman Resigns 
To Become Buyer 
Formerly handling display and buying for 


Bodee’s, New York City, Thomas H. Jen- | 


kins has joined Ivey's Department 
Charlotte, N. C., as buyer of men’s clothing 
and sportswear. 


"Keep ‘Em Flying!" 
Placards Available 

The United States government has issued 
small red, white and blue placards bearing 
the slogan, “Keep ‘Em Flying!” The cards, 


Store, | 


12 by 4 inches in size, can be obtained from | 
local recruiting offices or by writing to the | 


War Department, Washington, D. C. 








COMING UP! 
National Apple Week— October 31- 
November 6. 
National Author’s Day—November 1. 
National Art Week—November 1-7. 
National Horse Show—November 5-12. 
Official Speech Week—November 5-10. 
Father-And-Son Week—November 5- 
10. 
American Education Week—November 
10-16. 
Armistice Day—November 11. 
Red Cross Week—November 11-30. 
Book Week—November 16-22 (tenta- 


tive). 

Thanksgiving Day— (See item else- 
where.) 

National Prosperity Week—December 
1-6. 


National Contract Bridge Champion- 
ships—December 2-8. 

International Golden Rule Week—De- 
cember 7-14. 

Christmas Day—December 25. 

National Hobby Week—December 25- 
January 1. 
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190 FOOT CUTOUT PANORAMA 


MADE WITH THE 


Cutout work 


being done on floor 


of studio. 


Interior of restaurant showing section of Mural. 





) fe * 
7, . 















Service of Houston. 


39 


CUTAWL MADE MURALS GIVE 
NAME TO RESTAURANT! 


The Skyline Grill in the Rice Hotel of Houston, 
Texas, is decorated with a cutout skyline of 
Houston that runs entirely around the room. 
Blown up photographs were mounted on Mason- 
ite and cut out with the Cutawl. 
were designed and made by Goldin Display 


Decorations 


NO JOB 100 BIG— 
NO JOB TOO SMALL 
for the CUTAWL 


The Cutawl is solving the problem of 
cutout work for thousands of users 
such as department stores, theatres, 
schools, libraries, industrial concerns, 


Pa and studios making displays such as 


cre pictured here. 
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immediately. 


THE CUTAWL IS EASY 
TO BUY 
An EASY PAYMENT PLAN is avail- 


able to help you get your Cutawl 
Write for details. 


INTERNATIONAL REGISTER CO. 


2624 WEST WASHINGTON BLVD. 


CHICAGO, ILL. 


INTERNATIONAL REGISTER CO., 2624 West Washington Blvd., Chicago, Illinois. 


Without obligation please 
mail me: 


[] Cutawl catalogue 
[] Easy Payment Terms 


Company name 
Your name 
Address 


City State 


D.W.-10-41 
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An intriguing display was used recently 
in one of the windows of B. Siegel Company, 
Detroit. Norman F, Earle, who created the 
setting, has the following to say regarding 
it: 

“The impression we tried to convey to the 
public was the illusion of a circus ring. For 
a background we used a bright, striped cerise 
curtain. The ring itself was white with an 
edging done in a shade of rose. The ring 
was filled with sawdust, and huge American 
Beauty roses were scattered about within 
the enclosure. Another rose was held in the 
horse’s mouth, while the three mannequins 
carried additional flowers as if they were 
throwing them in his path. 

“The figures wore gowns with large flow- 
ered designs. The effect was really quite 
brilliant, with white spotlights on the stand- 
ing figures and a colored, revolving spot on 
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the mannequin sitting on the horse. Two 
baby spots concealed in the ring gave the 
horse the glistening appearance of having 
a black patent-leather finish. This con- 
trasted with several American Beauty roses 
painted on its body. Small, prancing white 
chargers were used for card holders. 

“The window was very beautiful and col- 
orful, particularly at night, as the lighting 
effects did it full justice.” 

When the annual August fur sale of 
Kline’s, St. Louis, “broke,” three windows 
in particular called forth much admiration 
and attention from feminine (and quite a 
number of masculine) shoppers. Realism 
and novelty formed the keynote of the dis- 
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Here And There 


plays, which were created by Otto Las 

Although it is not easy to see in the phi 

graph presented here, the “broken gla 

idea was the novel angle which drew «il 
eyes. The tree trunk seen in the central 
foreground had a branch at about the 7-foot 
level which seemed to extend right through 
the glass. In reality, of course, the branch 
was sawed off and placed on the outside of 
the glass in exact relation to the remaining 
portion of the limb. The three front wi 

dows were all handled in the same manner 
and the branches protruding from the group 
attracted much attention. This was enhanced 
by an element of motion—a constant ,steady 
snowfall from a “snow machine” overhead 











in each window. A snow-flecked background 
paper in a dark shade, natural evergreens, 
and heaps of artificial snow helped drama- 
tize the setting. 

One of the most outstanding itinerant dis- 
plays produced in recent years is the 
“Bar-H” traveling unit produced by W. L. 
Stensgaard & Associates, Chicago, for 
Hickok. Playing up the current trend to- 
ward Western leather goods and masculine 
jewelry, this display is making a big hit 
with the public wherever used. The photo- 
graph here shows its use by Les Blei, Ne- 
braska Clothing Company, Omaha. Most of 
the elements in the display, such as the sad- 
dle, holster, gun, lariat, and the giant 
buckle are all hand-carved. This particular 
display features a group of new, authentic 
tooled steerhide merchandise by Hickok. 


Richards Announces 
Klein Appointment 


Richards Department Store, Miami, has 
appointed W. S. Klein as display manager, 
succeeding Frank Hollings, resigned. Klein 
was formerly in charge of display for More- 
house-Martens Company, Columbus, Oh1o. 
The plans of Hollings are not yet know! 
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FTC Alleges Conspiracy 
By Crepe Paper Makers 


The Federal Trade Commission, Washing- 
ton, on October 9 announced the issuance of 
a complaint charging conspiracy to prevent 
price competition on the part of the Na- 
tional Crepe Paper Association of America, 
Philadelphia, and eight manufacturers of 
crepe paper. The complaint, according to 
the commission, charges the respondents 
with fixing and maintaining uniform deliv- 
ered prices for crepe paper, establishing 
geographical zones of identical 
prices, and arbitrarily computing delivery 
costs and freight allowances. 

The manufacturers named in the 
plaint include the following: American Tis- 
sue Mills, Holyoke, Mass.; Charles T. Bain- 
bridge’s Sons, Brooklyn; Fort Howard Pa- 
per Company, Green Bay, Wis.; The Payrus 
Company, Kenilworth, N. J.; The Tuttle 
Press Company, Appleton, Wis.; C. A. 
Reed Company, Williamsport, Pa.; Denni- 
son Manutacturing Company, Framingham, 
Mass., and the Reyburn Manufacturing 
Company, Philadelphia. 


com- 





Firm Wants Contacts 
With Supply Sources 

F. Wilson Pritt, Jr., Pritt Graphic Arts, 
209 Birch street, Charleston, W. Va., is in- 
terested in contacting display manufacturers. 


His firm was organized several months ago, | 


specializing in display design and construc- 
tion, silk screen processing, display cards 
and lettering, and also handling a line of 
display and silk screen materials. 





Colored Spotlights 
For Christmas 


To harmonize with Christmas windows 
and interior displays, Century Lighting, Inc., 
419 West 55th street, New York City, is 
supplying its portable “Streamline Reflect- 
O-Lites” decoratively lacquered in Christ- 
mas red or green. These decorative units 
are used mainly for lighting from below and 
are used with 150-watt reflector bulbs. 


Plastics Organization 
Now Functioning 


delivered | 


Developed after a number of months of | 


experimental work, American Enterprises, 
Inc., has been formed and is now operating 


from 48 West 25th street, New York City, 


where the company’s new developments in 
“mystic” fluorescent and phosphorescent dis- 
play trees, novelties, and specialties are be- 
ing shown. G. Pantaleoni heads the firm; 
associated with him is a plastic specialist, 
Harry Gilberg. 





Trouser Rack Aids 
Interior Display 


Orderly and attractive display in trouser 


departments is possible at all times, accord- 
ing to the Nu-Way Fixture Factory, 424 
Second street, Santa Rosa, Calif. The rec- 
ommended device is a patented hanger which 
can be used on single or double racks, wall 
cases, shelving space, revolving cabinets, etc. 

is said to facilitate “self-help” on the 
part of customers. 


| 
| 
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FACIL FAB FLUTED PANELS 


Here is a gift to the displayman’s dream. 


A panel that was created to eliminate time, labor, 


cost, and flat looking pleats. Constructed of Facil Fab Yarn with a high lustered satin finish, 


this is a chance to use fabric the way it has never been used before. 
Colors: Christmas green, blue, white, red and gold. 


beautiful fluted designs. 




















Available in four 


























DESIGN No. 2— 


Carton of 6 panels 


$28 


DESIGN No. 3— 


Carton of 6 panels 


DESIGN No. 4— 


Carton of 6 panels 


$30 


$30 


On orders for less than 6 panels there will be a packing charge of 50c 


Stripe combination only in design No. 3. Colors: Red and white, green and white, blue and 


white, and gold and white. 


in special sizes. One week delivery. 


Packed six to a carton. 
12 feet high. Additional footage over 8 feet at 65c a foot. 


Stock size 30” x 96’. Available up to 
Minimum quantity six panels 


Facil Fab Ribbons, Panel Stripes, Yard Chain, Patriotic Stripe Ribbon, Christmas Candle and 


Bows. 


Write for Christmas Swatch Circular. 


GARRISON WAGNER COMPANY 


1629 LOCUST STREET 


Distributors 


ST. LOUIS, MO. 


Chicago Showroom—326 W. Adams Street 





WINDOW DISPLAY. 


TRAPHAGEN FOR RESULTS! 
High-salaried, fascinating profession. Unlimited 
OPPORTUNITIES Demand for workers trained 
in Fashion, Interior, and Counter Display by Trap- 
hagen School. Register now for Day, Evening or 
Saturday classes. Write, phone Co. 5-2077 for Cir. 62. 


THE TRAPHAGEN SCHOOL 
1680 Broadway (52d St.), New York City 


ART SNOW 


@ for Christmas windows. Soft, 
fluffy, non-inflammable, realistic, 
inexpensive. For samples and 
prices write the manufacturer. 


MILLER CEREAL MILLS seseasxx 





NEBRASKA 


Mannequins 


-* 
© Oe : 
i L ns 
¥ ” 
-* 
-* 


CREATOR 
SINCE 


For Mannequins that merchandise see Mileo’s 
completely new line of Men, Women, Misses, 
Juniors, Teen-Age, Children. Write for photos. 





1900 * 


7 West 36th St. 2425 New York 
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Fasy-To-build Decorations 


steel channel 


wood bolted to 
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windows, interiors, ledges, counters, exteriors. . . . (Drawings by courtesy Electric Company) — 
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DES MOINES CLUBS 
HEAR EDITOR 


By CLYDE HULSIZER 


Hulsizer, Inc., Des Moines 


Tuesday, September 23, was a very impor- 
tant day for Des Moines displaymen. R. C. 
Kash, editor, DISPLAY WORLD, spoke at 
a noon luncheon of the Des Moines Adver- 
tising Club, and in the evening to some 
forty-five displaymen. 

\s a guest at the advertising club lunch- 
eon, he was introduced by Arthur Brayton, 
secretary of the Convention Bureau of Des 
Moines. Kash presented to this group some 
new ideas in regard to the value of display 
as an advertising medium. The advertising 
men were intensely interested in his. talk, 
and when an opportunity was given for ask- 
ing questions of Kash, it was taken advan- 
tage of in a way that indicated very clearly 
a sincere interest in the things he had 


pointed out in reference to the value of | 


displays. 

In the evening session with the display- 
men, Kash reversed his plan of attack, 
pointing out to the displaymen their oppor- 
tunity to sell by display. The meeting was 
presided over by Max Berck, Frankel’s, and 
the speaker was introduced by Clyde Hul- 
sizer. 

Practically every business house employ- 
ing displaymen in Des Moines was repre- 
sented. Guests were present also from 
Cedar Rapids and Iowa City. It was a very 
enthusiastic meeting, and the message that 
Kash brought to those in attendance was 
thoroughly worthwhile. 

A buffet lunch was served following this 
meeting. It was a great get-together for the 
Des Moines displaymen, and one that will 
be long remembered by all those present. 

(Editor’s note: A photograph of the Des 
Moines club meeting appears elsewhere in 
this issue. ) 


Appliqued Panels 
Announced By Ace 

The Ace Paper Company, Inc., 426 West 
Broadway, New York City, has just released 
a new catalogue entitled “Velvelur, Christ- 
mas and Winter, 1941,” in which one of the 
featured items is a series of paper panels, 
hand-made, in three dimensions. Carefully 
conceived and artistically executed, the pan- 
els are made to sell at an unusually low 
price. The firm, in addition to stock three- 
dimensional panels of Christmas and winter 
subjects, is equipped to make up units on 
individual order. Copies of the catalogue 
can be obtained on request to the address 
given above. 


Worsinger Issues 
Christmas Album 
Many ideas for Christmas displays are 
found in the Christmas Album recently re- 
leased by Worsinger Photographers, 110 
West 40th street, New York City. The book- 
let includes dozens of photographs of 194) 
oliday displays from New York, together 
ith detailed descriptions of the settings. 
Window, interior and exterior scenes make 
up the content. 
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WRITE for CHRISTMAS FOLDER 


Just off the press. Illustrating Darling’s 
complete line of Christmas displays in 
color. 


SANTA CLAU pete 
ee DISTRIBUTORS 


No. N-105 New England Decorators, Boston 
Inexpensive wall plaque. Bison Display Fixture Co., Buffalo 
Made of Dartex composition Cameron & Co., Chicago 
finished red and white with Carson Pirie Scott, Chicago 
— flitter highlights. 18° Reinermann Fixture Co., Cincinnati 

igh by 121,” wide. B. B. Levy Fixture Co., Cleveland 
$2.50 Each Southwest Fixture Co., Dallas 
aaa Shur-Nuff, Duluth—Minneapolis 
SNOW FLAKES Quensell Displays, Forest Hills, L. I. 
National Decorators, Indianapolis 
Made of Dartex composition Harvey J. Maxwell Co., Kansas City 
finished white with Silver Menard & Tabery, Inc., Los Angeles 
oe ne styles. — Applebaum Display Equip., Miami 
S12 5 pean Marvin Displays, New Haven 
Wa 'N-109B-10” Isidore Levy, New Orleans 
$12.00 per doz. Nat Siegel, New York City 
No. N-109C—143,”" Oltmanns, Omaha 
$13.50 per doz. Segall & Sons, Philadelphia 
Art R. Cohen Co., Pittsburgh 
Garrison Wagner Co., St. Louis—Chicago 
CHRISTMAS C. Barrango & Co., San Francisco 
BELLS Champion Display Material Co., Seattle 


No. N-107 
Beautifully sculptured in 
high relief. Made of Dartex 
composition. Finished white 
with Silver flitter highlights. 
20” high by 19” wide. 

$2.75 Each 


CHRISTMAS 
TREE 


No. N-108 
Sculptured in high relief. 
Made of Dartex composition. 
Finished white with blue 
stars. Silver flitter high- 
lights. 21" high by 19” wide 
$2.75 Each BRONSON MICHIGAN 














HAIDA ORIGINALS 


A limited number of our unique displays are still available 
to add glamour to your Christmas decor. 


Prompt action is suggested. 


VICTOR HAIDA DISPLAYS, INC. 


149 W. 24th STREET CH 3-3540 NEW YORK CITY 

















OUR PLATFORM 

1. The Promotion of Display. 

2. More Display Cooperation by Manufacturer 
and Merchant. 

3. Advancement of the Display Service Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in 
Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 
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Editorial 
Potpourri 

The year’s calendar is full of “Weeks”— 
Candy week, Newspaper week, Father and 
Son week, and so on, ad infinitum. All of 
which recalls the question that has been 
asked on numerous occasions in the display 
field: whatever became of National Display 
week? Started several years ago by the 
International Association of Display Men, 
the event seemed to have considerable prom- 
ise—only to be abandoned after one brief 
trial. It might not be a bad idea for the 
I. A. D. M. to revive it for 1942.... 

Speaking of 1942 reminds us that the dis- 
play appropriations picture for next year 
presents a rather confused appearance. In 
the past, many stores have based their pub- 
licity appropriations on a_ percentage of 
gross sales during the past year. Just at 
present retail sales are sky-rocketing like 
a startled pheasant—up something like 25 
per cent over a like period in 1940, as this 
is written. There seems no reasonable doubt 
just now that more money will be spent for 
display purposes in 1942 than ever before, 
even if many stores decide that the former 
publicity percentage of gross sales 1s too 
high to use in figuring 1942  appropria- 
tions. 

So it seems there will be plenty of demand 
for display materials and equipment next 
year—and that brings up the question of 
supply. How is the display field being af- 
fected by the priorities situation? Is it nec- 
essary tor retail displaymen to anticipate 
their next vear’s purchases at even more 
long range than customary in the past? 
What about stocks of fabrics, metal fixtures, 
artificial flowers, and the hundreds of other 
items used in display? Frankly, no one 
quite seems to know the answer—as an indi- 
vidual or a single firm, that is. But it is 
quite probable that a survey of the entire 
industry can throw sufficient light on the 
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subject to serve as a guide both for the 
retail displayman, the display studio head, 
and the manufacturers and jobbers of dis- 
play materials. Accordingly, DISPLAY 
WORLD is now conducting such a survey, 
the results of which will be published in 
the November 15 issue. It should be a most 
interesting and valuable treatise on what is 
happening in display from a priorities stand- 
point and what should be anticipated in the 
near future. ... 

R. G. Meybohm, sales promotion manager 
of the National Retail Dry Goods Associa- 
tion, is urging all retailers to help celebrate 
Navy day on Monday, October 27, through 
advertising and displays. <A special bulletin 
which the N. R. D. G. A. has issued from 
its New York City office suggests a number 
of ways in which the day can be played up 
in window displays... . 

American displaymen faced with the rap- 
idly approaching Christmas season and all 
it means in the way of long hours and hard 
work for everyone in the display department 
can gain inspiration by a casual perusal of 
advertisements appearing in the current is- 
sue of the English trade paper, “Display.” 
A few direct quotations from the ads reflect 
the calm courage with which fellow-display- 
men are facing problems which are foreign, 
fortunately, to this country: “Send your 
‘blitzed’ figures direct to our studios; we 
will return them like new.” “Essex Board 
has been called up for National Service. 
When victory has been achieved we look for- 
ward to its resuming its accustomed place 
in the service of display artists and design- 
ers.” “We ask the indulgence of our cus- 
tomers for the somewhat restricted service 
we are able to give at the present time... . 
We look forward to the time when we are 
able, once more, to resume our full supplies 
of all qualities.” “The war has necessitated 
a considerable reduction in our services to 
display owing to our material being re- 
quired for other purposes. We have avail- 
able, however, attractive and original dis- 
plays, both for sale and for hire, as long as 
our stocks remain.” “We'd love to supply 
you with Lloyd Board for display work— 
because it’s so good for this purpose. But 
we daren’'t unless you've got a government 
permit. But when the war has been cleared 
up there'll be lots of Lloyd Board for you— 
so remember it’s not our fault and the war 
won't last longer than 19—?”... 

“How many display clubs are there in the 
United States?” is a question frequently 
heard. The answer is, “Not many, com- 
pared with fifteen years ago.” The follow- 
ing is a list of those of which DISPLAY 
WORLD has a record, published in response 
to a number of requests for this informa- 
tion. In each case the name of one of the 
club's principal officers is given, or, where 
this is not known, that of an individual well 
acquainted with local club activities. Should 
any club be omitted, DISPLAY WORLD 
will appreciate learning details as to mem- 
bership, officers, etc., as well as reports of 
club meetings for publication. 

Manchester Display Club, Manchester, N. 
H. Ray Parks, Leavitt Stores. 

Boston Display Club. Edward Gleason, 
secretary, New England Telephone and Tele- 
graph Company. 

Washington Display Club. L. A. Banks, 
president, The Hecht Company. 
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3irmingham Display Club. Joseph Ap 
insky, Loveman, Joseph & Loeb. 

Atlanta Display Club. V. F. McCollu 
president, Davison-Paxon Company. 

Chicago Display Sales Promotion Ch 
Geo. Hermanson, president, Republic Stor: 

Merchandise Presentation Club. Frank |; 
Bingham, Robertson Brothers, South Be: 

Detroit Display Club. Frank E. Whit 
lam, president, R. H. Fyfe & Co. 

Cleveland Display Club, Edward Ost 
land, president, Wm. Taylor Son & Co. 

Milwaukee Display Club. Walter Vans: 
low, secretary, 4311 North 26th street. 

Jacksonville Display Club, Jacksonville, 
Fla. M. J. Wood, secretary, Purcell’s. 

Kansas City Display Club, Kansas City, 
Mo. Donald Kester, Rothschild’s. 

Omaha Display Club. Fritz Oltmann, Olt- 
mann’s Decorating Company. 

Salt Lake City Display Club. I. A. Fisher, 
Zion Cooperative Mercantile Institute. 

Portland Display Club, Portland, Ore. 
L. A. McMullen, Eastern Outfitting Com- 
pany. 

Seattle Display Club. R. W. Champion, 
Champion Studios. 

Los Angeles Display Club. Aubrey Maley, 
president, The Broadway-Hollywood, Holly- 
wood. 

3altimore Display Club. H. A. Hawkins, 
secretary, Schleisner Company. 

Fort Worth Display Club. B. E. Chester, 
Monnig Dry Goods Company. 

St. Louis Display Club. Thomas Kenna, 
Famous-Barr Company. 

Spokane Display Club. Lonnie Miller, J. 
C. Penney Company. 

Metropolitan Display Men’s Club, New 
York City. Lothar Dittmar, president, D. 
M. Read & Co., Bridgeport, Conn. 


INTERIOR DISPLAYS 
[Continued from page 24] 

Many window props can be very effec- 
tively used as interior trims, after they have 
outlived their window usefulness. These 
large properties are most effective as floor 
displays placed each evening near the en- 
trance of the store. We find that men espe- 
cially find this type of display very interest- 
ing; we always highlight such displays with 
spotlights, many times using colored effects 
that harmonize with the color or shade of 
the fabric. 

If it is true, as we know, that the windows 
are the eyes of a store, then I will say that 
the interior displays are the heart throbs of 
the store. Many advertising men_ have 
found too late that a promotion that they 
thought was completely covered in_ their 
advertising and show windows did not click 
as it should; had they visualized an interior 
trim tieing up with newspaper advertising 
and window display, a terrific punch could 
have been given to the promotion. The re- 
sults would no doubt have been entirely sat- 
isfactory from the standpoint of sales vol- 
ume or fashion appeal, whichever you want 
to stress. 

I am very grateful, and I feel that the rest 
of the display profession must feel the same, 
to notice that DISPLAY WORLD and other 
leading publications are stressing the im- 
portance of better interiors. I firmly be- 
lieve that in the future interior display will 
be the dominant factor in retailing. 
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DISPLAY WORLD 


Our Holiday Background Panels and Tinselled Rolls 
Surpass Previous Attempts in Design Effectiveness 


All processed on our nationally known NoSeam, the preferred extra wide paper. 
The panel background below is our Holiday special, Jewel Tinsel Poinsettia and Stars. 





Our Giant Santa. Size 
107'' x 7'. Must be seen 
to be appreciated. 


aT t-) Me 51-1 | | Xe TY 
Reindeer, 107" x 12' — 
ideal for holiday dis- 


plays. 


Snow Valley background 
panel — A snow-capped 
mountain scene, 107" x 


ies 


Silver tinsel numbers in 





Our Giant Christmas 
Tree, 107" x 7'—a very 
colorful number. 


Christmas Night back- 
ground. Size 107" x 12' 
—a village night scene 
with falling snow. 


Winter Frost background 
panel — White skeleton 
trees on dark blue back- 
ground, 107" x 12’. 





Antelope and Trees — 





rollsk—40"' x. 25'. Stripes, 
dots, snow flakes, bells, 
candles and many 
others. 


A magnificent background panel. 
of silver tinsel, poinsettias, and 
leaves and branches. 


Size 8414" x 12’. 


NeSeam* Distributors 


COY, DISBROW & CO., INC. 


An artistic arrangement 
small stars, green shaded 


a tinseled winter scene 
with white snow flakes. 


Roll size, 40"' x 25’. 


686-690 Greenwich St.. New York City 
228 North LaSalle St., 


Chicago, IIl. 





Ruckelshaus Organizes 
Display Animation Firm 
John G. 


the motion 


former director of 
Printing & 
Lithograph Company, and later sales promo- 
tion manager of the display division of 
Stanley & Patterson, Inc., announces th: 
opening of the offices of a new corporation, 
Ruckelshaus & Co., Inc., at 545 Fifth 
nue, New York City. Associated with him 
are Allen L. G. Brenner, former vice-presi- 
dent and general manager of Kirkman & 
Son; Myron B. Stewart, for many 
identified with the newspaper, magazine and 
farm paper fields, and D. B. Fishburn, pro- 
been 


Ruckelshaus, 
division of U. S: 


ave- 


years 


duction manager, who has associated 


with Ruckelshaus for several years. 
new patented 


adds 


The company announces a 
method of animating 
little to the cost of regular still dis- 

A method of renting animating units 
in twenty of the larger markets of the coun- 
try will make this service available to adver- 


displays which 
very 


plays. 


tisers through their own display builders and 
lithographers. 


At Stevens, Chicago 
John Pollari resigned his position as dis- 
play manager for Charles A. Stevens & Co., 
Chicago, as of October 1, being succeeded by 
assistant, Bruce Elliott. Pollari, 
ho had been with the Stevens firm for the 
st eleven years, has not 
uture plans. He was with 
uungstown, Ohio, for four 
ning the Chicago company. 


first 


announced his 
McKelvey’s, 


years before 


Allied Displays Announces 
Sales Representatives 

Allied Display Materials, Inc., now located 
in enlarged quarters at 31 East 27th street, 
New York City, has announced the follow- 
ing territorial representatives and salesmen 
who will carry their line: 

Fred L. Engel, Eastern Seaboard states; 
Norbert H. Austin, New York City and 
Newark; Fred Samson, upper New York 
state, Pennsylvania, Ohio, Michigan, Indi- 
ana, and Kentucky; Werner M. Levy, Mis- 
souri, Illinois, Wisconsin, lowa, Kansas and 
Oklahoma; Charles Kissinger, the Southern 
John S. Worthington, intermountain 
Pacific 


states ; 


states; James J. Jacobson, coast 


states. 


Cleveland Firms 


In Merger 

The companies of Beck & Wall 
and Tranquillini Advertising Art, Inc., 
of Cleveland, have been merged but 
separate offices. E. W. 
Beck & Wall 
vice-president and sales manager. He for- 
merly had San Fran- 
cisco and Hollywood. 


Displays 
both 
will 
retain Calvin has 
joined the organization as 
his own company in 


Wardrip Joins 
|. Miller 

W. L. Wardrip, for the past several years 
in charge of display for the stores of Wil- 
lam Hahn & Co., with headquarters in 
Washington, has resigned in order to accept 
a similar position with I. Miller Shoe Com- 
pany, New York City. 


SENSATION OF 
THE SIGN WORLD 


ysl’ SANDBLAST GUN 


Creates Amazing Opportuni- 
ties for New Business and 
Extra Profits! 


f— +. 


With the new low priced Paasche Sandblast 
Gun you can produce unusual, dramatic 
signs, designs, trademarks on structural and 
plate glass, mirrors, plastics, metal, wood, 
ceramics, stones, etc. Enduring quality makes 
sandblasted work ideal for directional sign, 
directory panels, name plates, murals, dec- 
orations. Right now, sign men are making 
real money in sandblasting, and it’s only the 
beginning. Cash in! Paasche Sandblast 
Gun pays for itself on first good job—then 
it’s Extra Profits ahead! 


Type SBG Sandblast Gun with Abrasive 
Container—easy to use—weighs 
only 14 oz 


SEND FOR NEW BULLETIN 


SB-9-41, right off the press with interesting 
information on Sandblasting and Paasche Sand- 
blast Equipment. 


j e 1911 Diversey Pkwy. 
y Chicago, Bee. 


In Canada: The Hughes Owens Co., Ltd., Montreal 


The Art Metropole Co., Ltd., Toronto 
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Innovations Characterize 
Cooperative store 


*: et 
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The new Consumers’ Cooperative store 
Columbus, Ohio, makes use of a number 
interesting developments in retailing, pa 
ticularly with reference to the windows a1 
the lighting. The former employ “magn 
tized” glass and are “hermetically sealed 
Unfortunately no photographs of the actua 
windows are available, but the interior view 
pictured here are indicative of the nature of 
the store. 

In discussing the innovations at the Co: 
sumers’ Cooperative, C. Guy Grimm, Chi 
cago architect, says: “When you have a 
window facing the outside, you have a con 
stant wind-blow which picks the dirt and 
dust off the streets, gutters, and sidewalks 
and sifts it in around the edges of the glass 
In this job, I made a channel to receive the 
glass and used the same process the rail 
road people use: that is, a hermetic sealer 
which is put in hot and left to harden and 
is smoothed with a tool. Once this materia! 
hardens it is absolutely airtight. It has a lot 
of aluminum in it and different coloring sub- 
stances can be used to make it any particulat 
color you want. In the case of the Consum- 
ers’ Cooperative windows we used a natural 
bronze shade. 

“T got next to this trick by working with 
some streamlined railroad cars where the 
train travels at the rate of 100 miles an hour 
or so, next to a plowed or harrowed field 
from which the wind blows the dust at the 
train. When the train runs into a station 
it is possible to take a rag and wipe a great 
amount of dirt from the outside of the win 
dow and find the inside perfectly clean. 

“The same is true of show windows, only 
you don’t always have the wind resistance 
and the velocity as in a train traveling at 
so high a speed. At the entrance to these 
windows I used a special lock design or a 
rabbited edge so the dust from the inside of 
the store couldn't get inside the windows. 
These, of course, were fitted very snugly. 
You can't do this with the ordinary tight 
fitting hinged door. I have had_ sufficient 
time to try this out and we have taken mer 
chandise right out of the windows and put 
it back in the boxes.” 

The window glass used is a pure white 
sheet plate which is 4% inch thick. The sheet 
has what is known as “glass ribbons” which 
run vertically and horizontally; although 
they can not be detected by the eye, the “rib 
bons” make the glass very clear and give it 
a tendency to “swell,” or magnify, the mer- 
chandise. 

Fluorescent lighting is used in the win- 
dows and within the store, with a snow 
white tube, one of tea-rose, another of pure 
gold hue, and a “30” blue tube; when these 
are turned on together, according to Grimm, 
they produce “the most unusual pure whit 
light that has ever been created.” 

Sand-blasted valances are used. Quoting 
Grimm: “This sand-blasting has to be don 
with a very fine grade of silica sand in orde! 
to give the soft velvet finish. While som 
light filters through, there is only enoug! 
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» make a sharp line at the clear glass edge 
and it really makes merchandise radiate. 

“Another type of lighting which was used 
for the signs and marquee lighting is the 
new zeon tubing which rain storms or cold 
weather will not affect in any way. I can 
show you in cities throughout the country 
where fluorescent lighting was used on the 
outside . . . the lights go out in extremely 
cold weather. Zeon lighting is not affected 
by climatic conditions of any sort. The sav- 
ing feature plus the volume of light and cor- 
relation of colors is a wondertul thing for 
retail stores.” 

\n added feature of the store is the elec- 
tric operation of awnings. These come out 
of hidden awning boxes as soon as_ the 
sun’s rays strike a certain point on the 
building and return just as automatically as 
the afternoon nears its end. 


CHRISTMAS EXTERIORS 
REQUIRE PLANNING 
[Continued from page 15] 

lamps, and the rainbow fluorescent tubes 
that are made at Nela. The first “chapter” 
in the lighting tale seen by visitors as they 
approached the display was a group. of 
sprightly gnomes turning to the first page of 
a large book that contained the famous 
poem. Lettering, bathed in warm light, “re- 
cited” the first lines of the story—*’Twas 
the night before Christmas .. .” 

Festive roadside lighting led upward to 
the first turn on the Nela drive where the 
second sequence was seen. Illustrating that 
is not a creature was. stirring, not 
even... ..” a litthe mouse—really of great 
size—reposed serenely next to a large slice 
of cheese. Farther along another scene por- 
trayed the part which tells of “. . . . while 
visions of sugar plums danced in their 
heads.” The book shown there measured 
16 by 20 feet. 

Atop of the Engineering building were an 
enormous Santa Claus and his prancing rein- 
deer. The caption to this display was located 
on a slope close to the roadway and read: 

prancing and pawing of each little 

hoot. . . .” St. Nicholas was shown as 
about to descend through the chimney of a 
house, while in the distance could be seen 
the twinkling lights of a village. A wintry, 
airy atmosphere for this scene was achieved 
by special star effects and giant sparkling 
snowflakes. Also on top of the Engineering 
building was a battery of searchlights whose 
beams fanned upward into the night over 
Lake Erie. 

Continuing up the Nela hill, two more 
illuminated displays rounded out the Christ- 
mas tale. One depicted Santa (final photo- 
graph) distributing his toys around the fire- 
place. Lighted copy describes him as “. . . 
chubby and plump, a right jolly old elf... .” 
Just beyond this appeared the final story 
scene of Santa headed skyward with his 
sleigh and reindeer standing out boldly 
against a rich blue background. (Center il- 
lustration.) 

\s a final dramatic touch, out of one of 


Nela Park's lofty twin chimneys fluffy clouds | 


t steam rolled forth into the night. This 
steam beacon, brightly lighted by rainbow il- 
lumination from a battery of 1,000 and 1,500- 


watt floodlights on a nearby powerhouse | 


iof, was visible from numerous points sev- 
eral miles away. 
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USE 


LAUREL ROPING 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


HEAVY GRADE, MADE ON BINDER TWINE 
Suitable for Store or Street Decorations 
$ .07 
250 vards, per yard .06' 
500 yards, per yard .06 
Express For RED In Any Roping Add 3c Per Yard ad 


WREATHS Made of Laurel, Hemlock or Pine 
20c to 90c as to Size and Quantity 


Per vard Order 


Freight 


Motor or from this 


We also manufacture Hemlock and Pine Roping. 
Prices about 30% higher than the Laurel Roping. 


5% Discount for check with order 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY NORTH CAROLINA 











lus 
BASKET WEAVE 
DESIGN 


Gr 
FALL& XMAS 
40,60 


POSTER BOARD 


in Colors 


ART POSTER BOAR? 
1100 SERIES 


pRo(tss BOARD 





ILLUSTRATION BOARD 





CRESCENT 
BOARDS 








SAMPLES ON REQUEST 
A Product of 


CHICAGO CARDBOARD COMPANY 


66 W. WASHINGTON BLVD. -- CHICAGO, ILLINOIS 


V-WEER FINS 
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MANUFACTURERS OF 


America’s Leading 
Millinery Heads! 


Christmas Specialties 


SHOWROOM AT SAME ADDRESS 
333 Fourth Ave. New York City 


Tel. GR 3-7242 











16 SQUARE FEET 
OF EMBOSSED 


only 
LEATHER Qo, 





But You Get the Same 
Effect with COVERAY 


Imagine a 4-ft. square leather table top for less 
than $1.00! You get the looks at least with 
COVERAY at that price and it wears amazingly! 
For almost any other lining or covering job, it 
looks dollars at a cost of pennies. Besides, it’s 
highly resistant to grease, stains and fading—100% 
washable baked-on enamel finish—22 authoritative 
colors—plain colors as low as $1.50 for 4-ft. x 25-ft. 
rolls. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 
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i. Ae Db. M. News 


By JOHN L. KING 
Managing Director, Washington 


We are at present in a lull between con- 
ventions, so that convention news at this 
time is not so interesting, and having just 
finished getting out the association's bulletin 

the October issue of “Display News”’— 
I had practically exhausted my supply of 
data until I received a letter this morning 
from our hard-working chairman of the 
Educational committee, Everett W. Quin- 
trell. The report, I believe, should prove 
quite interesting to our readers. Therefore, 
I quote : 

“With the fall season here, many schools 
and colleges have become vitally interested 
in the educational program of the Interna- 
tional Association of Display Men and are 
requesting material, instructors, and sugges- 
tions of how to conduct a successful display 
class. 

“Correspondence has been received by the 
I. A. D. M. from the following institutions: 
Insular Board for Vocational Education, 
San Juan, Puerto Rico; Willmar Public 


Schools, Willmar, Minn.; Department of 
Public Schools, Jefferson, Mo.; Division of 
Adult Education, Pomona, Calif.; Lorain 


High School, Lorain, Ohio; University of 
Alabama, Birmingham; Parkersburg High 
School, Parkersburg, W. Va.; San Francisco 
Junior College, San Francisco; Dothan City 
Schools, Dothan, Ala.; Retail Training High 
School of Commerce, Yonkers, N. Y.:; De- 
partment of Education, Nashville, Tenn.; 
University of Kentucky, Lexington, Ky.; 
Senior High School, Oneonta, N. Y.; De- 
partment of Public Instruction, Trenton, 
N. J.; Department of Public Instruction, 
Harrisburg, Pa.; Department of Education, 
Little Rock; Bethlehem Training School, 
Bethlehem, Pa.; State Board of Vocational 
Education, Topeka; Trade of Industrial Ed- 
ucation, Miami; State Department of Educa- 
tion, Augusta; Department of Education, 
Providence ; School of Display, Bronx, N. Y. 

“Space does not permit us to publish all 


of the letters received, but for an examp! 
of the type of letters that have been re 
ceived, we give you the following lett 
from A. D. Albright, Department of Educa 
tion, Nashville: 

“Dear Mr. Quintrell: 

**As yet we have had no separate cours 
in window and interior display in our dis 
tributive education program; however, wi 
plan to organize such classes in some of ow 
centers this year. 

“*We shall need competent instructors and 
instructional materials for these groups. You 
and your organization can be most helpful 
to us, and we shall look forward to putting 
your assistance to good use. 

“The response received from all supe: 
visors and coordinators is very gratifying 
They are all generous in their praise for the 
educational work being done by the I. A 
D. M. 

“The majority of the schools are anxious 
to receive from manufacturers of display 
equipment catalogues, bulletins, novel ideas, 
and prices on display material. (Note: the 
chairman of the educational committee 
would appreciate hearing from all manu 
facturers who will cooperate by mailing ma 
terial mentioned to all interested parties 
authorized by the chairman to receive thi 
same.) 

“Ohio's State Supervisor, Miss Maurgerit 
Loos, is anxious to form classes in display 
in all the principal cities of the state. She 
has invited me to address the gathering of 
all coordinators of distributive education at 
their annual conference in Columbus Octo 
ber 16-18, and give an outline of the educa 
tional program as planned by the I. A. D. M. 
for the coming year. 

“The I. A. D. M. still has need of display 
men to teach display in many cities which 
are starting new classes in distributive edu 
cation. 

“A few weeks ago ‘Display News,’ the 








—Des Moines displaymen and guests from lowa City and Cedar Rapids at a local club meeting 
on September 23. (See news item elsewhere in this issue.) — 
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monthly organ of the I. A. D. M., carried an 
article on the doings of the educational com- 
mittee. A post card addressed to the edu- 
cational chairman was inserted at the bottom 
of the article. This was an application card 
to be filled out by those interested in teach- 
ing display. We would appreciate it if each 
member would return this card with his an- 
swer—either yes or no. If interested in 
teaching, fill out this card and send it to me. 

“We have received a number of outlines 
of display as taught in many of our leading 
schools and colleges, but we need more sug- 
gestions on display technique as followed by 
men of the profession. 

“We would greatly appreciate receiving 
from any displaymen material on display, 
such as talks on display, demonstration ma- 
terial, ideas, bulletins or any suggestions 
that would be helpful in formulating an out- 
line in display that can be sent out to all 
institutions requesting material for their 


classes. 





“The I. A. D. M. will appreciate any help | 


you might give.” 

We have had a great number of requests 
for the sketches on National Defense demon- 
strations for windows and interiors that 
were published with the September issue of 
“Display News” and we still have a number 
of them on hand which we will be glad to 
send to anyone requesting the same, regard- 
less as to whether or not they are members 
of the I. A. D. M. It is very gratifying to 
feel that we can be of some assistance to 
our country in these days of emergency. 

I shall quote a few of the highlights from 
the October issue of “Display News.” 
(a) A note from the editor requesting the 
assistance of all members by sending in 
material that will be of interest to the dis- 
play profession. (b) An account of the 
“Retailers for Defense dinner” held Septem- 
ber 15 at the Mayflower hotel in Washington, 
D. C. (c) Excerpts from the address of 
D. M. Nelson, executive director, Supply 
Priorities and Allocations Board, and the 
talk given by Benjamin H. Namm, national 
chairman “Retailers for Defense” and chair- 
man of the Retail Advisory committee to the 
United States at that meeting. (d) A note 
about the award of life membership cards 
to all past-presidents and managing direc- 
tors. (e) An article entitled “Is Display a 
Step-Child?” which is a very strong article 
filled with patriotism and suggestions as to 
how displaymen can be a greater asset to 
their country. (i) “State Street News,” by 
Phil Goldberg, and a St. Louis Column by 
Dave Estes. (g) An article by W. Lee 
Wardrip, chairman of our Shoe Research 
division, entitled “Modern Shoe Display 
Theory.” (h) More educational features for 
the use of local clubs. 





Darling Establishes 
Chicago Showroom 








Trowbridge H. Stanley, president, L. A. | 
Darling Company, Bronson, Mich., has an- | 


nounced the establishment of Chicago offices 
and showrooms at 326 West Adams street, 
Chicago. The showrooms are under the di- 
rection of W. F. Kramer, who also is in 
charge of the Garrison-Wagner Company 
ofces at the same address. 
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A—SANTA MASK 
with assorted foil hats 





B—REINDEER HEAD C—COLUMN SANTA 
assorted colors, gold bell assorted stripes 


THREE DIMENSIONAL PAPER CHRISTMAS DISPLAYS for 


Friezes, cases, ledges, columns, elevators, toy departments 


Prices for A, B and C: 
18" high—19.50 doz. 
24" high—29.50 doz. 


See Our Showroom 


D—STRIPED BOW with 
Xmas balls, 24°°—2.95 ea. 


Other sizes on request 


0} 30" high—4.75 each 


sys! 36" high—6.75 each 


15 East 22nd St., New York 


E—CAROL SINGER MASKS F—SCULPTURED BOW 
lifesize, assorted—18.00 dz. white and foil, 24°—2.95 














Patent No. 2,087,149 7/13/37 





shelving space, revolving cabinets or floor panel cabinets. Let us solve 
your trouser display problem. 


NU-WAY FIXTURE FACTORY, 424 2nd St., Santa Rosa, California 


Se, Holds the trousers smoothly in perfect 
_-—4 “@’_~—s order on racks or in cabinets, creating 
THE DOUBLE will receive prompt attention. 


HOOK REMOVABLE 
“ d 
TROUSER HANGER Nu-Way Trouser Hangers can be use 





CUSTOMERS’ 
SELF-HELP 
DISPLAY 


MORE 
EFFICIENT 








LABOR 
SAVING 





End View Double Row Cabinet 


orderly display at all times. All inquiries 


on single or double racks, wall cases, 
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Cards To Help You 
in Holiday Displays 


| Kk. Summerton, of Memphis, one of 
\merica’s top card writers, prepared this 
group of tout cards especially for the spe 
cial Christmas issue of DISPLAY WORLD. 
Kach card is designed to suggest a complete 
window poster theme for the holidays. 

Most outstanding of the group because 
of its simple dignity and beautiful execution 
is the card headed, “Merry Christmas to 
All,” which needs full-color reproduction to 
do it full justice in spite of the fact that 
only black, white, blue, and yellow are used. 
Phe hill, border, and facade of the building 
are done in black, as is the figure of the 
shepherd—the latter having highlights in 
vellow. The scroll panel is in vellow, as are 
the sheep and the star. The panel rests 
on a background of dark blue. The Old Eng 
lish lettering is in black, outlined in white 

The card, entitled “Gifts to Solve yout 


Gift Problems,” represents a combination 


of modernism and the old-fashioned in its 
execution. The word “Gifts,” done in black 
and deep pink, has a three-dimensional et- 
fect heightened by the vertical lines in 
black. The remainder of the wording is 
straight black. The copy panel is of white, 
outlined in black, and resting on a_ light 
lemon-yellow background. The old-fash- 
ioned Christmas theme is found in the char 
acters, right out of the pages of Dickens. 
The art-work here is a combination of brush 
and color pencil, the latter being used for 
the olive-green of the man’s hat and the 
orchid tone of the feminine bonnet. The 
boy's cap is light green, with corresponding 
tones, plus vellow, in his muffler. 
“Christmas Gifts for the Entire Family” 


—-L. E. Summerton created this group of show 

cards. Each has a different motif, suggesting 

its use—with varied copy—for an entire series 
of display posters— 


2 Merry 
‘Uhristmas 
tv ‘All 


is the heading of still another card, al 
employing the lemon-yellow backgroun 
The shadow of the panel and candle 1s 
intense black. The candlestick’s base is rik 
orange-red, shading into yellow-orange. T| 
candle is deep red at the sides, fading int 
orange-red in the center. The flowing wa 
is white, shaded in blue, while the flan 
is in yellow, orange, and red. The spri 
of holly is in natural shades. “Christmas 
is done in light red. “Gifts” is in blac! 
with a light center stripe of yellow. 
“Toyland Now Open” says the final card 
Here, as is the case with all these cards 


the motif can be used for a complete series 


of posters with varying copy. The back 
ground is light yellow. The stocking is out 
lined in pink-red. The packages are in vari 
ous tones of blue and green, while the prin 
cipal wording is in a light shade of olive 


green. 
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DISPLAY STUDIO PROBLEMS 
[Continued from page 28] 


mounted above the display on 2-foot centers. 
\ll three clear gems increase in brilliancy, 
although it is still difficult to discern the 
individual facets and the surface shapes of 
the stones. The emerald-cut topaz shows the 
most marked improvement. But for each 
additional light source another star is added 
to the star sapphire, completely destroying 
its beautiful symmetry. Note that the shad- 
ows of the stones are not as sharp. 

A strip of two 2-foot fluorescent lamps 
was used to test the effects of a line source, 
Fig. 3. This can be thought of as the result 
of an infinite number of point sources. The 
brilliant contrasts apparent under the indi- 
vidual sources of Fig. 1 and Fig. 2 have 
disappeared in the two top stones in Fig. 3. 
There are still numerous highlights—most of 
which are from direct reflection on the sur- 
faces of the stones, but while the outlines 
appear clearer, the fire is lacking. Un 
broken bars appear in the emerald-cut gem, 
improving its appearance. The effect on the 
star sapphire was most striking, for an in- 
finite number of stars were blended together 
leaving nothing but the specular reflection 
of the light tubes on the surface of the stone. 
Note that the shadows of the stones have 
almost disappeared. 

Fig. 4 shows the gems under what we may 
for convenience term a “sheet” source of 
light or an infinite number of line sources 
placed adjacent to one another. As can be 
seen in the star sapphire, the source actually 
used here was a skylight approximately 12 
feet square, admitting north light, without 
any one point of greater brightness than an- 
other. The individual facets and shapes of 
the gems are clearly visible, but the con- 
trast, brilliance, and fire are destroyed. The 
clear stones might have been so many pieces 
of glass and the star sapphire looked like 
nothing so much as a lump of bluish-gray 
sealing wax. Proper exposure of the photo- 
graphic film brought out what appears as 
slight sparkle in the jewels, but what to the 
eve was a uniform brightness without any 
“fre” at all. Note that the shadows have 
disappeared entirely. 

From these tests, a number of conclusions 
may be drawn which will aid in selecting the 
type of illumination for close-up displays of 
any particular gems. 

1. Star sapphires or star rubies should be 
shown under a single point source of light 
mounted directly above the display.  Gen- 
eral lighting should be avoided. 

2. Brilliance and fire in~ brilliant and 
mixed-cut gems are brought out by bright 
individual sources. A few small bright 
points, although they may not produce high 
intensities of light, are superior to almost 
any quality of just general illumination. 

3. Line sources are best for emerald-cut 
gems. 

4. A fairly low level of general lighting to 
show form, together with spotlighting to 
give fire, is the best all-around combination 
under which to display transparent cut 
stones. 

5. Ina display of jewelry containing pre- 
clous or semi-precious stones, the greatest 
attention-value and beauty can be achieved 
by selecting the most suitable method of 
lighting for the particular cut involved. 
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NALCO 


SNOW-FOREST 
MURALSCENE 


SIZE 
681,” high by 50” wide 
A Snow-Forest Mural of majestic 
grandeur, made on a strong grade 
of canvas-finish white paper. Pro- 
duced in multi-color combination of 
blue and white with white border. 
Packed in individual shipping 
container 
Shipping weight approximately 
5 lbs. 


PRICE 


*3.75 


Other Nalco Winter and 
Christmas Items 


NALCO WINTERSCENE 
AND 


NALCO SNOWRANGE 
PANORAMAS 


Due to present conditions, orders will 
be booked in rotation as received 
and it is suggested that you order 
early so as to allow adequate time 
for delivery. 


Full color circulars on request. INCORPORATED 
(Ask your dealer) —— : — : 
116 E. 27th St.. NEW YORK, N. Y. 
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the Tackor with a BACKGROUND 
of CONTINUAL PERFORMANCE 


Oe or indoors — sign tacking or display work — Hansen 
Tackers have a nine-year service record in both! Mechanically 
perfect—using precision-made staples—and both Tacker and Staples 
made in the same plant, constant teamwork is assured. 


Not content with one or even a few models, Hansen has expanded 
the line to thirty-six units and eighty-one different sizes and widths of 
staples. With such low year-to-year cost, why be satisfied to limit Pi atewr 
your Tacker tenia Investigate the newer models. FOLDER 


HAVE YOU SEEN 


the Hansen Blue-Line a A. L HANSEN MFG. (CO. 


Tackers with the new 5041 RAVENSWOOD AVE. 


Take-up Jaw? CHICAGO. ILL. 
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‘THERE'S a whale 
of a lot in a name if it 
stands for something. 


UBBERLITE 





j is the trade name of the original time- 
tested Latex compound that gives you 
that fine skin texture finish and is guar- 
anteed not to warp, crack. shrink or 
change color. Like all desirable prod- : 


ucts, it has been complimented by at- 
tempted imitations and similar names, 
but for your own protection we say it 
again “Insist on Genuine Rubberlite.” 


Displays by 
RUBBER PRODUCTS, INC. 
2066 Canalport Avenue, Chicago, Ill. | 
Mannequins by 
DURABLE DISPLAYS, INC. 


2010-2018 S$. Halsted St., Chicago, Ill. 
4 West 37th St., New York, New York 











Winter Is On The Way 


Create the proper atmosphere around your Winter 
and Christmas displays with 


TRU-TRE FROSTED BARK 


Tinted in White and Blue, White and Red, White 
and Green, and Pure White. $6.50 and $6.75, 3x8 
size. Jobbers everywhere. 


TRU-TRE STUDIOS siitnesporis, Mtinn: 
REDIKUT LETTERS 


DIE CUT CARDBOARD LETTERS 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 
524 S. Spring St. Los Angeles, Calif. 
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The leaves have been falling off the trees 
and a few hairs off my head since reading 
the complete reports concerning the con- 
troversy regarding the next convention city. 
The International Association of Display 
Men board of directors at Chicago in June 
voted to go to St. Louis. The St. Louis 
boys returned home with the convention in 
the bag and reported it to the convention 
bureau as well as the press. Soon after this, 
a New York City group of manufacturers 
presented the I. A. D. M. with a statement 
saying that they would not show in St. Louis 
in 1942, A survey was then taken by our 
Washington office, with twenty-nine exhib- 
itors favoring New York and an additional 
fifteen manufacturers of New York not yet 
reporting—or approximately forty or more 
out of a possible sixty manufacturers in the 
display industry favoring New York in 1942. 

The St. Louis group, fearing they would 
lose what they had already obtained, gave 
their assurance that they would help swing 
the 1943 convention to New York. But 
surely the board of directors elected at Chi- 
cago for one year can not go on record now 
for a convention in 1943 in New York! To 
decide now where the 1943 convention is to 
be held seems out of order and downright 
ridiculous. Do any of us know now what 
next June will bring? What about these 
other good convention cities, ike Cincinnati, 
Cleveland, Milwaukee, Detroit, and Chi- 
cago? All these cities have active display 
clubs and wide-awake convention bureaus. 
Are the display clubs of these cities sup- 
posed to take a long nap until 1944 as far 
as civic pride is concerned? Are the mem- 
bers of the board of directors after the elec- 
tion in St. Louis next June to vote blindly 
to go to New York without even considering 
what the other cities have to offer? If this 
same situation had prevailed in Chicago last 
June, the St. Louis group would not have 
had even an opportunity to present their fine 
offer to the board and shouts of “unfair” 
would have echoed up and down the Missis- 
sippi river by every member of the St. Louis 
club, and rightly so. 

The St. Louis club knows full well that 
getting the convention to St. Louis had a 
great deal to do with strengthening their 
club before the Chicago meeting. If this 
be true with St. Louis, why can not it like- 
wise be true with other clubs? “To bring 
the convention to our city” has always been 
one of the greatest factors in keeping dis- 
play clubs out in front in the minds of civic 
leaders in their own community. Let’s not 
deny other active display clubs this oppor- 
tunity to present their convention offers 
along with that of New York. Let the new 
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Think this over 


CE BY FRANK G. BINGHAM Sma 





board or the reelected old board conside: 
every offer and pass on them wisely and then 
abide by the decision made. If any surveys 
are to be taken let us take them before thx 
decision is made, not after. Let us, above 
all, live and let live, as fellow displaymen 
and women. 


One of the greatest worries of the con 
tractors who have to tear down steel struc- 
tures is the curious crowds who stare con- 
stantly at the welding are in the hands of 
a master welder. Sensitive eyes are some- 
times ruined by a few minutes of such star 
ing. The display person who stares at 
powerful lights in his desire to adjust them 
correctly at a certain spot in a window is 
likewise gradually lowering his vision. Good 
sun glasses will help and should be a part 
of every display window equipment. A long 
pole with an adjustable rubber gripping de- 
vice is a valuable aid also and saves climb- 
ing ladders and getting your eyes too close 
to the bulb. You have only one pair of 
eyes and I do not think any employer wants 
to see you carrying a white cane just to have 
a few shadow effects on a mannequin. A 
word to the eyes is sufficient. 


Dame Fashion this season talks a_ lot 
about “soft shoulders” on garments. What 
about soft shoulders on displaymen? It takes 
strong shoulders to carry the responsibility 
of important jobs successfully in these times. 
It takes strong shoulders to stand the gaff 
and win over handicaps in the display pro 
fession. Owen D. Young, famous steel mer 
chant, once said: “There is a single reason 
why ninety-nine men out of one hundred 
average business men never become leaders. 
It is this: they are unwilling to assume 
responsibility.” I guess they are like coats 
and dresses this season: “soft shoulders.” 
Responsibilities bring success. Don't be 
afraid to take on a little more, whether it be 
in your store, your church, your display 
club, or some civic enterprise. By so doing 
you increase your chance of success and 
bring down the betting odds on yourself. 


A new trend, and a healthy one, is to 
bring recreation activities into the realm ot 
display club programs. The Chicago Display) 
Sales Promotion Club recently completed th« 
second golf tournament of the summer sea 
son. These tournaments kept the interest 0} 
the club together during the summer when 
most clubs disband and cemented many new 
friendships that otherwise are seldom madi 
at a display meeting. 

Harold Bromel announces that the Detro1! 
Display Club will toss eight bowling team 


ja 


br 
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onto the Detroit Recreation Building alleys | 
every Tuesday evening. Such outstanding | 
stars as Jim “Split” Finley, Buck “Hook- | 


ball” Weaver, Bill “Gutter” Toll, Dan 
“Timber” Himelhoch, Bob “Blow” Kloor, 
Karl ‘“Head-pin” Heidt, John “Turkey” 
Nichols, and Sandy “Railroad” Annello are 
team captains. Frank “Spare” Whitelam, 
Detroit club president, will pick them off 
on the Weaver team. Let’s hear from other 
active display clubs along the recreation 
vein. 

Wordisplays: the recent American Legion 
convention helped inspire the Milwaukee 
club when they visited Chicago recently to 
attend the opening of the Garrison-Wagner 
showrooms as guests of the Chicago club. 

Barofsky tossed Clark in a one-fall 
match which from all reports would have 
frightened Man Mountain Dean .. . the 
window ledges three floors from the street 
were used as park benches with Kramer, the 
new manager, doing more police duty than 
a bluecoat .. . the bus that carried the 
Milwaukee delegates has a story to tell and 
the new showroom was launched like a bat- 
tleship . . . how about an encore, Wally 
Kramer? ... Another display director turns 
superintendent: Paul Durand, Olds, Wort- 
man & King, Portland, Ore., for the same 
firm ... William Rand succeeds him... . 
A new angle and much needed angle for a 
football window used by Mark Bieler, Bon- 
wit Teller’s, Philadelphia ... a rear door 


cutout of a Yellow cab, with the stadium | 
in the background ... you Notre Dame | 


fans who love forward passes keep your eyes | 
on Angelo Bertelli. ... You no doubt have ! 


heard about the displayman who hit a $4 
jackpot and spent $9.60 celebrating. ... B. 
Gorman, salesman of plaster, is building a 
brick house with a stone front ... the brick 
layers forgot to put up the stone and had to 
tear down. the front and rebuild ... later he 
discovered he had no windows in his base- 
ment, so he is planning a black-out rumpus 
room, . . . Paul Kuchenbuck, Richmond, 
Ind., is a displayman who is fit for the army 
but has been deferred ... an old scar on his 
leg from a shotgun twelve years ago put 
him out... just a man twelve years before 
his time... . Congratulations to the Esquire- 
Apparel Arts Father’s day contest ... an- 
other list of famous men’s wear doctors of 
display . . . Charles Hart, Jr., Kresge’s, 
Newark, first; Armand C. Raining, Boyd's, 
St. Louis, second; Virgil Davis, Lipman, 
Wolfe Company, Portland, Ore., third; Cecil 
Bolton, Rutland’s, Orlando, Fla., fourth; 
James Gosling, Franklin Simon Company, 
New York, fifth . . . honorable mention to 
the following: P. J. Westland, The Hub, 


Steubenville, Ohio; Alex Demey, Roos | 


Brothers, San Francisco; S. Rosenberg, The 
Namm_ Store, Brooklyn; Nat Tjornholm, 
Cook’s, St. Paul, and W. A. Gray, Lans- 
burgh’s, Washington. 


Change Of Positions 
For Lloyd Steger 

For the past thirteen years with Fomby 
Clothing Company, San Antonio, Lloyd Ste- 
rer has resigned in order to accept the dis- 
lay directorship of Alterman’s Men’s Shop, 
if the same city. 


| 
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9 FT. WIDE 
12 FT. LONG 


© 
WALT DISNEY 
PRODUCTIONS 











e@ THE EYE-CATCHING DESIGN OF THIS SUPER-WIDTH REYKOTE BACK- 
GROUND, PROCESSED IN BRILLIANT COLORS ON WHITE, IS SET 
HIGH SO THAT THE BOTTOM PORTION MAY BE USED AS DESIRED. 

BUY FROM YOUR DISPLAY MATERIALS SUPPLIER 


THE REYBURN MANUFACTURING CO., INC 
PHILADELPHIA, PA. 
SHOWROOMS. 1100 SO. WABASH, CHICAGO 8 W. 36th ST., NEW YORK CITY 











It’s New! PATTEE'S 


ment 


A LIQUID CLEANER FOR MANNEQUINS, 
FORMS, AND BACKGROUNDS 


A new scientific dirt loosening formula that releases 
dirt quickly, leaving a fresh, clean surface. 
Satisfaction guaranteed or money refunded. 
8 3 = a 
CONTACT NEAREST JOBBER 
Nat Siegel, 39 W. 37th St., New York City 
Carson, Pirie, Scott, 366 West Adams, Chicago 
J. Ralph Hill, 930 Terminal Sales Bldg., Seattle 
DISTRIBUTOR 


CARRATA COMPANY 


1025 W. 7th St., Los Angeles, Calif. 
ADDITIONAL JOBBERS WANTED 














You're Bound To Be Stuck—If You Use CARSTENITE 
The Miracle (Actual Wood, Resin Fused to Ma sonite) 
MYTEE-BON D The Ideal Display Material 
ADHESIVE eSigus @ Backgrounds 
FOR DISSIMILAR MATERIALS @ Displays e@ Fixtures 
IRA 4 SLOMO yet Send for free Sample and Literature 


: 228 NO. LASALLE ST. 
Thomson Ave. Long Island City, N. Y. Carstenite Sales CHICAGO, ILL. 
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Point-of-Sale Gallery... 
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—Vivid colorings and loos. 
water color technique dis 
tinguish the new ultra-fash 
ion displays furnished Phos 
nix hosiery dealers for fal 
Six different illustrations com 
prise the new complete pos 
ter series. Paintings by 

Thornton Utz, Chicago— 


—Gillette dealers capitalized 
on the razor company's 
World Series broadcast with 
this special "free deal” dis- 
play. Window posters and 
window score cards were also 
furnished the dealers. Litho- 
graphed and produced by 
Snyder & Black, Inc., New 
York City— 


—The Cuticura soap con- 
tainer has a fold-back dis- 
play cover to combine two 
duties: shipping package 
and counter displayer. Cre- 
ated and lithographed in full 
color by Forbes Lithograph 
Company, Boston, for Potter 
Drug & Chemical Corpora- 
tion, Malden, Mass.— 


—A ceremonial Indian drum 
design, developed in wood 
and lacquered in tones simu- 
lating a leather drumhead, 
carries through the trade 
name connotation of "Min- 
nehaha" ale. The pipe of 
peace accent is developed 
in moulded wood. An actual 
half-bottle, complete with 
label, is attached to the 
background. Designed and 
manufactured by Kay Dis- 
plays, Inc., New York City— 


—For "Wankraft' Venetian 
blinds, The Weiss & Klau 
Company, New York City, 
developed this two-plane dis- 
play, printed in ten colors. 
The Venetian blind forms the 
second plane, being set back 
about 34 inch from the win- 
dow frame. The effect is of 
a blind installed in a win- 
dow— 


—By means of a formed win- 
dow of Monsanto Chemical 
Company's rigid, transparent 
"Vuepak,"’ the family doc- 
tor's "little black bag’ be- 
comes an effective display 
for Beckton-Dickinson clinical 
thermometers. A metal easel 
provides support for display 
use— 


—'"'Canadian Club" whiskey 
and the Royal Canadian 
Mounted Police got together 
in this display now being re- 
leased by Hiram Walker. 
The painting is correct in 
every detail as to uniform 
saddlery, etc.— 
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Attempt Made To Standardize 
Children's Garment Sizes 

A step toward removing one of retailing’s 
worst headaches by simplifying the sizes of 
children’s garments has been taken with 
completion of the new American Standard 


“Body Sizes for Boys’ Garments” announced | 
by the American Standards Association at a | 
Clinton, | 
This | 
standard covers boys from kindergarten to | 
In addition to eliminat- | 


conference at the Hotel Governor 
New York City, during September. 


junior high school. 
ing the confusion in the present sizing of 


children’s garments, the research is seen as | 


affecting mannequin construction as well. 
Without going into detail as to the research 
and measurement studies made by the asso- 
ciation, the following are the measurements 
set up as standard for seven body sizes; 
measurements are in inches: 


Stature Hip Average 

(Height) Girth Age 
43 221% 5% 
451% 23 64 
4714 24 7 
50 25 84 
52 26 91, 
54% 27% 10% 
57 28% 12 


A series of seven anatomical mannequins, 
made up by Korrect-Way Display Products, 
St. Louis, was on display during the confer- 
The illustrated the actual 


ence. figures 
“average” boys given in the standard. Kor- 
rect-Way’s Raymond Darney and Paul C. 


Guth were present at the meeting. 


Nela Park Announces 
"Stopper" Element 


Development of an ingenious improved 


starter device for G-E 40-watt Mazda “F” 
(fluorescent) lamps, which now includes a 
“stopper” element that promptly shuts off 


the starter element if the lamp has reached 
the end of its life, has been an- 
nounced today General Electric 
Company, Cleveland. 

The new device is included in the 
small cylindrical container that is standard 
for conventional starters, and will be inter- 
changeable with the present units. This de- 
vice is designed to permit more efficient and 
economical group replacement without both- 
ersome flickering of the inoperative tubes, 


normal 
by the 


same 


between service periods, as well as to pro- 


tect starters from unnecessary wear. 


Kingsley Joins 
Headline Display 

M. Daniel Kingsley, for the past fifteen 
with a number of New York City 
department and specialty stores, now heads 
Headline Display Studios, 414 West 40th 
street, New York City. The firm specializes 
in display designing, planning, backgrounds, 
and the like. 


years 


Federation Of Labor 
Drops Display Union 


It is reported that the Window Trimmers, | 


Decorators and Displaymen’s Union, Local 
No. 41, A. F. of L., has been eliminated 
from the Chicago Federation of Labor rolls 
for failure to make per capita payments. 


all | 
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O’SPLAY worRtd 


Take Advantage of Today's Prices on 


EATON GRASS MATS 


Stock Now for Next Year’s Displays 


Lay in an ample supply of brilliant, velvety-smooth Eaton 
You benefit in two ways: Today's 
prices are extremely favorable—today’s supply is plentiful and delivery is 
prompt. Because Eaton Grass Mats are fire-proofed and mildew-proofed 
you can safely store them away—they keep their fresh, bright appearance 
Order from your display jobber NOW. 


Play safe! 
Grass Mats for the coming months. 


almost indefinitely! 


EATON BROTHERS CORP. 


HAMBURG 
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“THE PERFECT BACKGROUND” 


“ BROADSWEEP( 


HEAVY DUTY PAPER! 


e 24 GLORIOUS COLORS | | 
e MORE ECONOMICAL THAN PAINT. | ONLY! 
ING | 
FINE MAT FINISH FOR LETTERING | L5 


COVERS LARGE SURFACES 
ELIMINATES SEAMS 
e RIBBONS TO MATCH 


C 


217 CHRISTOPHER AVE. : 


NEW JOBBERS TERRITORIES STILL OPEN 
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OR SCREEN PROCESS WORK 


See Your Dealer or 
WRITE FOR COLOR CARD TODAY 


apital Merchandising Company 





12 YD. ROLL 


- BROOKLYN, NEW YORK 
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MAGIC LIGHTING SPECIALISTS IN MYSTIC 
FLUORESCENT ACETATE PLASTICS AND 


Fluorescent and Phosphorescent 
DISPLAYS and EXHIBITS 


A Brand New Creation S i 00 
Up 


ina 
CHRISTMAS TREE 
Fully decorated in fluorescent and phosphor- 
escent. Size from 2 feet up. Includes Ultra 
Violet LAMP and Reflector ready for use. 


AMERICAN ENTERPRISES, INC. 


48 West 25th St. New York City 
Tel. CHelsea 2-9421 








The Latest Christmas Background 
Designs On VELVELUR Are Here 


Post trim, ledge units, panels and velvelur 
paper for backgrounds and flooring. 


Styled by Ace Paper Company 


In Stock for Immediate Delivery 


GARRISON-WAGNER COMPANY 


Distributors 


1629 Locust St. St. Louis, Mo. 
Chicago Showroom—326 W. Adams St. 
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—when you protect aa 
your displays with 


es 
CALIFORNIA // [\\ 


Transparent 
SUN SHADES 


Delicate fabrics and colors are 
afforded complete protection by 
our MORE TRANSPARENT mate- 
rial. Repels the sun’s destructive 
actinic rays. Perfect visibility 
assured at all times! 


WRITE TODAY tor descriptive folder, 


sample swatches, and prices. 


Transparent Shade Co. 


CHAMBER OF COMMERCE BLDG. 
1161 S. Broadway, LOS ANGELES, Calif. 








LOW 
PRICED 
CHRISTMAS 
DISPLAYS 





FADING! | gmo 


Discoloration! | 


| are dressy 








When planning your Fall and Christmas 
Decorations, Use Natural Greens: 


NE 5 oss soak ck e ube eee Cea case $4.50 
Magnolia Foliage .............. case 4.50 
Long Needle Pines .............. doz. 2.50 
Pere rere yard .10 
Southern Grey Moss........... 10 lb. 1.50 


PREPARED FOLIAGES 
Your orders will have our personal attention 
and prompt shipment. 


Wire or write 


Caldwell The Woodsman Co. 


EVERGREEN, ALABAMA 
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October is off with a flash of sequins, with 
a big splash of color, a flurry of gay acces- 
sories and with quite a dash of the exotic in 
fashion. 

Behind today’s trends is the big urge to 
get away from the familiar. 

Women want something new, exciting and 
different. Each one wants to be a new, ex- 
citing and interesting person. 

The urge and the cash are on hand for 
fashion changes. Therefore: 

1. The tremendous and ever growing suc- 
cess of the after-five or dress-up fashions 
with lots of glamour and glitter. In demand 
dresses, fur jackets, dressier 
shoes and new light-hearted accessories in- 
troducing all manner of novelties. (See list 
of new glamour items below.) 

2. The increasing interest in the all-color 
costumes, oftener than not in strong color. 

3. Growing demand for the giddy touch 
of color on the dark or neutral costume. 

4. Tendency to step-up the seasons, what 
with demand for the “new” introducing De- 
cember glitter in September, resort pastels 
for the north in late October, mid-winter 
white and neutrals in November. 

5. Quickening acceptance for the new 
narrow look in daytime silhouettes with all 
of these: wrap-around coats; capelet coats; 
wrap-closing diagonal or spiral 
treatment of the narrow dress; harem drape 
skirts; swathed hips; jackets long and sleek 
or long and boxy straight; jackets short and 
rib-hugging; definitely more tunics, over 
slacks; on all type dresses many kinds of 
tunics from split, dipped, to straight; back 
dipping hems that are preceding the longer 
skirts that are surely on the way; dropping 
waistlines and of course the smooth should- 
ers with gentle, rounded turn in one varia- 
tion after another and with interesting 
sleeves. 

6. After dark the silhouette changes that 
will find favor are: bouffant or narrow tiers 
over narrow skirts; more spiral treatment 
of the slender stem; more harem drapery of 
skirt and swathed hips; slit skirts; contrast 
of color between top and bottom; short hug- 
me-tight jackets and long tunics, long to a 
new extreme; shawls, scarfs or capelets 
about the shoulders. All these important 
ways of enhancing the narrow silhouette in- 


dresses; 


| dicate there'll be more of this silhouette for 


the fashion-wise and less of the bouffant. 

And that’s that, the sum and total of the 
fashion scene briefly put. 

As predicted, the after-five theme is on the 
way to be a spectacular fashion success. 
Such a success, indeed, that the typical holi- 
day dress is selling now in December quan- 
tities. It’s sequins or the glitter of jet on 
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black, or beads and golden or jewel em- 
broidery on color and the expensive look 
withal at cocktails or dinner, or wherever 
there’s the least excuse for dressing up. 
The ladies love the glamour of it all! Be 
certain that this is a growing trend. 

Latest listing for the glamour-to-be items: 
by night black glitter accessories and sequin 
spangled laces in gowns, shawls, ’kerchiefs, 
etc.; brilliant embroidered shoulder scarfs 
and shawls, or fringed shawls; jeweled tur- 
bans; ankle-bracelet sandals for slit skirts; 
more elegant black gloves with beading or 
worn with jet bracelets; more fancy gloves; 
new pearl, and richly embroidered formal 
more jewelry and more exotic 
jewelry watch long strands and par- 
ticularly strands of black jet and_ pearls 
combined . . . and more jewel-set gold 
jewelry; colorful shawls and_ gloves to 
match; colorful headdresses and gloves and 
shoes to match; elaborately jewelled em- 
broidered wool evening jackets, peplum 
belts, and fantasy hair ornaments. 

By day: afternoon jet and some sequin 
accessories; more jewelry sets and most fre- 
quently featuring earrings, pin and bracelet; 
fur ensembles, as muff and hat, cape and 
gloves; shoes with dressy touch; dressier 
blouses; more hats that swath the head and 
do more to dramatize the face. 

Now as for color ... you may ne’er have 
seen a purple cow, nor ever hope to see 
one, but you're likely to see a few all-purple 
ladies or all-green or wine, to say nothing 
of golden girls and “brownies” and plenty of 
beauties in blue. The all-out for all-over 
color trend may be expected to gain impor- 
tance as will the fashion for great splashes 
of giddy color with black or dark tones and 
with neutrals. 

The all-over one color ensemble is a dra- 
matic way to present color. It appeals be- 
cause it is such an entirely new way for 
wearing color. The impression it makes is 
immediate and favorable. And in the all- 
over color ensemble there’s a brand new and 
exciting way of presenting the “second 
dress” for which there’s already a mid- 
season demand. 

Note, here, that it’s the two-piece dress or 
the dress with the two-piece look that’s con- 
tinuing to be first choice. And the suit 
stands in there right beside the two-piece 
dress. 

If you want to be first, be quick to display 
colorful suits ... in strong shades or girly 
pastels. If the new pastel fashions are de- 
signed expressly for the South they’re head- 
ed for a surprise. Northern acceptance, and 
that immediately, will be their lot, also. 

In young fashions it will be little girl 


sweaters ; 
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‘Make your displays live 
“, « « With SpeedWay Motion 


Animate your displays with SpeedWay Motors 
and Mechanisms . . . force attention, demon- 
strate and sell, multiply the effectiveness of « 
your merchandise display, stage your specials 
on SpeedWay Turntables, that show all sides, 
tell more, sell more. SpeedWay is display 
animation headquarters with Turntables from 
5 to 500 Ibs. capacity and a complete line of 
back-geared miniature electric motors and = (7 
motion mechanisms, that will produce any ..< — 
motion or series of motions at any na 4 
| that plug into any 115 V light circuit, can be 
_ set up anywhere. % 
Write for catalog of SpeedWay Display 
Motors or better still, send rough sketch and 
describe effect wanted. SpeedWay experts 
will tell you how to do it and the costs. 





with 
. Dutstanding Finishes 
. Any Color 
. All Sizes 
. . Five Thicknesses 
. Lowest Cast 





BENT BOARD 


Designed for modern construction of window back- 
grounds, interiors, wall treatments, post and coun- 
ter arrangements, niches and exhibit displays. 
Eleven styles of bends 10 and 12-foot lengths. 


GARRISON-WAGNER COMPANY 
1629 LOCUST STREET ST. LOUIS, MO. 
Chicago Showroom, 326 W. Adams Street 








@Please Mention DISPLAY WORLD When 
Writing Advertisers 


| pastels .. 


| in two-piece flannels that look like suits. In | 
| more sophisticated versions there'll be pas- | 


DISPLAY WORLD 


. as well as lighter-than-ever naturals . 


tel and natural jerseys and sheer woolens 


| and, last, crepes. 


} Cver. 


Winter white may be expected earlier than 
It will also gather a wider fashion 
following than last season. And it will be 
lovely with an electric shock of flash-color 

. flame; emerald, red, bright gold, flame 
blue... singly, doubly, or with black on the 
white. 

These bold flashes of color are also going 
to add their excitement to neutrals, which 
may be expected in the picture earlier than 
ever, 
grege. 
Watch them win favor en- 
In your 
presentation, go beyond the obviously chic 


ion significance. 
sembled with brilliant accessories. 
grege or gray with flaming red hat, or emer- 
ald shoes, gloves and hat to the more exotic 
new magenta or heartbreak pink in a strong 
dose of hat and gloves with a gray outfit. 
Or try a surprising and lovely combination 
of burning bright lime-yellow with gray or 


| smoke blue: or a bit of orange and flame- 


blue with taupe. 

Nor should the imaginative and thrilling 
color alliances be kept for the neutrals. Pale, 
unusual gold to vivid gold, all the 
greens and new bright blues, the magentas 
to pale pinks and the bronze to bridle-path 
tans, the rust to oranges are with 
black. All of these are news with browns. 
Most are thrilling with winter blues. 

The will 


sembling two shades of one color ... as 


news 


fashion wise soon, too, be en- 


| two blues, or two grays, with a third note in 
| a strong contrast. 


| tinue in favor, but will gain prestige. 


These bright new color ideas offer as much 
in the way of change, excitement and glam- 
our as any of the sequin-spangled styles, or 
the other out-and-out siren fashions. 

Other importance 
rently shortages will 
force in gloves, more fabric bags, 
part fabric and 
fashions not only will con- 


notes of cur- 


news that 


fashion 
include: 
fabric 
earlier 


Knit 


more and shoes of 


leather. 


all-purpose black sweater for wear with 


slacks or dinner shirt, the jeweled sweater | 


| and cardigan, the slim knit dress, particu- 


larly all black, are heading for success. Cro- 
cheted fashions grow apace. 
sequin-embroidered turbans and glove sets 
are news. Crocheted edges on new 


contrasts. 


And that brings up the subject of resort | 
Crocheted edges on resort felt hats | 


clothes. 


will be high fashion. Briefly the highlights 


| of the resort picture include: Lots of neu- 


| trals 


}; mousey 


. neutral shoes with bright dashes 
and neutrals with white or with tan 
cotton florals with neutral backgrounds 
(rose and yellow good too) .. 
cotton suits in block plaids, Glenns and Tat- 
tersals with neutral background and white 
in the pattern. Also fine white stripes in 
cotton suits. 


Yellow and pink promise to be big for 


with 
flame. 


resort wear. Off-white or cream 
dashes of color, as olive, sulphur, 
Uninhibited color in_ terrifically 

dashes against all neutral, all white or all 
pastel costumes. 





. yellow, aqua, sky blue, and pink | 


Watch taupe, gray, moderate beige or | 
Watch them take on increased fash- | 





best | 


The | 


Crocheted, | 


hats, 
dresses and whatnot are new in bright color | 


. and lots of | 


strong | 





New ee cm 
Timely ¢ ¢ ¢ =m 
Sensational ¢ « ¢ =m 


Victory Plaque 


Window or Interior Trim 





Pat. Pend 


Size: 1214" x 15144” x 13%,” 
Finish: Antique Ivory 


Weight: 4 Lbs., individually 
packed 


*2.50 


(Verdi green Antique Bronze 
$2.75) 
EXPRESS PREPAID 


With public interest high in pa- 
triotism and national defense, 
fall display themes for windows, 
ledges, columns, and wall trims, 
call for this timely, patriotic Vic- 
tory Plaque—the newest winner 
in the display field. 


Made of hard compo “Porcelike” 
—molded with fidelity of detail, 
will add a patriotic touch to any 
display motif you use, in win- 
dows or throughout the store. 
Prompt shipments direct from 
studios. 





SPECIAL OFFER 
TO DISPLAY WORLD READERS 


10% Disc. Cash with Order 











TERRITORIES AVAILABLE FOR 
DISTRIBUTORS SERVING 
THE DISPLAY FIELD 


CREATED IDEAS 


1918-20 W. 8th St., Cincinnati, O. 
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Halloween... Thanksgiving... and GLOSSI-ROLL 





. TWO PICTURESQUE HOLIDAYS 


A “NATURAL” TRIO FOR DISPLAYMEN . 


MADE MORE COLORFUL AND EFFECTIVE in WINDOW, STORE AND COUNTER 


WITH THE ORIGINAL ‘“GLOSSIROLL” DISPLAY IDEAS. 
EXCELSIOR PAPER SPECIALTIES CO. INC. .. . 640 WEST 57th STREET... NEW YORK 


WRITE NOW FOR DETAILS. 





DISPLAY WORLD 


| Gyllenswan, Salt Lake City, 





Dies Of Heart Attack 

Henry V. Gyllenswan, Salt Lake City dis- 
play manager, died recently at his home of 
a heart attack. Fifty-six vears old, he had 
been in charge of display for The Paris 
Company for the past decade. He was 
prominent in local display circles and at one 
time was quite active in the Pacific Coast 
Association of Display Men. Burial took 
place in Salt Lake City. 


DISPLAY WORLD Artist 
Draws Duplicate 

Tony Brinker, whose “Display Parade” 
portraits appear each month in DISPLAY 
WORLD, has a new subject for his facile 
brush. The new 
Anthony, Jr. Both Mrs. 
are reported well. 


Brinker 


and baby 


| Barber Joins 
| Berry-Burk 


| Shop, 
| ager for Berry Burk & Co., 


Paul with the Quality 
is now display man- 


Richmond. 


Barber, formerly 
Portsmouth, Va., 


The DISPLAY PARADE no.31 


| 
| 


arrival has been christened | 


OCTOBER, 








NATURAL CHRISTMAS GREENS 


Balsam Roping 
NEW, ATTRACTIVE, INEXPENSIVE 


10” to 12” diameter, 100-ft. rolls. ..$3.35 roll 
14” to 16” diameter, 100-ft. rolls. . .$3.95 rol! 
Superior grade, extra heavy, 

SPE fons sh athe Bias 4 Ree ale ake $4.50 roll 
Tinted natural balsam sprays, 

MN <spteuea nae per hundred $12.00 


Specify Color 


Prices F. O. B. La Crosse or North Woods 
Order at Once 


SEMSCH DISPLAY SERVICE 


626-28 So. 3rd St. La Crosse, Wis. 
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THAYER & CHANDLER AIRBRUSH 


Lor the particular artist 


n@ for Cata/og 52 


THAYER & CHANDLER 
910 W.VAN BUREN ST., CHICAGQO.ILL. 
































YUL FINISH THis ART 
“A RSE AT N.Y. U.,AND 


— STUDIED ART AT NEW YORK 
URVERSTY, AND CORNELL ART 
ar SPENT V7 YEARS 
ri bambencen AND CO., 
NEWARIC W.. 


CHARLES E. 


DISPLAY MANAGER, 
MOCUSCHILD, KOUN & CO 
PALTIMORE , MARYLAND 
—— WAS VELD QPRESENT POSITION 
FOR RAST 6 YEARS... \S Now 
QRESIDENT OF BALTIMORE 


DISPLAY GuILD... ALSO is 
ner OF BOARD OF DIRECTORS, 





S— STRUMS A GUITAR DURING 
ARE TIME WHEN NOT READING, 





WOSBIE 
AIS 
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“SUNFILTER” 


TRANSPARENT SHADES 
INSURE 


YOUR 
WINDOW 
DISPLAYS 
AGAINST 
FADING 


SUNFILTER SHADE CO. 
1063 South La Cienega Boulevard 
Los Angeles - - California 


NOW! NEW! 
CLEAR AS GLASS 
COLORLESS “SUNFILTER” SHADES 


EASY TO INSTALL 


Over 1,000 "Sunfilter" installations. Send 
for certified list of stores protected by 
genuine "Sunfilter." 'Sunfilter" shades are 


opproved by the F.H.A. . . . Write today. 














BUTTRESS-BOARD 


For beautiful columns and 
backgrounds in 


Concave--Convex--Woodgrain 
In Stock for Immediate Delivery 
White, Woodgrain and Colors 
Order Now 


GARRISON-WAGNER COMPANY 
Distributors 
1629 LOCUST ST. ST. LOUIS, MO. 
Chicago Showroom—326 W. Adams 














FLEXV-ATIZON. 


MOTION MECHANISMS 
@Be os thrifty as the squirrel! 
Save money as other displaymen 
do—use FLE. ON units. 
To put it ina nutshell, they cost 
less, because they last so long 
without attention. 


@FINE GEARED MOTORS Se 
@7URNTABLES: 30 to 1000 /b. loods 


MERKLE-KORFF GEAR CO. 


21! N. MORGAN ST CHICAGO. ILL. 














COMPLETE LINE OF CHRISTMAS 
UNITS, PANELS, VALANCES and 


REYTRIM and REYCURV 


3/16” Corrugations 1” Corrugations 
60” Wide 48” Wide 


All Colors in Stock for Immediate Delivery 


GARRISON-WAGNER COMPANY 


“Distributors” 
1629 LOCUST ST. ST. LOUIS. MO. 
Chicago Showroom—326 W. Adams St. 





DISPLAY WORLD 


DETROIT CLUB 
ACTIVITIES 
By Ralph D. Johnson 

The Detroit Display Club held its regular 
monthly meeting on the night of October 6 
at the Hotel Statler. The highlight of the 
evening was an address by R. C. Kash, edi- 
tor, DISPLAY WORLD, who gave a fine 
educational and interesting talk on “The 
Place of Display in Building Apparel Vol- 
ume,” which was enjoyed by all. 

Harold M. Hastings, secretary of the Ad- 
craft Club of Detroit, announced the Com- 
munity fund window display and 
presented a sound and color film showing 


contest 


some of the many activities of local chari- 
ties. Music furnished the meeting 
through the the Ford Motor 
Company, and refreshments were served, as 
usual. The annual drive for new members 
was announced by President Frank White- 
lam, R. H. Fyfe & Co. 

The local club is sponsoring the 
“Display Bowling League of Detroit” for 
the 1941-42. Eight teams are in 
the running, as follows: The Ernst Kern 
Company, J. C. Nichols, captain; the Crow- 
ley, Milner Company, George L. Heidt, cap- 
tain; R. H. Fyfe Company, F. E. Whitelam, 
captain; Sam’s Cut Rate, Inc., William Toll, 
captain; Carl Bromel & Harold 
Bromel, captain; Restrick Lumber Company, 
Jim Finley, captain; Display Creations, Dan 
Himelhoch, captain; Jas. B. Williams, Inc., 
through its representative, R. P. Fisher, with 
Kurt Fernengel captain. 

An interesting friendly 
developed for the cash prizes to be awarded 


was 
courtesy of 


also 


season of 


Sons, 


and rivalry has 


and everyone has a real “get-together” good 
time every Tuesday night. It has been sug- 
that an Intercity 
could be developed by display clubs. 


gested Bowling League 

Paying tribute to the progress of defense 
stamp Michigan, Major Benjamin 
Namm, chairman of the Retailers Advisory 
committee of the United States Treasury, 
recently awarded prizes totaling $150 in de- 
fense stamps and bonds to the display man- 
agers of Detroit exhibits de 
voted to the campaign were 
in a local contest. The 
at a Retail Merchants Association luncheon 
$15, and $10 


store classifications. 


sales in 


stores whose 
adjudged best 
awards were made 
awarded 


The 


Prizes of $25, were 


in each of three 
following 
Department store, first, Charles F. 


del, J. L. 


and third, George L 


were winners: 

Wen- 
Hudson Company; tied for second 
Heidt, Crowley, Milner 
Company, and T. J. McCormack, People’s 
Outfitting Company. J. C. Nichols, Ernst 
Kern Company, received honorable mention. 
Specialty stores, first, Frank FE. Whitelam, 
R. H. Fyfe & Co.; Mrs. Dorothy 
Green, Himelhoch Brothers; third, H. W 
Weaver, F. G. Clayton & Co. Miscellaneous 
division, first, Davies, Cunningham 
Drug Company; Heimbach, 
Michigan Gas Company ; M. Ritter, 
S. S. Kresge Company. 


second, 


George 
second, Roy H. 
third, F. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baitimore, Md. 











They blend with your 
Christmas Displays 


—o 


STREAMLINE REFLECT-O-LITES 


Xmas Red or Xmas 
$1.00 net extra each 


finished in 
Only 


Brilliantly 
Green, baked enamel! 


Cat. No. 352 Cat. No. 353 
Mobile unit for win Interior display unit 
dow, floor, counter with flange for ceil 
Swivel base. & cor ing, or wall mounting 
and plug over outlet box 


Standard finish Satin Chrome. 
Reflector & Projector Bulbs 
PAR38, Birdseye RE40 


6” dia. 8 long 
Use with the new 


150 Watt Mazda R40 & 


LIST PRICE 
Less 20% t 


$11.00 
8.80 


(bulb not included) 
stores NET PRICE 
Xmas Red or Green, extra NET PRICE 1.00 
clips 


$ 1.60 


with 


stores 


filters 
PRICE to 


glass 


IS different 
LIST $2.00 


non-tade 


each NET 


Order Now for Prompt Delivery 


CENTURY LIGHTING, Inc. 


419 W. 55th St., New York, N. Y. 


HALVORSON TREES 


Chemicolored 
FINEST SELECTED SPRUCE TREES 


Average height 36’. Mounted on attractive 6" metal 
“Liquid Life’’ stand which contains a vital syn- 
thetic sap, thereby keeping the tree fresh for a 
longer period of time. 


GREEN 














SILVER 


Green Tress, per dozen 


Silver Trees, per dozen........ $12.00 
Packed 1 Dozen to Carton F. O. B. Duluth, Minn. 


PLACE ORDERS EARLY 
National Distributors to the Display Trade 


SHUR NUFF DISPLAY MATERIALS 


109 Lake Avenue So., Duluth, Minn. 
15 No. Sixth St., Minneapolis, Minn. 
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FROSTY 


Snowflakes 


made of sturdy wood 
pulp with frosted fin- 
ish white, light blue, 
light green, pink, red, 
also — silver or gold 
tinsel. 


4" $ 7.50 per hundred 
7" $16.50 per hundred 
10" $22.00 per hundred 


GLISTENING 


ICIOLES 
made of cellophane 


covered wire. In 
red, green, 





clear, 
blue, amber. 





Per Gross 


No. 2 approx. 87/2" $ 9.95 
No. 4 approx. 134%" $19.95 


' ALLIED DISPLAY 
\ MATERIALS, Inc. 


31 East 27th St. 
New York, N. Y. 








“8’ FROSTED GIANT CURVE” 


White and Christmas Blue, Red and Green 
and 
“8’ GIANT CURVE”’—Rolls 8’ wide by 10’ 
with 314” FLUTE 
Colors: White Lt. Blue, Napoleon Blue, Nile 
Green, Emerald Green, Canary Yellow, 
Goldenrod, Flame Red and Antique Ivory. 


In Stock for Immediate Delivery 


GARRISON-WAGNER COMPANY 


Distributors 


1629 Locust Street St. Louis, Mo. 
Chicago Show Room—326 W. Adams—Chicago 











>AIR BRUSH 
CATALOG 


Send for the 







“In 1891 G 
made "THE WOLD AIR BRUSH 
one” MANUFACTURING CO. 


2173 North California Ave. 





CHICAGO - - ILLINOIS 
RES EERE: RONOETTI 


MITTEN’S DISPLAY LETTERS 


Moulded White Kaolin Composition Letters 
Pin, Track and Sanded Back 
In Stock for Immediate Delivery 


GARRISON-WAGNER COMPANY 
Distributors 
1629 LOCUST STREET ST. LOUIS, MO. 
Chicago Showroom, 326 W. Adams Street 












SHOW CASES 


Ask for our New Catalog No. 41 
of modern, low priced cases. 


Detroit Show Case Co., Detroit, Mich. 
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GARRISON- 
Cc '@) 


1629 LOCUST STREET “Distributors” 
Visit Our New Chicago Showroom—326 W. Adams St., Chicago 
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Beautiful New Holiday 
Numbers—screen proc- 
essed and tinselled on 
WIND-O-WIDTH, featur- 
ing the following de- 
signs—Poinsetta, Xmas 
Cheer, Tinsel Drape and 
Holly Festoon. In Stock 
for Immediate Delivery. 
Order Now. 
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CHICAGO TURNS TO FALL 
[Continued from page 7) 

. Harper's Bazaar devoted the September 
5th issue to National Defense . . . featuring 
clothes for active American women promot- 
ing defense .. . including models featured 
exclusively by Mandel’s in Chicago.” An 
impressive framed plaque topped by an im- 
pressionistic occupied right 
It carried the legend: “Retailers for 
Defense! ... Planes Take Away... Guns, 
tanks and munitions are pouring from our 
factories. America is Aroused! ... As 
Mandel's part in this great National Defense 
program, this store joins the thousands of 
retailers in saying Buy Defense Stamps To- 
day!’ Two smartly tailored mannequins 
perused the pages of the September issue of 
Harper's Bazaar, as one sat on the arma- 


wooden eagle 


stage. 


ment shield and the other, standing cross- 
legged, looked over her shoulder. High 
point of interest was a formation of six 


airplanes, projected on the back wall from 
The planes moved across 
the set, disappeared behind the backdrop 
curtains, and appeared again so that a con- 
stant procession seemed to fly across the 
gray This window is shown. 

In tune with the season, Mary McCormick 
has set up a colorful rural tableau in her 
smart little flower shop on Michigan avenue, 
complete with pumpkins, corn stalks, spoon 
flowers, and happy little fall nosegays— 
dominated by an animated life-size scare- 
“Wizard of Oz” costume. His 
antics are proving good box-office—there’s 
a little crowd lined up outside the 
and the loppety old fellow calls 


behind the scenes. 


sky. 


crow ina 


always 
window — 


attention to a clever little improvised mail- 


box made out of a varnished gourd, with 
a Spanish design painted upon it, and a 
little sawed-out door that opens and shuts. 
Letters on the gourd read “Leave Note 
Here.” Other high points in the window are 
little iron pans with curlique handles hold- 
ing pumpkin candles. Designer of the win- 





dow (not pictured here), incidentally, is | 
Mary McCormick herself. 
Sears went in for color with a splash 


this past week when it presented a group of 
half a dozen mannequins in fire-engine red 
dresses and Christmas green hats, marching 
in a row through one set. 


GOODMAN GUARANTEED 
DISPLAY TURNTABLES 






Patent No. 1,808,459 
Goodman Flexible Sleeve Form Company 
19 West 34th St., New York, N. Y. 








“NALCO” Snow-Forest Muralscene 


6814" high by 50” wide—a new majestic Snow- 

Forest scene for Christmas. Nalco Winterscene and 

Nalco Snowrama 57” high by 20’ in continuous scene. 
In Stock for Immediate Delivery 


GARRISON-WAGNER COMPANY 
Distributors 
1629 LOCUST STREET ST. LOUIS, MO. 
Chicago Showroom, 326 W. Adams Street 








DISPLAY YOUR 


CHRISTMAS TREE 


THIS YEAR WITH A 
REVOLVING STAND 
With Lights Flashing 
M. Moister & Co., Mfrs. 
2nd & Bristol Philadelphia, Pa. 














Display Originations 
Announced By RIP 

RIP Studio, 15 East 22nd street, New 
York City, has completed a number of novel 
originations for Christmas, as well as for 
such special promotions as_ skiing, 
skating and other winter sports, Thanksgiv- 
ing, and South shops. The striking display 
units come in third-dimensional sculpture in 
papier mache. The studio specializes in pro- 
viding designs and ideas for individual pro- 
motions. The firm recently moved into new 
and larger above-men- 
tioned address. 


sales 


showrooms at the 





Boston Display Club 
Holds Meeting 

The September meeting of the Boston D1s- 
play Club was held at the Westminster hotel, 
being followed later in the month by a 
luncheon attended by the displaymen and the 
Boston Advertising Club. W. L. Stens- 
gaard, president of the Chicago and New 
York firm of that name, was the speaker at 
the luncheon. 
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Display Headquarters for: 


@FOIL PAPERS, BORDERS 
@ ARTIFICIAL FLOWERS 
@NO SEAM STRIPES 


@ CORRUGATED PAPERS, 
PANELS, UNITS 


@ CELLOPHANE PRODUCTS 


@CHROME MOULDING, 
SHEETS & TAPE 


@ ARTIFICIAL SNOW & 
SNOW PAPER 


2 @HOLLY QUILTFOILS 


@TINSELTILE, VELVETILE, 
MAHARAM VELVEFOIL 
CAN FILL 


EVERY @ Snoboard @ Cel-O-Glass 


@ Lamiluxe 
DISPLAY @ Celuplast @ Leatherettes 
NEED @Satins @Velours @Plushes 


@Rayons & Cotton Ropings 


[FABRIC CORPORATI ION. 
Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


St. Louis Los Angeles San Francisco 
915 Olive St. 819 Santee St. 830 Market St. 


Chicago 
6 E. Lake St. 


| a “V For Victory’ 


| at the 


| bers met for dinner before the 








NATION-WIDE INTEREST! 


in BURTON’S 
ALL AMERICAN POPLIN 
WINDOW DISPLAY CONTEST 


Make up a window showing garments 
made of BURTON'S ALL AMERICAN 
POPLIN. This 
one garment or many of them. 
photo of this window and send 
Your photograph must reach us 


October 3lst. 


window can contain only 


Take a 
it to Ss. 


before 


Everybody WINS A FINE QUALITY 
WATER-REPELLENT SPORTS HAT espe- 
cially styled and made by DOBBS of BUR- 
TON'S ALL AMERICAN POPLIN treated 
with Cravenette. Send 
with the photo of your window. 


us your hat size 


BURTON BROS. 


& COMPANY, INC. 
267 FIFTH AVE., NEW YORK 





| Ohio; 


| Cincinnati, 


| other security 


| relation, 





DISPLAY WORLD 


Much Interest Shown 
In "Victory" Plaque 

Created Ideas, 1918 West Eighth street, 
Cincinnati, has placed on the display market | 
plaque which has created | 
much interest wherever it has been used. 
Finished in either antique ivory or antique 
bronze, the plaque has a large “V” as the 
principal character, flanked by a rampant 
lion and unicorn, with an eagle at the top 
of the letter. The plaque is of a hard com- 
position material and is moulded with much 
attention to detail. 


Chicago Club Hears 
Foreign Editor 

The October 6 meeting of the Display 
Sales Promotion Club of Chicago was held 
Hotel Sherman. Miss Charlotte Paul, 
foreign editor, The Times, was the speaker. 
She discussed her recent tour of South 
America from the angle of “good neighbor” 
relations. A sound motion picture, entitled 
“Geni of the Test Tube,” described the 
amazing achievements of modern research 
laboratories. A number of the club mem- 
formal meet- 
ing. 





STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 

1912, AND MARCH 3, 1933 
of DISPLAY WORLD, published monthly 
cinnati, Ohio, for October 1, 1941 
State of Ohio, Hamilton. 
Before me, 
and county 


at Cin 


County of 


and for the state 
appeared Nathan 


a notary public in 
aforesaid, personally 
Silverblatt, who, having duly been sworn according 
to law, deposes and says that he is the secre- 
tary of DISPLAY WORLD and that the fol- 
lowing is, to the best of his knowledge and belief, 
a true statement of the ownership, management, 
etc., of the aforesaid publication for the 
shown in the above caption, required by the Act 
of August 24, 1912, as amended by the Act of March 
3, 1933, embodied in section 537, Postal Laws and 
Regulations. 
1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business man- 
agers are: Publisher, The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, 
editor, R. C. Kash, law Sycamore St., Cincinnati, 
business manager, Nathan 
Sycamore St., Cincinnati, Ohio. 
2. That the owners of The Display 
Co., 1209 Sycamore St., Cincinnati, Ohio, are: 
H. C. Menefee, 1209 Sycamore St., Cincinnati, Ohio; 
Nathan Silverblatt, 1209 Sycamore St., 
Ohio; Maude Menefee, 3521 
nati, Ohic; Stella Silverblatt, 
Ohio. 


Publishing 


kaymar Blvd., Cincin- 
729 S. Crescent Ave., 
That the known bondholders, mortgagees, and 
holders owning or holding 1 per cent 
or more of the total amount of bonds, mortgages 
or other securities are: (If there are none so state). 
There are no iecnintane, mortgagees, or security 
holders. 


4. That the two paragraphs next above, 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
the name of the person or corporation for 
whom such trustee is acting, is given; also that 
the said two paragraphs contain such statements 
embracing affiant’s full knowledge and belief as to 
the circumstances and conditions under which 
stockholders and security holders who do not ap 
pear upon the books of the company as trustees, 
hold stock and securities in a capacity other than 
that of a bona fide owner; and this affiant has no 
reason to believe that any other person, associa- 
tion or corporation has any interest, direct or in 
direct, in the said stock, bonds, or other securities 
than as so stated by him. 

NATHAN SILVERBLATT, Bus. 


Sworn to and subscribed before me this 


of October, 1941. 
LEO B. NEYER, 
Hamilton County, 


giving 


Mer. 


3d day 


Ohio. 
1943.) 


Notary 
(My commission expires March 4, 


Public, 





date | 


Ohio; | 


Silverblatt, 1209 


Cincinnati, | 


The HOUSE OF 
GREGGORY 


Delivers the Goods! 
* * 


Write for your 
free copy of 


THE 32-PAGE 
CHRISTMAS and WINTER 
CATALOG 


fully illustrating and describing 
our distinctive line of 


PAPERS x BOARDS * FABRICS 
and LAMINATIONS 


by the Largest Exclusive Display 

Material Processors, Laminators and 

Mfgr’s. Serving the display field for 

over ll years—Now in our 5 story 
plant. 


yY F oR 


HIGHLIGHTS OF OUR 32 PAGE 
CHRISTMAS & WINTER CATALOG: 


PHOTO MURALS— in 
subjects. 

FLEXO-BOARDS 
motifs. 

SNOW COVERED 
POSTERS. 
ROLLY BOARD 

16 pt. 

SNOW AND SATINTEXTURE 
PANELS AND RIBBONS. 
FROSTY DRAPES in a flexible and moulded 
Fluted Panel. 
SATIN FABRIC 
PANELS. 
WOODGRAIN, MARBLE AND FABRIC RE- 
PRODUCTIONS in Roll Goods, Flexible 

and Curved Panels and Boards. 

CURVO PANELS 

in surface covered 28 ply 
thick wallboard. 

FLEXIT PANELS—the flexible curved and 
fluted Panels—surface covered in 11 solid 
colors and 6 reproductions. 

SNOWED 28 PLY CURVO—styled for the 
holidays—it’s realistic. 

SNOW CLOTH—JEWEL CLOTH—LEATH- 
ERETTES—TRANSOLITE HOLIDAY PA- 
PERS METAL FOILS — ARTIFICIAL 
SNOWS—GARLAND ROPING and a host 


of Distinctive Laminations. 


5 holiday and wintry 


in valance panoramas and 
SANTA 


PANELS AND 


Fluted and Plain, 94” wide, 
BOARDs, 
AND 


BOARDS DRAPE 


in rigidly formed curves 
and 3/16” 


Write for Your Free Copy Now 


GREGGORY, INC. 


8 E. Kinzie St. Chicago, Ill. 
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OPPORTUNITY EXCHANGE 








ARTIST WANTED 
\rtist, perspective diorama builder. 
State salary. 


Address “‘C. E.”’ 


Care DISPLAY WORLD 








POSITION WANTED 


Young creative artist; 6 years of thorough dis 
play experience. At present first assistant to a 
well-known southwestern display manager. De 
sires a greater opportunity in the display field. 


Address “W. W.” 
Care DISPLAY WORLD 


PLANNING YOUR GOLDEN 
or SILVER ANNIVERSARY? 


We have mannequins, character figures, 
animals, 8’ high organs, march of prog- 
ress—framed plaques 2!4x4’—consisting 
of scenes from the old days to the present, 
such as wagon trains, boats, railroads, 
autos, airplanes, ete., beautifully finished 
—either gold or silver—for each occasion. 
Will sell, trade or rent. Write 


NATIONAL ART STUDIO 


1142 N. Wells St. Chicago, IIl. 











DISPLAY BUSINESS 
Established 18 years in a fast-growing Florida 
city—100,000. Doing a good business. Practically 
no competition. Located in heart of business 
section. Low overhead ell stocked and 
equipped. Owner forced to retire Price $1,250. 

Address “T. F.” 
Care DISPLAY WORLD 


REPRESENTATIVES WANTED BY 
MANUFACTURER OF 


LUCITE SHOE FIXTURES 
PLASTIC CARD HOLDERS 


Transposter Service, 21 Follen St., Boston, Mass. 








DISPLAY MANAGER 


Active man, fully experienced, desires perma 
nent position with department or high-grade 
cialty store. Understands presentation of fash 
ions, merchandise, etc., for backgrounds, win 
dows and interiors. Salary mod. Refs. given. 


\ddress “ELITE,” Care DISPLAY WORLD 
175 Fifth Ave. New York City 


CUTAWL FOR SALE 


One International Register Q2 Cutawl for sale. 
(Serial No. 1791.) In perfect order and is of 
fered for sale as company is liquidating. Make 
offer strictly on cash business. 


Address H. J. READE 
4360 Washington Blvd. Indianapolis, Ind. 








HOME STUDY COURSES in Window Display 
and Show Card Writing now offered at greatly 
reduced prices. New, up-to-date, authoritative, 
clear and comprehensive Every detail of 
the work fully illustrated and explained by 
former instructor at The ‘Chicago Display 
School.” Write for information. 


WILL H. BATES, Box 101, Ellsworth, III. 


POSITION WANTED 
Fully experienced, active displayman de- 
sires position with large, progressive 
firm. Understands operation of successful 
display department. Now employed. 
Address “F. A.,” care DISPLAY WORLD 











CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 


ADVERTISING—HOME STUDY—tThe Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. ‘ommon_ school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 266B Chicago 








CREATIVE DISPLAY TRAINING in all 

branches, including Windows, Interiors, Back- 

er. Store Fronts, Exhibition Booths, Model 

Suilding, Showcards; also Retail Sales Promo- 

tion and Advertising Layouts. Moderate tuition. 

Free Placement Bureau. Request Booklet “DW.” 
DISPLAY INSTITUTE 


3 East 44th St., New York MUrray Hill 2-5567 


DISPLAYMEN, SAVE $20 
Our popular, practical Correspondence Course tn 
the art of making pictorial and scenic window 
backgrounds, cut-outs, dioramas, etc.. for a lim 
item time, only $5 to displaymen. Learn more 
to earn more. Save money. Enroll today. 
ENKEBOLL SCHOOL OF ARTS 
Enkeboll Bldg., 27th & Fort Sts., Omaha, Neb. 








COURSES IN WINDOW & STORE DISPLAY 
Background Design: Merchandising Ideas; Ex- 
hibition Displays; Show Card Writing; Adver- 
tising Copy and Layout. Personal Training— 
Individual Advancement. No Correspondence 
Courses. William F. Ray, President, J. Duncan 
Williams, Director. formerly editor of Merchants 
Record and Show Window. The Ray Schools, 
116 S. Michigan Blvd., Chicago, Dept. DW10. 


For Sale-—Beautiful *‘ Wold” airbrush and all 
parts; just bought; never used; present place 
had complete equipment installed. Outfit con 
sists of new airbrush in handsome box with 
all necessary attachments and a full assortment 
of water colors, air gauge. First offer of $35 
gets this. Address POST OFFICE BOX 47, 
Elizabeth, N. J. 








Capable Display Expert, card writer, advertising 
Highest type of artistic and sale-getting win 
dows; 25 yrs. practical training in all branches 
store disp. Nationally known artist, designer & 
builder with a thorough knowledge of screen 
process, point of sales and dramatized disps.: 
expert trimmer. Refs.; will contact for personal 


interview. “B. M.,” care DISPLAY WORLD 











POSITION WANTED 


Display manager seks connec. with progressive 
dept. store or specialty shop in medium size 
city. Married, 31 yrs. old, college education in 
art and decorating. Have studio experience; 
also with fine stores on ge _ West Coast. 
Address “K. 
Care DISPLAY WORL D 











WANT ADS—Of all kinds, eligible for the Opportunity Exchange. 


forms close November 10. 


cash with order. 


November 


Only $2 


00 per inch, 
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AND WHERE TO NOW? 
[Continued from page 18] 

We, as usual, were ready to pout becau 
the display was good and we were convin¢ 
that it was well planned and executed. TI 
and there, I decided that if display was 
be my career, that if it could sell me on 1 
idea that therein were all the compon 
parts of a profession, except a champi 
then I would take a crack at being tl 
champion. I did; it worked and is st 
working. 

We're using less duplicate merchandise 
windows to “Fill them up,” our lighting 
confined to our merchandise, not 9 feet up 


reduced one-half. 
part of the store that they have held tl 


| 


n 


is 


in 
the background where we have nothing t 
sell. Incidentally, our lighting cost has bee 
We've convinced at least 


n 


1e 


display of men’s wear five to ten years be- 


hind that of women’s apparel, 


which you 


must admit is true in most stores. We can 
talk budget problems over with the biggest 


firm member and he listens. It’s a fight, ye 


>, 


but as long as it’s in the store’s own interest, 


which of course is ours, then it’s worthwhil 
and can be lots of fun. 

Perhaps windows by their very 
cence, their tremendous variation with ne 
themes once and sometimes 
have gained a trivial respect. A play’s cor 
ception, writing, designing, rehearsal, gai 
its standing by the 
thought involved, as well as by the reput 
tion of its author and producer. 


So too, a painting, a concerto, a nove 


c, 


evanes- 


W 


twice a week, 


1- 


1s 


length of time and 
a- 


i. 


If we in display must hide our light under 


a bushel, have 


as a commercial “woods-colt” . then cor 


each individual window take 


n 
i- 


sider the long view of our windows and inte- 


riors over a period of a year. 
been consistently good? 
pace with other parallel media such as ac 
vertising? There hes our 
painting, concerto or novel. 

In groups of doctors, lawyers, artists, mt 
sicians, writers (all business men, incidet 
tally) you've probably been struck by the 
obvious pride in their work. 
play to offer in the way of this? 
of displaymen, either locally or at conver 
tions, how rarely have you heard discussio1 


Have the 
Have they kept 


finished play, 


y 


i 


\ 


- 
l- 
If 


What has dis- 
In a group 


1- 


is 


among the men of their progress, their pride 
in the profession? Or has it always been, 


“T can’t do this or that,” 


or “The boss wants 


so-and-so and I don't agree,” or “How can 


I have windows on my budget?” 
display salesmen who call on you; that 
apparently all they hear.) 


(Ask the 


1s 


Mur solution, then, is to come down to 
earth, accept display as a business, a smart 








DISPLAYMAN WANTED 
With ideas for high-class department 
store in the Middle West. State full 
details and salary in first letter. 
Address “R. B.” 
Care DISPLAY WORLD 








ADVERTISING IDEAS 
Brischograph and Clear-Opticon users send $2 
for 500 pictures suitable for projecting. Back 
grounds, Poster Pictures, Holiday and Patriot! 
Designs, Silhouettes, Cutouts, ete. 

GEORGE HERMAN 
3518 Page Blvd. St. Louis, Mo 
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MITTEN DISPLAY LETTERS 


REDLANDS + CALIFORNIA 


Distributors 


LOR SALES CO. 


460 E. Third Street 
Los Angeles, Calif. 


| an increase in the display 
prove business. 
| because of “too much vacant space,” 
| matic 








VELOURSHEEN 


Heavy Weight—Draping Weight 
A new and exciting display media — rich, 
lustrous material, soft and pliable for pleat- 
ing, folding and draping—40” wide, 25’ long. 

Bulkton Seamless Papers and Panels 
Snowscape for Christmas 
In Stock for Immediate Delivery 


GARRISON-WAGNER COMPANY 
Distributors 
1629 Locust St. St. Louis, Mo. 
Chicago Showroom—326 W. Adams St. 








THE BRISCHOGRAPH 


makes you an artist instantly 
for posters—backgrounds 
SEND FOR CIRCULAR 


THE BRISCHOGRAPH CoO. 
26 W. WEISHEIMER RD. COLUMBUS, OHIO 
Established 1926 


ce lors 











“‘“FLAME-GLO” 
FLUORESCENT PAINT 


Many Vivid Colors. Write for Details. 


FLAME-GLO C0. Inc. New" foe city 








CVisPtayY worRio 


business, selt-supporting, talk about it, ex- | 
| plain it, take 


pride in it and let people 
know it. 

You'll find a more attentive ear when, by 
the use of intelligent figures, you prove that 
budget will im- 
You'll pull less windows 
“dra- 
lighting,” “it’s public” 
when you can prove the importance of space 


beyond the 


| in contrast to merchandise, the oh’s and ah’s 
| created by well controlled colored or dra- 


the reception given your 
Use a bit 
of the time involved in that sotto voce “I can 


matic lighting, or 
latest brainwave by the shopper. 


get a better job any day” business in intelli- 
gent discussion with your men, your boss 
and other displaymen. Give display, as a 
whole, a break for a change; no one’s going 
to steal your stuff. 

And believe me, you'll find that Utopian 
display job not in Chicago, New York, or 


the coast—but right in vour own store. 


Answers 


Question: We plan on making up some 
special Christmas decorations, using a plas 


| tic material known as “Cel-O-Glass” in vari 


What is the procedure to follow 
applying lettering, ete. 


ous ways. 

in painting, 

City, Mo. 
Answer: One method is to mount the ma 


Kansas 


| terial much like a canvas, with lights behind 


it, so the artist can watch the effect as the 
A basic or prime coat ot 
a solution of white lacquer with 50 per cent 
thinner is first applied. 


work progresses. 


(The prime coat is 
best applied with a spray gun.) This forms 
for painting and also diffuses the 
light transmitted by “Cel-O-Glass.” After 
the primer is dry, the work is outlined in 
heavy charcoal pencil and then painted just 


a base 


as it would be on other material. Lacquers, 


artists’ oil colors, or any good grade of 


oil paint can be 
air-brush method is generally recommended 


used.’ The spray gun or 
although hand-painting can be used effec 
tively. 

When 


used, a primer is not needed. 


“Cel-O-Glass” is 
Where trans- 
parent color is desired, as in lighted col- 


white, opaque 


umns, the prime coat is omitted, also. For 
this effect, transparent lacquers can be em 
ployed (also applied while the material 1s 
mounted in front of the light), and should 
be put on with a spray gun to get a clear, 
uniform result. All painting, including the 
prime coat, transparent colors and opaque 
should be applied on the outside, 
opposite the lights which will illuminate the 
display. Screen process can also be used 
successfully with this material. 


Bennett Resigns 
Hardy Post 

Billy L. Bennett has resigned his position 
as display manager for Wm. D. Hardy & 
Co., Muskegon, Mich., to join the 
radio station as copy writer and production 
man. 


local 


His successor has not been named. 





ARTIFICIAL HAIR 


We manufacture sev- 
eral types of artificial 
hair especially for use 
by the mannequin 
trade. All colors are 
dyed here on the 


premises. 


Our hair. plastic plex- 
on and novelty yarns 
for wigs are available 
for immediate deliv- 


ery. 


MAJESTIC RAYON CORP. 


116 W. 23rd St... New York City 
W atkins 9-6443-4-5-6-7 








TIMBERTONE 
VENEERS 


SHEETS 3'x8’ SHIPPED ROLLED 
LONGER LENGTHS TO ORDER 


Since the adoption of our Silver Gray Oak 
No. 1053 by Russek's Fifth Avenue Shop for 
all their display windows, the demand for this 
product has been nation-wide. 


ORDER FROM YOUR JOBBER 


Samples Mailed upon Request 


TIMBERTONE 
BRICK VENEER 


SHEETS 3’x8’ SHIPPED ROLLED 
The Perfect Medium for 


CHRISTMAS FIREPLACES 


Write for Samples 


TIMBERTONE DECORATIVE CO., Inc. 


109 West 17th Street New York, N. Y. 
CHelsea 2-6824 




















GRECIAN MOLD 


Spinneret Pattern—a precision designed semi-rigid, 
fluted background material, 4'."° by 1%" deep 
flutings. 


GARRISON-WAGNER COMPANY 
1629 LOCUST —- ST. LOUIS, MO. 
Chicago Showroom, 326 W. Adams Street 














Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a se 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


() Air Brushes 
OJ Seer Setement 
s 





() Artificial Snow 
() Backgrounds 
() Background Colors 
[) Background Coverings 
() Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Coler Lighting 
Crepe Papers 
[) Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
) Mouldings 
Metal Sheets 
_] Millinery Heads 
C) Motion Displays 
() Motion Mechanisms 
C) Natural Foliage 
CL) Pageants & hibits 
Socios’ (Window) 
er Mache Specialties 
a) Photographic Blowups 
(CD Plastics 
L) Price Cards—Tickets 
CL) Price Ticket Holders 
[) Sale Banners 
C) Socks—Window 
() Show Cards 
() Show Card Colors 
() Show Cases 
[) Show Case yoo 
(J Signs—Card Holders 
[) Signs—Brass—Bronze 
: Signs—Electric 


OOOOOO0Oo00000o0o000000 


O 


Sleeve Forms 
Stencil Outfits 
[] Stock Posters 
[) Store Designing 
Store Fronts 
Tackers 
Time Switches 
[) Turntables 
C) Valances 
C} wit Board 


QO Window Lighting 


[) Do you wish a copy of their catalogue? 
{) Do you plan to remodel your store soon? 
C) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 


Se SS SS SS SSS SS SSeS SSeS eee ee ee 
Firm 

Display Manager 

Street 


City State 
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OCTOBER, 1916 


Herman Frankenthal returned to his post 
as display manager for B. Altman & Co., 
New York City, after a prolonged vacation 
made necessary by a nervous breakdown. 

First prize in the local display contest 
held in connection with the Fall Style show 
was won by George B. Scott, Strouse & 
3rothers, Evansville. 

Harry Bird, Wanamaker’s, New York City, 
left on a six-week trip to South America 
in search of display ideas. 

W. D. Cohn, formerly of Magnin’s, San 
Francisco, joined the Broadway Department 
Store, Los Angeles. 

The annual dinner of the Display Man- 
agers’ Club of New York City was held at 
the Waldorf-Astoria. The committee in 
charge included Charles H. Wendel, J. L. 
Hudson Company, Detroit; Jerome A. Koer- 
ber, Strawbridge & Clothier, Philadelphia, 
and F. G. Schmehl, The Greenhut Company. 

Samuel R. Weiss, who had been in charge 
of display for the Boston Store, Chicago, 
took over the managership of Robinson- 
Cohen Company, Detroit. 

J. D. Ziegler resigned as display manager 
for Siegel’s Emporium, New York City. He 
was replaced by Charles Brandt, formerly 
with Diskin’s, Paterson, N. J. 

OCTOBER, 1931 

William G. Schiell resigned as display 
manager of the D. M. Read Company, 
Bridgeport, Conn. He was succeeded by 
Lothar Dittmar, formerly of Ernst Kern & 
Co., Detroit. 

Fred Johansen, who had been in charge 


| of display for the John Shillito Company, 





Cincinnati, resigned to accept a similar posi- 
tion with Wise Shoe Company. He re- 
placed Edward S. Arkow, who joined A. S. 
Beck Shoes, Inc. 

M. H. Wahlberg was named display man- 
ager for Davison-Paxon Company, Atlanta. 
The position had been held by Edward 
Munn, who resigned to take over the dis- 
play direction of J. N. Adam & Co., Buffalo. 

Lester Daneault, Cherry & Webb, Fall 
River, Mass., announced his resignation. 

Earl Sterling was made display manager 
for the Betty Wales Shop, New York City. 
He had been with the display department of 
Russek’s. 

Plastics Exhibit Continues 
Through October 

The 1941 version of Aladdin's lamp is 
brought to life in the Sixth Annual Modern 
Plastics exhibit which opened to the public 
on September 24 on the sixth floor of the 
Chanin building, 122 East 42nd street, New 
York City, and will continue through the 
month of October. 

The materials and devices on view range 
from a “surgical window” to plastic Christ- 
mas trees for display purposes. More than 
900 entries were received for the competition, 
which is sponsored by Modern Plastics 
magazine. 
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JEWEL-LINE 


DISPLAYS 


BY CRYSTAL FIXTURE CO. 


@ PLEXIGLAS displays do more than present prod- 
ucts. They sell them, too—and increase the value 
of the products in the buyer’s mind. 

Clear as fragile crystal, dainty enough for the 
sheerest hose, PLEXIGLAS displays are durable 
enough for everyday handling and sturdy enough 
for real selling work. Their jewel-like clarity 
enables shoppers to see every angle of your mer- 
chandise ... and makes them say, “Ill take it.” 


Write for our new 
twelve-page booklet 
packed with pic- 
tures of PLEXIGLAS 
displays identified 
by the new Genuine 
PLENIGLAS tez. 


THE CRYSTAL-CLEAR PLASTIC FOR QUALITY DISPLAYS 


PLEXIGLAS is the trade mark, Reg. U. S. Pat. Off., for the acrylic resin thermoplastic sheets manufactured by the Rohm & Haas Company 


ROHM & HAAS COMPANY 


= inte WASHINGTON SQUARE, PHILA DELPHIA, PA 
e . . . es : 
rand Textile Specialties and Finishes .. Enzymes . . Crystal-Clear Acrylic Plastics . . Synthetic insecticides Fungicides . . and other industrial 6 








4 Beautiful Designs: 
LANTERN & HOLLY 
PINE SPRAYS 
XMAS BALLS 
GIANT POINSETTIA 














Holiday 
Style Winners 


Created specifically for Display requirements. Styled by America's leading display ,' 
designer. These outstanding printed patterns will find a place in the many store-wide | 
promotions for the Xmas Holiday. Can be used as Wrappers for Giant Gift 
Packages, for Window and Ledge Panels as well as effective Post and Case Trims. 









Roll Size 26" Wide x 25' Long — _ Price Per Roll .. $2.25 
Roll Size 26" Wide x 50' Long — _ Price Per Roll . 4.25 
Roll Size 26" Wide x 100' Long — _ Price Per Roll 8.00 






Ideal For 
Bows & 
Floorings 
















eis This different and daring display medium has swept 
into popularity overnight. Rich, lustrous, soft, pli- 






(Actual photograph ot ° ° e 
Veloursheen Draping able and strong with a high velour pile surface. 
Weight) 







Veloursheen deserves a prominent place in your ~ 






Xmas display program. In beautiful Xmas colors. 






Heavy-weight Veloursheen is ideal for ribbons, 






scrolls, panels and signs and can be developed into 






many three dimensional effects. 


Price Per Roll — Draping Weight $5.95 
Price Per Roll — Board Weight $7.95 





WRITE FOR VELOURSHEEN COLOR CHART and 
your copy DISPLAY FOLIO, CHRISTMAS 1941 


BULKLEY, DUNTON & COMPANY 


Display Papers Division 
295 MADISON AVENUE 2635 WABASH AVENUE 
e NEW YORK, N. Y. CHICAGO, ILLINOIS 






